The Scientific World Journal
Volume 2012, Article ID 689842, 13 pages
doi:10.1100/2012/689842

Research Article

The JcientificWorldJOURNAL

Is the Linear Modeling Technique Good Enough for Optimal

Form Design? A Comparison of Quantitative Analysis Models

Yang-Cheng Lin,! Chung-Hsing Yeh,? Chen-Cheng Wang,?> and Chun-Chun Wei*

I Department of Arts and Design, National Dong Hwa University, Hualien 974, Taiwan

2 Faculty of Information Technology, Monash University, Clayton, VIC 3800, Australia

3 Department of Computer Simulation and Design, Shih Chien University, Kaohsiung 845, Taiwan
* Department of Industrial Design, National Cheng Kung University, Tainan 701, Taiwan

Correspondence should be addressed to Yang-Cheng Lin, lyc0914@cm1.hinet.net
Received 9 June 2012; Accepted 1 October 2012
Academic Editors: P. Melin, J. Montero, and P. Whigham

Copyright © 2012 Yang-Cheng Lin et al. This is an open access article distributed under the Creative Commons Attribution
License, which permits unrestricted use, distribution, and reproduction in any medium, provided the original work is properly
cited.

How to design highly reputable and hot-selling products is an essential issue in product design. Whether consumers choose a
product depends largely on their perception of the product image. A consumer-oriented design approach presented in this paper
helps product designers incorporate consumers’ perceptions of product forms in the design process. The consumer-oriented design
approach uses quantification theory type I, grey prediction (the linear modeling technique), and neural networks (the nonlinear
modeling technique) to determine the optimal form combination of product design for matching a given product image. An
experimental study based on the concept of Kansei Engineering is conducted to collect numerical data for examining the relation-
ship between consumers’ perception of product image and product form elements of personal digital assistants (PDAs). The result
of performance comparison shows that the QTTI model is good enough to help product designers determine the optimal form
combination of product design. Although the PDA form design is used as a case study, the approach is applicable to other consumer
products with various design elements and product images. The approach provides an effective mechanism for facilitating the

consumer-oriented product design process.

1. Introduction

Products have been considered a symbol of occupation,
personality, opinion, and other human attributes. Whether
a product is successful largely depends on the final judg-
ment of consumers [1]. Therefore, product designers need
to comprehend the consumers’ needs in order to design
successful products (highly-reputable and hot-selling) in an
intensely competitive market [2]. Moreover, a successful pro-
duct should not only possess good functionalities, interface
design, and operating performance, but also need to take
the product image design into account to satisfy consumers’
psychological requirements [3]. The external appearance of
a product can represent a product image that evokes con-
sumers’ internal resonance and consuming motivation
[4]. The product image engages an influential factor in

consumers’ preference structure [5]. When choosing a
product, consumers tend to rely on their own particular per-
ception of the product, which is regarded as something of a
black box [6]. As an ergonomic consumer-oriented method-
ology, Kansei Engineering is developed as integrative design
strategies for affective design to satisfy consumers’ psycho-
logical requirements [7-9]. The word “Kansei” indicates the
consumers’ psychological requirements or emotional feelings
of a product. Kansei Engineering has been used to assist pro-
duct designers in designing product forms that can best
match specific product images [10, 11].

In this paper, we present a consumer-oriented design
approach addressing for challenging issues in designing con-
sumer products, such as personal digital assistants (PDAs).
What are the key form elements for a desirable product
image? How to use the adequate product form combination
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to enhance consumers’ preference? Is there an optimal com-
bination of product form that best matches a desirable feeling
of the consumers? For example, if product designers want to
design a product with “simple-to-look” appearance, are there
guidelines of product form design to follow? In addition,
nonlinear modeling techniques (such as the artificial intelli-
gent system or the soft computing) are defined as “an emerg-
ing approach to reasoning and learning the human mind
in an uncertainty and imprecision environment” [12, 13].
These techniques are supposed to possess humanlike exper-
tise within a specific domain, adapt themselves and learn to
do better in changing environments, and explain how they
make decisions [9, 12]. Hence, are the nonlinear modeling
techniques suitable for exploring the relationship between
the consumers’ perceptions of product images and product
form elements? Or are the linear modeling techniques good
enough to do so [14]? What specific technique should
be used to help product designers determine the optimal
form combination of product design for a particular design
concept of product image? To illustrate how the approach
can be used to answer these research questions, we conduct
an experimental study on PDAs, using two linear modeling
techniques and one nonlinear modeling technique. Two lin-
ear modeling techniques are the quantification theory type I
(QTTI) [15] and the grey prediction (GP) [16], and the non-
linear modeling technique is the neural networks (NNs) [17].

The QTTI is a variant of linear multiple regression ana-
lysis and can be used to quantify the relationships between
product form elements and product images [5], while the GP
model can deal with incomplete information effectively and
requires only four data sets or more [16]. As such, the GP can
be used to predict how a particular combination of product
form elements matches a product image, particularly when
the information is available only for a limited number of
product form elements [10]. Due to the effective learning
ability, NNs have been applied successfully in a wide range
of fields, using various learning algorithms [18-20]. NNs
are well suited to formulate the product design process for
matching the product form (the input variables) to the
consumers’ perceptions (the output variables), which is often
a black box and cannot be precisely described [10].

In subsequent sections, we first present the quantitative
analysis methods used to analyze the experimental data
sets for answering the research questions. Then we conduct
an experimental study on PDAs to describe how Kansei
Engineering can be used to extract representative samples
and product form elements as numerical data sets required
for analysis. Finally, we discuss the results of applying
these techniques and evaluate their performance in order to
determine the better model that can be used to help product
designers meet consumers’ requirements for a desirable
product image.

2. Methods of Quantitative Analysis

In this section, we present a brief outline of the relevant
theories and algorithms, including the QTTI, the GP, and the
NNs. We use these techniques to examine the relationship
between product form elements and product images.
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2.1. Quantification Theory Type I. The QTTI can be regarded
as a method of qualitative and categorical multiple regression
analysis method [15], which allows inclusion of independent
variables that are categorical and qualitative in nature, such
as product form elements and quantitative criterion variables
within Kansei Engineering. In Kansei Engineering, product
form elements are typically classified into two levels that cor-
respond to form design element and its treatments, respec-
tively. The QTTI consists of the followings six steps [15].

Step 1. Define the Kansei relational model associated with
the Kansei measurement scores of experimental samples with
respect to an image word pair.

In Kansei Engineering, the criterion variables represent
the product image, and the explanatory variables represent
the product form elements. The categorical multiple regres-
sion model can be defined as

E G

y& =2 D Bijxijs + e (1)

i=1j=1

where J¥: the predicted value of the criterion variable for the
sth product sample on the kth image word; i: the index of
design element, E: the number of design element; j: the index
of category; C;: the number of category of the ith design
element; &: a stochastic variable whose expectation value
E(e) = 05 fij: the category score of the jth style within the
ith design element; x;;,: the coefficient of the dummy variable
that is the explanatory variable or the dummy variable repre-
senting the jth style within the ith design element using the
sth experimental sample.

Step 2. Calculate the standardized regression coefficients and
the standardized constant in the model. The model of cate-
gorical multiple regression analysis can be redefined as
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where 3% represents the standardized coefficient of explana-

tory variables and 7" is the standardized constant in the
model.

Step 3. Determine the matrix CCR of correlation coefficient
of all variables.

Step 4. Calculate the multiple correlation coefficient R that is
regarded as the relational degree of external criterion variable
and explanatory variables.
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Step 5. Calculate the partial correlation coefficients (PCC) of
design elements to clarify the relationships between product
form elements and a product image.

Step 6. Determine the statistical range of a categorical vari-
able (product form element) by the difference between the
maximum value and minimum value of the category score.
The range of the categorical variable indicates its contribu-
tion degree to the prediction model with respect to a given
product image.

2.2. Grey Prediction. The grey system theory [16] has been
developed to examine the relationship among factors in an
observable system where the information available is grey,
meaning uncertain and incomplete (i.e., only part of the
information is known). It has been successfully used in
a wide range of fields, including some recent application
results [10, 21-23] highlighting its effective handling of
incomplete known information for exploring unknown
information. The system that can be built for answering
specific research questions in product design with respect to
product form and product image is grey in essence, as there
is no way to identify all the product form elements that affect
a particular product image perceived by consumers [10].

The GP model uses a grey differential model (GM)
to generate data series from the original data series of
a dynamic system. The data series generated by the GM
are converted back to the original data series by a reverse
procedure to predict the performance of the system. Since
the generated data series are more coherent than the original,
the accuracy of the modeling is enhanced. The GM has
three basic operations [16]: (1) accumulated generation, (2)
inverse accumulated generation, and (3) grey modeling. The
accumulated generation operation (AGO) is used to build
differential equations. The GM is usually represented as
GM(M, N) for dealing with Mth-order differential equations
with N variables. Since any higher-order differential equation
can be transferred into a first-order differential equation, we
use the first-order differential equation in this paper.

The GM(1,1), a single variable and first-order grey
model, is one of the most frequently used grey prediction
models. Its procedure involves the following four steps.

Step 1. Denote the original sequence as
0 = (x0(1),x0(2),..,.x0(m)), (3)
where x(9 (i) is the time series data at time i (i = 1,2,...,n).

Step 2. Generate a new sequence x!) by the AGO based on
the original sequence x(*), where

2 = (xV(1),x0(2),...,xV(n)), (4)

k
=xO0),  xDk) = DO, (5)
i=1

3
Step 3. Define the first-order differential equation as
(6]
d;t +axV = b. (6)
Step 4. Use the least square method to solve (4) by
Ak +1) = (x<°>(1) - é)e’“k +2
a a (7)
Ok +1) =W (k+1) - XV (k),
where
A a -1
a= [b} = (B"B) BTy,
—05(xM(1) +x0(2)) 1
—-0.5(xV(2) +xM(3)) 1
. ( ) e

—0.5<x(1)(n -1) +x(‘)(n)) 1

= (x02),x90),...,x0(m) .

The xV(k + 1) is the predicted value of x((k + 1) and
%O (k+1) is the predicted value of x(¥ (k+1) at time k+1. We
can also use the inverse accumulated generation operation
(TAGO) to obtain X (k + 1) as

Ok +1) = (x<°>(1) — é)(1 —e")e k. )
a

The GM(1,1) grey model can be extended to the
GM(1,N) model [10, 16], first-order with N variables

(xgo),xéo),xéo),...,xl(\?)). The differential equation can be
defined as
doer
xdlt + axl(l) = blxz(l) + bng(l) + -+ belxN(l)
N (10)
= Z bi1x'Y,
i=2
where a, by, b,,. .., by_; are unknown parameters and can be
calculated by
~ TR\ ' pT
az(aabl)bZ)---)bN—l):(B B) B yN7 (11)
where



~0.5(x1 V(1) + 5,V (2)
~0.5(x1M(2) + 5,1 (3))

—0.5<x1(1)(n—' 1) +x0(n)) xz“;(n) -

The Scientific World Journal

x»W(2) ~xnD(2)

x»W(3) ~xn M (3)
: ’ (12)

'XN(I)(}’Z)

= (x0(2),50(3),x0(4),...,xO(m) .

The prediction of x; ! is defined as
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The xV(k + 1) is the predicted value of x(")(k + 1) of the
GM(1,N) at time k + 1.

2.3. Neural Networks. NNs are nonlinear models and are
widely used to examine the complex relationship between
input variables and output variables [17]. In this paper, we
use the multilayered feedforward neural networks trained
with the backpropagation learning algorithm, as it is an
effective and the popular supervised learning algorithm [10].
A typical three-layer network consists of an input layer,
an output layer, and one hidden layer, with »n, m, and p
neurons, respectively (indexed by i, j, and k, resp.) [24]. The
w;; and w i represent the weights for the connection between
neuron i (i = 1,2,...,n) and neuron j (j = 1,2,...,m),
and between neuron j (j = 1,2,...,m) and neuron k (k =
1,2,..., p), respectively. In training the network, a set of
input patterns or signals, (x1,X2,...,X,) is presented to the
network input layer. The network then propagates the inputs
from layer to layer until the outputs are generated by the out-
put layer. This involves the generation of the outputs (y;) of
the neurons in the hidden layer as given in (14) and the out-
puts (yx) of the neurons in the output layer as given in (15).

yj = f(Z Xiwij — ej), (14)
i=1

Yk —f(ijwjk—Gk), (15)
j=1

where f(-) is the sigmoid activation function as given in
(16), and 8; and 6y are threshold values:

1
14+e X’

fXx) = (16)

If the outputs (yx) generated by (15) are different from
the target outputs (y;), errors (ej,ez,...,e,) are calculated

by (17) and then propagated backwards from the output
layer to the input layer in order to update the weights for
reducing the errors.

e = Yi — Yk (17)

The weights (wj) at the output neurons are updated as
Wik + Awjk, where Awjy is computed by (known as the delta
rule)

Awjr = ay;d, (18)

where « is the learning rate (usually 0 < a < 1) and & is the
error gradient at neuron k, given as

Ok = yi(1 — yi)ex. (19)

The weights (w;;) at the hidden neurons are updated as
wij + Aw;j, where Aw;; is calculated by

AW,‘]‘ = ch,‘(s]‘, (20)

where « is the learning rate (usually 0 < & < 1) and §; is the
error gradient at neuron j, given as

p
85 = yi(1=y;) X dewje. (21)
k=1

The training process is repeated until a specified error
criterion is satisfied.

3. Experimental Procedures of
Consumer-Oriented Design

We conduct an experimental study using the concept of
Kansei Engineering in order to collect numerical data about
the relationship between product form elements and a given
product image of PDAs. The experimental study involves
three main steps: (a) extracting representative experimental
samples, (b) conducting morphological analysis of product
form elements, and (c) assessing consumers’ perceptions for
a given product image.

3.1. Extracting Representative Experimental Samples. In the
experimental study, we investigate and categorize various
PDAs on the market. We first collect 88 PDAs and then class-
ify them based on their similarity degree. To collect opinions
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TABLE 1: Morphological analysis of PDA design forms.

Form element Form type
Type 1 Type 2 Type 3 Type 4
Top shape (X;)
Line Chamfer Fillet
(X11) (X12) (X13)
Bottom shape (X;)
Fillet Chamfer Arc
(X21) (X22) (X23)
== 0% O & (=)
Function keys © o 2 (=
arrangement (X3) Line Symmetry Irregular Grouping
(X31) (X32) (X33) (X34)
Arrow-key style 8
(X4) Cycle Ellipse Straight
(Xa1) (X42) (Xa3)
(7 2\
Color treatment 7777
(Xs) 00O O
\L)
Single color NOH_COl?r Color segment
(Xs1) i (Xs3)
(X52)

Outline partition
style (X¢)

Normal
partition
(Xe1)

o (@)
C)C)

Fitting outline
(Xe2)

Fitting surface
(Xe3)

regarding the usage, function, and form of PDAs, a focus
group is formed by six subjects with at least two years’
experience of using the PDA. The focus group eliminates
some highly similar samples through discussions. Then the
K-means cluster analysis is used to extract representative
samples of PDAs. There are 30 representative PDA samples,
including 24 samples as the training set and six samples as
the test set for building quantitative models in Section 4.

3.2. Conducting Morphological Analysis of Product Form
Elements. The product form is defined as the collection of
design features that the consumers will appreciate. The mor-
phological analysis [25], concerning the arrangement of

objects and how they conform to create a whole of Gestalt, is
used to explore all possible solutions in a complex problem
regarding a product form.

The morphological analysis is used to extract the product
form elements of the 30 representative samples. The six
subjects of the focus group are asked to decompose the PDA
samples into several dominant form elements and form types
according to their knowledge and experience. Table 1 shows
the result of the morphological analysis, with six product
design elements (i.e., top shape, bottom shape, function-keys
arrangement, arrow-key style, color treatment, and outline
partition style) and 19 associated product form types being
identified. The form type indicates the relationship between



the outline elements. For example, the “top shape (X;)”
form element has three form types, including “line (Xi,),”
“chamfer (Xj,),” and “fillet (X;3).” A number of design alter-
natives can be generated by various combinations of mor-
phological elements [26].

3.3. Assessing Consumers” Perceptions of Product Images. In
Kansei Engineering, image assessment experiments are usu-
ally performed to elicit the consumers’ psychological feelings
or perceptions about a product using the semantic differ-
ential method. Pairs of image words are often used to des-
cribe the consumers’ perceptions of the product in terms of
ergonomic and psychological estimation. With the identifi-
cation of the form elements of the product, the relationship
between the image words and the form elements can be
established.

In this paper, the image word pair used for representing
the product image of PDAs is Simple-Complex (S-C) about
the visibility aspect, according to our previous study [27]. In
Wang et al. [27], we use these 30 representative PDA samples
and product images to examine whether the NN model is
an effective technique and what structure is better for the
product form design among 4 NN models built with differ-
ent hidden layer neurons. In this study, we use the same
experimental data as a basis for addressing new and signif-
icant research issues as stated in Section 1.

To obtain the assessed values for the product image of 30
representative PDA samples, a 10-point scale (1-10) of the
semantic differential method is used. 52 subjects (30 males
and 22 females with ages ranging from 26 to 45, mean =
35.4, SD = 4.4) are asked to assess the form (look) of PDA
samples on a simplicity-complexity scale of 1 to 10, where 10
is most simple and 1 is most complex. The last column of
Table 2 shows the assessed S-C value of the 30 PDA samples,
including 24 samples in the training set and six samples in the
test set (asterisked). For each selected PDA in Table 2, the first
column shows the PDA number and Columns 2—7 show the
corresponding type number for each of its six product form
elements, as given in Table 1. Table 2 provides a numerical
data source for building quantitative models, which can be
used to develop a design support system for simulating the
optimal form design process for PDAs.

4. Experimental Analysis and Results

In this section, we present the results of applying the QTTI,
the GP, and the NN models in order to explore the relation-
ship between product form elements and consumers’ percep-
tions for a given product image, using the assessing results
summarized in Tables 1 and 2.

4.1. The QTTI Analysis and Results. We use the QT'TT analysis
to examine the relationship between the six product form
elements and the S-C product image. In this paper, six
independent variables (i.e., the six product form elements)
and one dependent variable (i.e., the S-C product image)
are used. The result of QTTI analysis is given in Table 3.
In Table 3, the partial correlation coefficients indicate the
relationship between the six product form elements (Xj,
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TaBLE 2: Product image assessments of 30 PDA samples.

PDAno. X, X, X3 Xy X5 Xs S-C value
1 3 1 1 3 1 1 1.67
2 3 1 1 3 1 1 2.33
3 2 2 3 3 3 2 3.33
4 1 2 2 3 1 1 3.67
5 3 3 1 2 1 1 1.67
6 2 2 1 1 1 1 8.33
7 3 3 1 3 1 3 2.33
8 3 3 2 2 1 1 2.33
9 3 3 2 2 2 1 6.33
10 3 1 3 1 2 1 3.33
11 3 3 2 2 2 1 4.67
12 1 3 1 1 1 1 1.67
13 3 3 1 1 1 1 3.33
14 2 1 1 2 3 2 2.33
15 3 1 2 1 3 3 2.33
16 3 1 3 1 3 3 4.67
17 2 3 2 1 2 1 7.33
18 1 3 2 2 2 2 8.33
19 3 3 1 2 1 1 4.67
20 3 2 4 3 1 1 1.67
21 3 1 1 2 1 1 5.67
22 2 3 1 1 1 1 1.67
23 2 2 2 1 2 1 1.33
24 3 3 4 2 3 1 4.67
25% 3 1 2 2 3 2 5.33
26* 2 2 1 2 1 1 2.33
27* 3 3 1 1 1 1 4.33
28* 3 2 2 1 1 1 5.67
29* 2 1 1 1 1 1 2.33
30* 3 3 1 3 2 2 4.33

*Mean that the 6 PDA samples are the test set for quantitative analysis
models.

X5, X3, X4, X5, and Xg) and the S-C product image (Y).
The highest variable of the partial correlation coefficient
in the “S-C” image is the “arrow-key style” form element
(X4 = 0.42), meaning that “arrow-key style” primarily affects
the “S-C” image of the product, followed by the “color
treatment” form element (X5 = 0.37) and the “top shape”
form element (X; = 0.26). This implies that the product
designers should focus their attention more on these most
influential elements, when the objective of designing a new
PDA is to achieve a desirable “S-C” image. On the contrary,
the product designers can pay less attention to the less
influential elements such as “bottom shape” form element
(X, = 0.14), and the “function-keys arrangement” form
element (X5 = 0.16), as these form elements contribute
relatively little to the consumers’ perceptions of the “S-C”
image on the PDAs.

In the last second row of Table 3, R means the correlation
between the observed and predicted values of the dependent
variable, and R? is the square of this correlation. R* ranges
from 0 to 1. If there is no linear relation between the
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TaBLE 3: The result of QTTI analysis.

Form clement Form type Category grade (form type grade) Partial correlation coefficient
Complex Simple

X Line 1.00

X Top shape Xiz Chamfer 0.54 0.26
Xi3 Fillet —0.42
X Fillet -0.11

X5 Bottom shape X5 Chamfer 0.61 0.14
Xo3 Arc -0.19
X3 Line 0.01

X;  Function-keys arrangement X, Symmetry —-0.37 0.16
X33 Irregular 0.65
X34 Grouping 0.48
Xa Cycle —0.42

X4 Arrow-key style X Ellipse 1.28 0.42
Xs3 Straight -1.29
Xs1 Single color —-0.21

Xs Color treatment Xs; Ijeognrrclzlnotr 1.35 0.37
Xs3 Se(;(l’)lllZLt —1.06
Xo1 ;j?tr::g:l -0.20

Xe Outline partition style Xe> (ljlilt:liirrllge —-0.13 0.23
I 12

Constant = 3.74, R = 0.55, R* = 0.31.

dependent variable (Y) and independent variables (X;, X,
X5, X4, X5, and Xg), R? is 0 or very small. Otherwise,
if all the values fall on the regression line, R* is 1. The
category grade (form type grade) shown in Table 3 indicates
the preference degree of the consumers’ perception on each
category of independent variables. If the grade is negative, the
consumers’ perception leans towards the “complex” image.
On the contrary, the positive grade indicates that the con-
sumers’ perception favors the “simple” image. For example,
the category grades of 3 selected values of “outline parti-
tion style (X¢)” in the “S-C” image are —0.20, —0.13, and
1.32, respectively. The result shows that the consumers’ per-
ception prefers the “complex” image if the “outline partition
style (Xe)” is “normal partition (Xe;)” or “fitting outline
(X62),” and favors the “simple” image while “outline partition
style (Xs)” is “fitting surface (X¢3).”

As the result of the QTTI analysis, Model (22) indicates
the relationship between product form elements and the S-
C product image. We can use this model to input the values
of six product form variables, and then output the predicted
value of the S-C product image. This model can help the
product designers understand consumers’ perceptions to

find out the optimal combination of product form design in
terms of a given product image:

y =374+ X1 +0.54X1, — 0.42X,5 — 0.11X5; +0.61X5,
—0.19X53 +0.01X3; — 0.37X35, + 0.65X335 + 0.48X54
—0.42X41 + 1.28X4, — 1.29X43 — 0.21 X5 + 1.35X5;

— 1.06X53 — 0.20Xe1 — 0.13X¢ + 1.32X¢3.
(22)

4.2. The GP Analysis and Results. The GP is used as a tech-
nique for determining the optimal combination of product
form elements for matching a desirable product image. The
24 samples in the training set, given in Table 2, are used as
the data set for building the GP model.

As a GM(1,7), the GP model uses the six form elements
as the comparison series X; and the average S-C values as the
reference series Xg. To build the GP model, we first obtain a
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FiGure 1: The convergence diagrams of NN-FE and NN-FT in the training process.

new sequence x!) for each series using (3)—(5) and the AGO
as

1
xOEli 1.67, 4.00, 7.33, --- 89.66
xl(l) 3, 6 8 .- 60
X =1 2 4 --- 53 (23)
xg) L, 2 4 .-+ 33

We then apply (10)—(12) to obtain the parameters of a as

a 0.38
b, ~0.25
b, -0.29
a=1bs]=]-0060]. (24)
by 0.69
bs 1.13
be ~0.36

The GP model for predicting the S-C value based on the
six form elements is thus built by (13) as

Xk +1) = [1.67 +6.46X{" (k +1) +7.68X1" (k + 1)
() M
+15.67X Y (k+ 1) — 17.92XV (k + 1)
~29.52X" (k +1) +9.51X" (k + 1) | 0038
_ (1) _ (1)
646X (k+1) — 7.68XV (k +1)
—15.67X"(k+1) +17.92X" (k + 1)

+29.52X " (k+1) = 9.51X " (k + 1).
(25)

With the GP model in (25), product designers can input
the value of the corresponding form elements, and then
obtain a predicted S-C value.

4.3. The NN Analysis and Results. To examine whether the
NN model is an effective technique for determining the
optimal combination of product form elements for matching
a desirable product image, we develop two neural network
models, called NN-FE and NN-FT, respectively. The NN-FE
uses all the six form elements (FE) as input variables (input
neurons), while the NN-FT has 19 input neurons, which are
the whole 19 form types (FT) of the six form elements iden-
tified from the experimental study. For the NN-FE model,
if a PDA has a particular type of form element, the value of
the corresponding input neuron is 1, 2, 3, or 4. On the other
hand, for the NN-FT model, if a PDA has a particular type of
form element, the value of the corresponding input neuron is
1; otherwise the value is 0. Both NN models use a widely used
rule [17], (the number of input neurons + the number of
output neurons)/2, for determining the number of neurons
in the single hidden layer. Table 4 shows the neurons of these
two NN models, including the input layer, the hidden layer,
and the output layer. The learning rule used is Delta-Rule
and the transfer function is Sigmoid [17] for all layers. All of
input and output variables (neurons) are normalized before
training. The learning rate is 0.2, and momentum is 0.5,
based on our previous study [28].

The experimental samples are separated into two groups:
24 training samples and six test samples. Fach model is
trained ten epochs at each run. When the cumulative
training epochs are over 25,000, the training process is
completed. The root of mean square errors (RMSE) of the
NN-FE model is 0.057, while the NN-FT model is 0.052. This
result seems to suggest that the number of input neurons
and hidden neurons have little influence on the training
effect of NN models. However, after further examination,
we find out that if more neurons are in the input or hidden
layer, the faster the convergence speed becomes (as shown
in Figure 1). In other words, if the input layer or hidden
layer has more neurons, then the network converges faster.
This result suggests that if the input variable has multiple
categories (i.e., the qualitative or categorical variable, such as
product form elements), the total number of categories (not
the number of variables) should be used as the layer neurons.
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FiGgure 2: Multiple Comparisons for the SSE of four models.

TaBLE 4: Neurons of two NN models.

Input layer: 6 neurons, including six form
elements of PDAs

Hidden layer: 4 neurons, (6 + 1)/2=3.5=4

Output layer: 1 neuron for the S-C image
value

NN-FE model

Input layer: 19 neurons, including 19 types
of six form elements
Hidden layer: 10 neurons, (19 + 1)/2 =10

Output layer: 1 neuron for the S-C image
value

NN-FT model

5. Performance Evaluation and Discussion

To evaluate the performance of the QTTI, GP, NN-FE,
and NN-FT models developed in this paper in terms of
their prediction ability in determining the optimal design
combination of PDA form elements for matching a given S-C
image, the six samples in the test set given in Table 2 are used.

5.1. Performance Comparison. The second row of Table 5
shows the average S-C values of the six test samples assessed
by 52 subjects, which are used as a comparison base for
the performance evaluation. With the six test samples as the
input, Table 5 shows the corresponding S-C values predicted
by using the QTTI (i.e., Model (22)), GP (i.e., Model (25)),
NN-FE, and NN-FT models, respectively. To evaluate the
performance of a model, the root of mean square errors
(RMSE) is commonly used, given as

RMSE = «| 22216 = xo)z’ (26)
n

where X; is the ith output value predicted by the model,
and Xj is the expected values assessed by 52 subjects in the
experiment. If there is no difference or error between the
predicted value and the expected value, the RMSE is 0.

The last column of Table 5 shows the RMSE of these
four models in comparison with the assessed S-C values.

Table 5 shows that the lowest RMSE is the QTTI model
(0.2343), followed by the NN-FE model (0.2663) and the
NN-FT model (0.2875), and the RMSE of the GP model
is the highest. The result indicates that the QTTI model
has the highest predictive consistency (an accuracy rate of
76.57% = 1 — 0.2343) for predicting the value of the S-C
image. This is in line with the result of Multiple Comparisons
by one-way Analysis of Variance (one-way ANOVA), as
shown in Figure 2. Figure 2 shows the mean of error sum of
squares (SSE) for these four models. The lower the SSE, the
higher the prediction performance. The result of perform-
ance comparison suggests that QTTI is the model to be used
for matching a given set of product form elements with a spe-
cific product image.

Nevertheless, this result is not consistent with the com-
mon notion that nonlinear quantitative models or systems
are more suitable to simulate human beings’ thinking and
generally have a better performance for predicting con-
sumers’ psychological requirements or emotional feelings, in
comparison with linear quantitative models [6, 10-12, 18,
29]. In addition, the NN model usually has a better per-
formance and an effective technique to formulate the prod-
uct design process for determining the optimal combination
of product form elements with respect to a desirable product
image [5].

5.2. Further Evaluation. To further examine the prediction
performance of the NN model, we conduct a set of analyses
by using different learning rate and momentum factors
for getting the better structure of the NN model. Another
3 pairs of learning rate and momentum factors are used
for different conditions based on the complication of the
research problem. For example, if the research issue is very
simple, a large learning rate of 0.9 and momentum of 0.6
are recommended. On more complicated problems or pre-
dictive networks where output variables are continuous
values rather than categories, use a smaller learning rate and
momentum, such as 0.1 and 0.1 respectively. In addition,
if the data are complex and very noisy, a learning rate of
0.05 and a momentum of 0.5 are used [30]. To distinguish
between the NN-FE and NN-FT models using different input
neurons and hidden neurons, both models are associated
with the learning rate and momentum mentioned above,
such as -P, -S, -C, -N, as shown in Table 6.

As described in Section 4.3, 24 training samples and
six test samples are used, and the training process is not
stopped until the cumulative training epochs are over 25,000.
Figure 3 shows the RMSE of these eight NN models and
the convergence diagrams in the training process. As shown
in Figure 3, the convergence speed of NN-FT models are
faster than NN-FE models. This is in line with the result of
Section 4.3 that the more neurons in the input or hidden
layer, the faster the convergence speed. In addition, we find
the “-S” models (i.e., NN-FE-S model and NN-FT-S model,
both using the large learning rate of 0.9 and momentum of
0.6 if the research issue is very simple) have larger movements
as compared to other NN models, thus indicating that the
essentials of consumers’ perceptions are complicated, and
often a block box and cannot be precisely described [10].
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FiGure 3: The RMSE and convergence diagrams of NN models in the training process.

With the six test samples as input, Table 7 lists the pre-
dicted S-C image values and RMSE of these eight NN models
for the further test set. Table 7 shows that the lowest RMSE
is the NN-FE-N model (0.2203). In addition, the average
RMSE value of NN-FE (0.3033) is slightly smaller than the
value of NN-FT (0.3168). This is in line with the result of
Section 4.3 that the number of layer neurons (the input or
hidden neurons) has little influence on the performing effect
of NN models.

5.3. Discussion. From the RMSE shown in Table 7, except
the NN-FE-N model (the RMSE being 0.2203), the other
7 NN models are larger than the QTTI (the RMSE being
0.2343) shown in Row 3 of Table 5. Further analysis shows

that the QTTI model is a better approach for matching a
given set of product form elements with a specific product
image, regardless of what learning rate and momentum
factors are chosen for constructing the NN model. This
result implies that the linear modeling technique is good
enough to help product designers determine the optimal
form combination of product design for a particular design
concept of product image. Consequently, in some product
design settings, applying nonlinear modeling techniques
may not necessarily produce a better outcome. In some
settings, the QTTI model (the linear modeling technique)
can be used to better explore the relationship between the
consumers’ perceptions and product form elements without
compromising the prediction performance.
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F1GURE 4: New PDA form designs for the desirable “simple” image.
TABLE 5: Predicted image values and RMSE of four models for the test.
PDA no. 25 26 27 28 29 30 RMSE
Subject Assessment 5.33 2.33 433 5.67 2.33 4.33
QTTI 2.93 5.77 2.31 2.73 3.35 3.07 0.2343
GP 2.85 1.54 0.34 0.05 1.16 2.43 0.3143
NN-FE 5.08 6.28 3.57 4.18 5.32 8.22 0.2663
NN-FT 2.50 8.27 3.44 6.04 3.97 2.69 0.2875
TaBLE 6: Neurons, learning rate, and momentum of NN models.
Input neuron Hidden neuron  Output neuron Learning rate Momentum  Note
NN-FE-P 6 4 1 0.2 0.5 According to our previous study
NN-FE-S 6 4 1 0.9 0.6 Research issue is very simple
NN-FE-C 6 4 1 0.1 0.1 Research issue is more complicated
NN-FE-N 6 4 1 0.05 0.5 Research issue is complex and very noisy
NN-FT-P 19 10 1 0.2 0.5 According to our previous study
NN-FT-S 19 10 1 0.9 0.6 Research issue is very simple
NN-FT-C 19 10 1 0.1 0.1 Research issue is more complicated
NN-FT-N 19 10 1 0.05 0.5 Research issue is complex and very noisy
TABLE 7: Predicted image values and RMSE of NN models for the test set.

PDA no. 25 26 27 28 29 30 RMSE
NN-FE-P 5.08 6.28 3.57 4.18 5.32 8.22 0.2663
NN-FE-S 4.43 5.04 3.53 5.20 9.23 8.76 0.3565 0.3033
NN-FE-C 1.45 2.95 3.71 9.03 9.38 6.65 0.3701 '
NN-FE-N 4.63 6.04 3.26 3.67 5.25 5.41 0.2203
NN-FT-P 2.50 8.27 3.44 6.04 3.97 2.69 0.2875
NN-FT-S 1.58 8.27 3.41 1.46 3.38 5.07 0.3405 0.3168
NN-FT-C 2.22 8.19 3.42 7.03 3.72 3.46 0.2865 ’
NN-FT-N 1.49 8.39 3.40 2.08 3.83 1.66 0.3526
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TasLE 8: The design support information for product form elements of PDAs.
Form element With “Simple” image With “Complex” image
X Top shape X Line X3 Fillet
X1 Chamfer
X Bottom shape X» Chamfer X3 Arc
X2 1 Fillet
X33 Irregular
X5 Function-keys arrangement Xy Grouping Xs Symmetry
X1 Line
Xy Arrow-key style X Ellipse X3 Straight
X4 Cycle
Xs Color treatment X5, Noncolor segment Xs3 Color segment
X5 Single color
X Outline partition style X3 Fitting surface Xa1 Normal partition
Xo2 Fitting outline

According to the experimental analysis and results
mentioned above, model (22) can help product designers
understand consumers’ perceptions of product form for a
given product image. This model can also be used to examine
the effect of the corresponding product image for a given
combination of product form elements. Consequently, the
QTTI model enables us to build a PDA design support
database that can be generated by inputting each of all
possible combinations (972, 3 X 3 X 4 X 3 X 3 X 3) of product
form elements to the QT'TI model individually for generating
the associated image values. Product designers can specify a
desirable image value for a new PDA form design, and the
database can then work out the optimal combination of form
elements.

Table 8 shows the design support information for prod-
uct designers to find out the optimal combination of product
form elements in terms of a given product image. In
addition, the design support database can be incorporated
into a computer-aided design (CAD) system to facilitate
the product form in the new PDA development process.
To illustrate, we focus the attention more on the most
influential elements, such as the “arrow-key style” form
element (X4) and the “color treatment” form element (X5),
for the desirable “simple” image of PDA. Figure 4 shows two
new PDA form designs with the optimal combination of
form elements for the desirable “simple” image.

5.4. Limitations and Further Suggestions. In this paper, we use
two linear modeling techniques (i.e., quantification theory
type I and grey prediction) and one nonlinear modeling
technique (i.e., neural networks) to determine the optimal
form combination of product design for matching a given
product image. In the further studies, other quantitative
analysis models should be adopted to test the prediction
performance, for example, fuzzy system, genetic algorithm,
rough set, multiple regression analysis, and so on. Although
PDAs are chosen as the experimental product, the consumer-
oriented design approach presented can be applied to other
consumer products (e.g., smart phones, Tablet PC, etc.) with

various design elements (e.g., color, texture, brand, etc.) and
product images (e.g., classic or modern, artificial or artistic,
etc.).

6. Conclusion

In this paper, we have conducted an experimental study
on PDAs to demonstrate how a consumer-oriented design
approach can be used to help determine the optimal form
combination for matching a given product image. The
consumer-oriented design based on the process of Kansei
Engineering has used the QT'TI model, the grey model, and
the neural network model to predict the desirable simple-
complex image of consumers’ perception. The result of the
experimental study has shown that the QT'TI model has the
highest predictive consistency, thus suggesting that the QTTI
model is a better methodological alternative for modeling the
consumers’ perception of a product characterized by a given
set of product form elements. Noteworthily, this result has
shown that the QTTI model (the linear modeling technique)
is good enough to help product designers determine the
optimal form combination of product design for a particular
design concept of product image. Consequently, in some
product design settings, we can use the linear modeling
technique to explore the relationship between the consumers’
perceptions and product form elements without compromis-
ing the prediction performance. Furthermore, the consumer-
oriented design approach has been built a PDA design
support database, in conjunction with the computer-aided
design (CAD) system, to help product designers facilitate the
product form in the new PDA development process.

Acknowledgments

This research is supported in part by the National Science
Council of Taiwan, Taiwan under Grant no. NSC 97-2918-1-
026-001. The authors are grateful to the 58 subjects in Taiwan
for their participation and assistance in the experimental
study.



The Scientific World Journal

References

(1]

(11]

S. L. Brown and K. M. Eisenhardt, “Product development: past
research, present findings, and future directions,” Academy of
Management Review, vol. 20, pp. 343-378, 1995.

N. Leon, “The future of computer-aided innovation,” Comput-
ers in Industry, vol. 60, no. 8, pp. 539-550, 2009.

C. Jonathan and M. V. Craig, Creating Breakthrough Products-
Innovation from Product Planning to Program Approval, Pren-
tice Hall, Upper Saddle River, NJ, USA, 2002.

M. C. Lin, C. C. Wang, M. S. Chen, and C. A. Chang, “Using
AHP and TOPSIS approaches in customer-driven product
design process,” Computers in Industry, vol. 59, no. 1, pp. 17—
31, 2008.

H. H. Lai, Y. C. Lin, C. H. Yeh, and C. H. Wei, “User-ori-
ented design for the optimal combination on product design,”
International Journal of Production Economics, vol. 100, no. 2,
pp. 253-267, 2006.

Y. C. Lin, H. H. Lai, and C. H. Yeh, “Consumer-oriented
product form design based on fuzzy logic: a case study of
mobile phones,” International Journal of Industrial Ergonomics,
vol. 37, no. 6, pp. 531-543, 2007.

M. Nagamachi, “Kansei engineering: a new ergonomic con-
sumer-oriented technology for product development,” Inter-
national Journal of Industrial Ergonomics, vol. 15, no. 1, pp. 3—
11, 1995.

M. Nagamachi, “Kansei engineering as a powerful consumer-
oriented technology for product development,” Applied
Ergonomics, vol. 33, no. 3, pp. 289-294, 2002.

M.Y. Ma, C. Y. Chen, and F. G. Wu, “A design decision-making
support model for customized product color combination,”
Computers in Industry, vol. 58, no. 6, pp. 504-518, 2007.

H. H. Lai, Y. C. Lin, and C. H. Yeh, “Form design of product
image using grey relational analysis and neural network
models,” Computers and Operations Research, vol. 32, no. 10,
pp. 2689-2711, 2005.

S. M. Yang, M. Nagamachi, and S. Y. Lee, “Rule-based infer-
ence model for the Kansei Engineering System,” International
Journal of Industrial Ergonomics, vol. 24, no. 5, pp. 459-471,
1999.

J. S. Jang, C. T. Sun, and E. Mizutani, Neuro-Fuzzy and Soft
Computing, Prentice-Hall, Upper Saddle River, NJ, USA, 1997.
P. T. Helo, Q. L. Xu, S. J. Kyllonen, and R. J. Jiao, “Integrated
Vehicle Configuration System-Connecting the domains of
mass customization,” Computers in Industry, vol. 61, no. 1, pp.
44-52, 2010.

R. B. Page and A. J. Stromberg, “Linear methods for analysis
and quality control of relative expression ratios from quan-
titative real-time polymerase chain reaction experiments,”
TheScientificWorldJournal, vol. 11, pp. 1383—-1393, 2011.

T. Komazawa, C. Hayashi, F. T. In: de Dombal, and F. Gremy,
Eds., A Statistical Method for Quantification of Categorical
Data and Its Applications to Medical Science, North-Holland,
Amsterdam, The Netherlands, 1976.

D. Ju-Long, “Control problems of grey systems,” Systems and
Control Letters, vol. 1, no. 5, pp. 288-294, 1982.

M. Nelson and W. T. Illingworth, A Practical Guide to Neural
Nets, Addison-Wesley, New York, NY, USA, 1991.

S. Ishihara, K. Ishihara, M. Nagamachi, and Y. Matsubara,
“An automatic builder for a Kansei Engineering expert system
using self-organizing neural networks,” International Journal
of Industrial Ergonomics, vol. 15, no. 1, pp. 13-24, 1995.

B. Kim, J. Lee, J. Jang, D. Han, and K. H. Kim, “Prediction
on the seasonal behavior of hydrogen sulfide using a neural

13

network model,” TheScientificWorldJournal, vol. 11, pp. 992—
1004, 2011.

[20] W. Wong, P. J. Fos, and F. E. Petry, “Combining the perfor-
mance strengths of the logistic regression and neural network
models: a medical outcomes approach.,” TheScientificWorld-
Journal, vol. 3, pp. 455-476, 2003.

[21] T. C. Chang and S. J. Lin, “Grey relation analysis of carbon
dioxide emissions from industrial production and energy uses
in Taiwan,” Journal of Environmental Management, vol. 56, no.
4, pp. 247-257, 1999.

[22] E M. Tseng, H. C. Yu, and G. H. Tzeng, “Applied hybrid grey
model to forecast seasonal time series,” Technological Fore-
casting and Social Change, vol. 67, no. 2-3, pp. 291-302, 2001.

[23] C.C.Hsuand C.Y. Chen, “Applications of improved grey pre-
diction model for power demand forecasting,” Energy Conver-
sion and Management, vol. 44, no. 14, pp. 2241-2249, 2003.

[24] M. Negnevitsky, Artificial Intelligence, Addison-Wesley, New
York, NY, USA, 2002.

[25] E Zwicky, “The morphological approach to discovery, inven-
tion, research and construction, new method of though and
procedure: symposium on methodologies,” Pasadena, pp.
316-317, 1967.

[26] N. Cross, Engineering Design Methods: Strategies for Product
Design, John Wiley and Sons, Chichester, UK, 2000.

[27] C. C. Wang, Y. C. Lin, and C. H. Yeh, “Neural networks for
optimal form design of personal digital assistants,” in Proceed-
ings of the 15th International Conference on Advances in Neuro-
Information Processing (ICONIP °08), vol. 5506 of Lecture
Notes in Computer Science, pp. 647-654, Auckland, New
Zealand, November 2009.

[28] C. C. Wang, Development of an integrated strategy for cus-
tomer requirement oriented product design [Ph.D. dissertation],
Department of Industrial Design, National Cheng Kung Uni-
versity, Tainan, Taiwan, 2008.

[29] K. Smith, M. Palaniswami, and M. Krishnamoorthy, “A hybrid
neural approach to combinatorial optimization,” Computers
and Operations Research, vol. 23, no. 6, pp. 597-610, 1996.

[30] NeuroShell 2 Tutorial, Ward Systems Group, Frederick, Md,
USA, 1993.



	Introduction
	Methods of Quantitative Analysis
	Quantification Theory Type I
	Step 1
	Step 2
	Step 3
	Step 4
	Step 5
	Step 6

	Grey Prediction
	Step 1
	Step 2
	Step 3
	Step 4

	Neural Networks

	Experimental Procedures ofConsumer-Oriented Design
	Extracting Representative Experimental Samples
	Conducting Morphological Analysis of Product Form Elements
	Assessing Consumers' Perceptions of Product Images

	Experimental Analysis and Results 
	The QTTI Analysis and Results
	The GP Analysis and Results
	The NN Analysis and Results

	Performance Evaluation and Discussion
	Performance Comparison
	Further Evaluation
	Discussion
	Limitations and Further Suggestions

	Conclusion
	Acknowledgments
	References

