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a b s t r a c t 

This article introduces a dataset that presents the cultural 

values and practices of food consumption patterns in major 

urban communities in Indonesian cities. The data illustrate 

the cultural characteristics of urban residents’ food consump- 

tion patterns based on social class categories. Data collec- 

tion was conducted in five major Indonesian cities through 

face-to-face interviews with 710 respondents identified us- 

ing a stratified random sampling technique. The data show 

that culture has a dominant influence on the pattern of food 

consumption of urban communities in Indonesia in compar- 

ison with economic and health dimensions. Although the 

value and practice sub-dimensions are conceptually related, 

the cultural dimension of food consumption patterns in the 

five urban communities is more dominated by religious value 

than other cultural practices. Regarding food consumption 

patterns, urban upper classes are more dominantly influ- 

enced by economic dimensions and modern healthy lifestyles 

than cultural dimensions. 

© 2020 The Author(s). Published by Elsevier Inc. 

This is an open access article under the CC BY license. 

( http://creativecommons.org/licenses/by/4.0/ ) 
∗ Corresponding author. 

E-mail address: francisia.seda@gmail.com (F.S. Seda). 

https://doi.org/10.1016/j.dib.2020.105681 

2352-3409/© 2020 The Author(s). Published by Elsevier Inc. This is an open access article under the CC BY license. 

( http://creativecommons.org/licenses/by/4.0/ ) 

https://doi.org/10.1016/j.dib.2020.105681
http://www.ScienceDirect.com
http://www.elsevier.com/locate/dib
http://crossmark.crossref.org/dialog/?doi=10.1016/j.dib.2020.105681&domain=pdf
http://creativecommons.org/licenses/by/4.0/
mailto:francisia.seda@gmail.com
https://doi.org/10.1016/j.dib.2020.105681
http://creativecommons.org/licenses/by/4.0/


2 F.S. Seda, L. Setyawati and T. Tirta et al. / Data in Brief 31 (2020) 105681 

V

 

 

 

 

 

 

 

 

 

 

1

 

s  

c  

d  

p  

s  

T  
Specification table 

Subject Sociology, consumerism 

Specific subject area Cultural dimension of food consumption, urban lifestyle, social class 

Type of data Tables, figures 

How data were acquired Field survey 

Data format Raw and descriptive 

Parameter for data collection The questionnaire was developed to measure the cultural dimension of 

food consumption. A set of indicators are operationalized from the 

sub-dimensions of cultural values and cultural practice. All items 

related to the cultural dimension in this dataset are measured using 

a five-point Likert scale. 

The questionnaire also gathered respondents’ demographic 

characteristics, household income and expenditure, and the 

importance of health and price factors in their food consumption 

patterns 

Description of data collection Data were collected through a survey of 710 respondents from five 

major cities in Indonesia: Jakarta with 174 samples, Bandung with 

150 samples, Surabaya with 118 samples, Makassar with 120 

samples, and Denpasar with 148 samples. 

Samples were drawn using a stratified random sampling technique to 

obtain proportional samples of each social class. The surveys were 

conducted through face-to-face interviews, with which the research 

team was assisted by several local enumerators from local 

universities. 

Data source location Indonesia 

Data accessibility Data included in this article 

Related research article Consumerism Indicators Construction: A Portrait of Household Food 

Consumption in Surabaya. Global Journal of Human Social Science 

Vol 14: 7 

alue of the data 

• The cultural indicators of food consumption can significantly complement global con-

sumerism literature, which is dominated by analyses of the economic and social dimensions

of food consumption. 

• In the era of economic globalization, these indicators and data are very important for scholars

who are interested in developing an integrative consumerism index, which may be a valid

and reliable instrument for research on the cultural characteristics of urban communities in

developing countries. 

• These data and indicators are also important for the formulation of governmental policies

regarding social welfare and the implementation of the UN’s Sustainable Development Goals

within the scope of the socio-cultural dimension. 

• These data and indicators also present important insights for non-governmental organizations

to optimize the cultural dimension in poverty alleviation programs. 

• A comprehensive understanding of the domestic economy at the micro level can provide in-

put for the government in the formulation of policies to accommodate the economic process

of consumerism. 

. Data description 

The dataset in this article describes the cultural characteristics of urban residents’ food con-

umption patterns gathered through field surveys conducted in 2015-2016. Table 1 presents a

ategorization of respondents’ demographic data [1] . In Table 2 , the authors categorize respon-

ents by lower, middle, and upper social class households in Indonesia’s five major cities. Table 3

resents dimensions, sub-dimensions, and indicators that were used in this survey. Table 4

hows the sample and response rate numbers. Table 5 describes the type of data analysis.

able 6 presents respondents’ incomes and expenditures, while Figure 1 shows the considera-
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Table 1 

Descriptive Statistics of Demographic Data. 

Gender Highest Education 

Male (%) 42,1 Primary school 

(%) 

3,4 

Female (%) 57,9 Junior high 

school (%) 

5,2 

Average Age 

(years) 

41,3 Senior high 

school (%) 

25,5 

Religion Diploma (%) 22,0 

Islam (%) 60,1 Bachelor’s degree 

(%) 

29,9 

Catholic (%) 14,2 Master’s and 

doctoral degree 

(%) 

14,1 

Protestant (%) 15,8 Lived in urban 

areas (average 

years) 

28,7 

Hindu (%) 9,3 Occupation 

Buddhist (%) 0,4 Government 

employee (%) 

28,5 

Other (%) 0,1 Police 

officer/Military 

(%) 

4,2 

Ethnicity Employee of a 

private company 

(%) 

28,9 

Java (%) 40,7 Teacher/Lecturer 

(%) 

2,8 

Sunda (%) 13,7 Entrepreneur (%) 27,2 

Minang (%) 8,6 Independent 

worker (%) 

8,5 

Bali (%) 10,3 Social Class 

Batak (%) 7,2 Lower (%) 34,5 

Madura (%) 8,2 Middle (%) 36,2 

Bugis (%) 3,5 Upper (%) 29,3 

Other (%) 7,9 Average number of 

household 

members 

6 

City Province 

Jakarta (%) 24,5 DKI Jakarta (%) 24,5 

Bandung (%) 21,1 West Java (%) 21,1 

Surabaya (%) 16,6 East Java (%) 16,6 

Makassar (%) 16,9 South Sulawesi 

(%) 

16,9 

Denpasar (%) 20,8 Bali (%) 20,8 

Table 2 

Distribution of Respondent by Social Class and City. 

City Lower Class Middle Class Upper Class 

Freq. (%) Freq. % Freq. % 

Jakarta 65 37,4 57 32,8 52 29,9 

Bandung 50 33,3 57 38,0 43 28,7 

Surabaya 40 33,9 43 36,4 35 29,7 

Makassar 41 34,2 44 36,7 35 29,2 

Denpasar 50 33,8 55 37,2 43 29,1 

Total/Average 246 34,5 256 36,2 208 29,3 
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Table 3 

Cultural Dimension and Indicators. 

Dimension Sub-Dimension Indicators Adapted References 

CULTURAL CULTURAL VALUES • Religious values/principles regarding 

types of food 

[2] 

Subsistent consumption 

activities associated with 

food (primary, secondary, 

and tertiary) of 

individuals and families 

affected by a set of 

cultural elements 

Cultural values or 

principles that serve 

as a reference in 

making choices 

related to food 

consumption 

• Religious values/principles regarding 

locations for eating 

• Religious values/principles regarding 

consumption patterns 

• Traditional/cultural values regarding 

types of foods 

• Value of tradition/customs regarding 

locations for eating 

• Traditional/customary values regarding 

consumption patterns 

CULTURAL PRACTICES • The practice of buying foods 

recommended by religious rules 

[3–7] 

Cultural practices 

related to food 

consumption are 

carried out because 

they refer to cultural 

principles and values 

• The practice of buying recommended 

types of food according to customary 

traditions 

• The practice of choosing to buy food in 

safe places according to religious rules 

• Consumption patterns based on 

religious rules 

• The practice of consuming certain 

traditional foods 

Table 4 

Survey Sample and Response Rate. 

City Sample Response rate Sub-districts 

Jakarta 174 76% 4 

Bandung 150 81% 2 

Surabaya 118 82% 4 

Makassar 120 84% 3 

Denpasar 148 87% 2 

Total/Average 710 82% 3 

Table 5 

Type of Data Analysis. 

Analysis Aspects Data Detail 

Univariate Demographic 

information 

City, Province, Age, Gender, Ethnicity, 

Religion, Education level, Occupation, 

Social class, Number of household 

members 

Frequency table, bar chart, 

mean, % 

Income and 

expenditure 

Household income, household 

expenditure, Household expenditure 

for food 

Mean 

Consumption 

aspects 

Cultural aspects, Health and price 

principal of food consumption 

Mean 

Crosstab analysis Consumption 

aspects 

Cultural aspects, Health and price 

principal of food consumption by 

social class, religion, and ethnicity 

Crosstable 

t  

o  

s  

f

ion factors of household food consumption. Table 7 categorizes income and expenditure based

n the three factors of health, price, and cultural issues. Figure 2 shows the value and practice

ub-dimensions by social class. Lastly, Table 8 presents the consideration factors of household

ood consumption. 
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Table 6 

Income and Expenditure Characteristics. 

Average of total household income/month (in million IDR) 6,7 

Lower Class 3,6 

Middle Class 5,9 

Upper Class 11,2 

Frequency of income reception 

Daily 34,1 

Weekly 36,9 

Monthly 29,0 

Average of total household expenditure/month (in million IDR) 6,4 

Lower Class 3,4 

Middle Class 5,6 

Upper Class 10,8 

Monthly household expenditure For Food (%) 42,9 

Lower Class 59,7 

Middle Class 40,4 

Upper Class 26,4 

3.4
3.1

3,8

0

0.5

1

1.5

2

2.5

3

3.5

4

Health Issue Price Issue Cultural Issue

Figure 1. Consideration factors for household food consumption. 

Table 7 

Income and expenditure characteristics based on three factors. 

Health issues 3.4 

Lower Class 2.8 

Middle Class 3.4 

Upper Class 3.9 

Price issues 3.1 

Lower Class 3.5 

Middle Class 3.2 

Upper Class 2.7 

Cultural issues 3.8 

Lower Class 4.2 

Middle Class 3.9 

Upper Class 3.2 

 

 

 

 

 

The majority of the respondents were female (58%). Considering religious affiliation, the ma-

jority of respondents were Muslim (60.1%) which reflects the majority religion in Indonesia. The

majority of respondents came from the Javanese ethnic group (40.7%) who are spread across the

five cities that were surveyed, while other ethnicities are the majority in certain cities, such as

the Sundanese in Bandung, the Balinese in Denpasar, and the Bugis in Makassar. The average age
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Table 8 

Mean data of Value and Practice indicators. 

Sub-dimension Indicators Mean 

VALUE Religious values/principles regarding types of food 4.4 

Religious values/principles regarding locations for eating 4.1 

Religious values/principles regarding consumption patterns 4.2 

Traditional/cultural values regarding types of food 4 

Value of tradition/customs regarding locations for eating 3.6 

Traditional/customary values regarding consumption patterns 3.6 

PRACTICE The practice of buying foods recommended by religious rules 3.9 

The practice of buying recommended types of food according to customary 

traditions 

3.4 

The practice of choosing to buy food in safe places according to religious rules 3.7 

Consumption patterns based on religious rules 3.4 

The practice of consuming certain traditional foods 3.5 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

of respondents was 41.3 years and on average, they had lived in the city or another urban area

for around 28.7 years. 

The majority of respondents had a bachelor’s degree (29.9%), high school education (25.5%), a

diploma (22%), and a postgraduate degree – master’s and doctoral level of education (14.1%). Re-

spondents’ level of education may have had implications on their food consumption choices,

depicting dynamics of economic rationality in combination with cultural values [8] . Most of

the respondents worked as employees of private companies (28.9%), public servants (28.5%), en-

trepreneurs (27.2%), and independent workers (8.5%). 

Table 2 shows the distribution of respondents in this survey, with the middle class as the

largest group. This does not proportionally represent people by class in the selected cities. Based

on official statistical data, the upper social class in urban Indonesia still makes up less than 20%

of the population. 

2. Experimental design, materials, and method 

This survey elaborates the cultural dimensions of consumerism, particularly focusing on the

sub-dimensions of cultural values and cultural practice. Each sub-dimension is operationalized

into a number of indicators to measure the workings of cultural aspects in the dynamics of food

consumption at the household level [9] . These indicators are then developed in a questionnaire

instrument. The following table operationalizes the concept of the cultural dimension: 

All of the items in the cultural aspect in this dataset were measured using a five-point Likert

scale. The questionnaire also included questions regarding respondents’ demographic character-

istics and household income and expenditure and control questions about the importance of

health factors and price factors in influencing food consumption. 

Respondents to this survey were heads of household or their companions aged between 18

and 65 years in five major cities of Indonesia. These cities were chosen because they represent

the major cities in Indonesia with diverse ethnic and religious heterogeneities within the scope

of the urban context. In order to analyze social class, sampling in each city was conducted using

a stratified sampling technique in the following stages: first , four sub-districts were randomly

selected as the survey area; second , data were identified and a list of household populations

was compiled for each sub-district; third , households were stratified based on their social class;

fourth , proportional sampling of each household group was conducted based on their social

class. The following table presents the number of survey samples and their proportions in each

category of social class: 

Data were collected through a survey of 710 respondents from five major cities in Indonesia:

Jakarta with 174 samples, Bandung with 150 samples, Surabaya with 118 samples, Denpasar with

148 samples, and Makassar with 120 samples. The survey was conducted through face-to-face
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nterviews, with which the research team was assisted by several local enumerators from local

niversities. The response rate of 82% indicates that the main samples in this survey were not

ll able to participate in data collection and an 18% reserve sample had to be used as substitutes.

Before the analysis was conducted, data were first processed through a process of coding, en-

ering, and cleaning performed with the Statistical Package for Social Sciences (SPSS) program.

he data were then processed by aggregation (computing) and re-categorization or recoding, es-

ecially for questions concerning the cultural dimension. The final step in processing data is to

utput data such as frequency tables and graphs. The data were analyzed using univariate anal-

sis and cross table analysis. A number of questions related to demographic information were

nalyzed univariately by examining the largest percentage and the size of the concentration of

he data, such as the mean. Cross-table analysis was mainly used on cultural aspects, which tend

o be based on social class. 

These survey data show the importance of the cultural dimension in understanding consid-

rations concerning health, price, and cultural issues [10] . Cultural issues are shown as the most

mportant factor in household food consumption, followed by health and price considerations

11,12] . 

Table 7 shows the influence of social class on the factors of household food consumption

13,14] . The outcome shows different numbers in every factor. 

The cultural dimension is observed from the sub-dimensions of value and practice. Value

s related to the influence of religious and traditional values on households’ food consumption

atterns, while practice is related to practices or habits of food consumption patterns that are

arried out in accordance with religious values or traditional values [4] . The survey data show

hat the sub-dimension of value (4.0) is more dominant in forming eating patterns than the

ub-dimension of practice (3.6) [15] . 

Lastly, Table 8 presents the mean value of indicators based on value and practice categoriza-

ion. 

RediT authorship contribution statement 

Francisia SSE Seda: Conceptualization, Methodology, Writing - original draft. Lugina

etyawati: Conceptualization, Methodology, Validation, Writing - original draft. Timoti Tirta:

alidation, Data curation, Writing - original draft, Writing - review & editing. Kevin Nobel: Writ-

ng - review & editing. 

cknowledgments 

The authors would like to thank KEMENRISTEKDIKTI for funding this research. This re-

earch was supported by DRPM Universitas Indonesia 2015 (Hibah Penelitian Unggulan Pergu-

uan Tinggi no. 0486/UN2.R12/HKP.05.00/2015). 

onflict of Interest 

The authors declare that they have no known competing financial interests or personal rela-

ionships that could have appeared to influence the work reported in this paper. 

upplementary materials 

Supplementary material associated with this article can be found, in the online version, at

oi: 10.1016/j.dib.2020.105681 . 

https://doi.org/10.1016/j.dib.2020.105681


F.S. Seda, L. Setyawati and T. Tirta et al. / Data in Brief 31 (2020) 105681 9 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

References 

[1] Andrew M. Baker, P.Moschis George, E.Rigdon Edward, K.Fatt Chong, Linking family structure to impulse-control and

obsessive–compulsive buying, J. Consum. Behavior 15 (4) (2016) 291–302 https://doi.org/10.1002/cb.1579 . 

[2] M. Simanjuntak, Muhammad M. Dewantara, The Effects of Knowledge, Religiosity Value, and Attitude on Halal Label
Reading Behavior of Undergraduate Students, Asean Mark. Journal 6 (2) (2014) 65–76 https://doi/org/10.21002/amj.

v6i2.4216 . 
[3] Anna A. Tudoran, Svein O. Olsen, Analyzing the returns of the first transaction satisfaction on intention to purchase

and willingness to pay: Evidence for new food products, J. Consum. Behavior 16 (4) (2017) 372–386 https://doi.org/
10.1002/cb.1633 . 

[4] M. Serhan, C. Serhan, The Impact of Food Service Attributes on Customer Satisfaction in a Rural University Campus

Environment, Intern, J. Food Scie 1 (4) (2019) 1–12 https://doi.org/10.1155/2019/2154548 . 
[5] E. Bartkiene, V. Steibliene, V. Adomaitiene, G. Juodeikiene, et al., Factors Affecting Consumer Food Preferences: Food

Taste and Depression-Based Evoked Emotional Expressions with the Use of Face Reading Technology, Biomed Res.
Intern 1 (4) (2019) 1–10, doi: 10.1155/2019/2097415 . 

[6] Shiau P. Shih, S. Yu, Hui C. Tseng, The Study of Consumers’ Buying Behavior and Consumer Satisfaction in Beverages
Industry in Tainan, Taiwan, J. Econ. Business Manage. 3 (3) (2015) 391–394 https://doi.org/10.7763/JOEBM.2015.V3.

215 . 
[7] N. Ramya, SA . Mohamed, A . Sadakkathulla, Factors affecting consumer buying behavior, Intern, J. Applied Res 2 (10)

(2016) 76–80 https://www.researchgate.net/publication/316429866 _ Factors _ affecting _ consumer _ buying _ behavior . 

[8] Mark D. Holder, The Contribution of Food Consumption to Well-Being, Ann Nutr Metab 74 (2) (2019) 44–51 https://
doi.org/10.1159/0 0 0499147 . 

[9] Brenda L. Beagan, Elaine M. Power, Gwen E. Chapman, “Eating isn’t just swallowing food”: Food practices in the
context of social class trajectory, Can. Food Stud 2 (1) (2015) 75–98, doi: 10.15353/cfs-rcea.v2i1.50 . 

[10] Adnan V. Ertemel, A. Ammoura, The role of social media advertising in consumer behavior, Intern. J. Commerce Fin.
2 (1) (2016) 81–89 http://ijcf.ticaret.edu.tr/index.php/ijcf/article/view/21 . 

[11] K.Cook Burns, H. Mavoa, Role of expendable income and price in food choice by low income families, Appetite 71

(1) (2013) 209–217 https://doi.org/10.1016/j.appet.2013.08.018 . 
[12] G. Hough, M. Sosa, Food choice in low income populations – A review, J. food. Qual 40 (B) (2015) 334–342 https://

doi.org/10.1016/j.foodqual.2014.05.003 . 
[13] Nelia P. Steyn, D. Labadarios, Johanna H. Nel, Factors which influence the consumption of street foods and fast foods

in South Africa-a national survey, Nutr J 10 (104) (2011) https://doi.org/10.1186/1475- 2891- 10- 104 . 
[14] Wendy J. Wills, Kathryn B. Milburn, M. Roberts, J. Lawton, the framing of social class distinctions through family

food and eating practices, Socio. Review 59 (4) (2011) 725–740, doi: 10.1111/j.1467-954X.2011.02035.x . 

[15] S.Segev Shoham, Y. Gavish, The effect of acculturation and ethnic identification on consumer disidentification and
consumption: An investigation of U.S. Hispanics, J. Consum. Behavior 16 (5) (2017) 403–412 https://doi.org/10.1002/

cb.1640 . 

http://https://doi.org/10.1002/cb.1579
http://https://doi/org/10.21002/amj.v6i2.4216
http://https://doi.org/10.1002/cb.1633
http://https://doi.org/10.1155/2019/2154548
https://doi.org/10.1155/2019/2097415
http://https://doi.org/10.7763/JOEBM.2015.V3.215
http://https://www.researchgate.net/publication/316429866_Factors_affecting_consumer_buying_behavior
http://https://doi.org/10.1159/000499147
https://doi.org/10.15353/cfs-rcea.v2i1.50
http://http://ijcf.ticaret.edu.tr/index.php/ijcf/article/view/21
http://https://doi.org/10.1016/j.appet.2013.08.018
http://https://doi.org/10.1016/j.foodqual.2014.05.003
http://https://doi.org/10.1186/1475-2891-10-104
https://doi.org/10.1111/j.1467-954X.2011.02035.x
http://https://doi.org/10.1002/cb.1640

	Dataset on The Cultural Dimension of Urban Society Food Consumption in Indonesia
	Value of the data
	1 Data description
	2 Experimental design, materials, and method
	CRediT authorship contribution statement
	Acknowledgments
	Conflict of Interest
	Supplementary materials
	References


