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A B S T R A C T   

This study aims to identify the effect of project-related and investor-related variables on Indo-
nesian investors’ intention to switch their investments from bank time deposits or company’s 
stocks/bonds to equity crowdfunding. Project-related variables are business viability and finan-
cial return, while investor-related variables are trust, project attachment, liking, and investors’ 
age. In recent years, research on the success factors of an equity crowdfunding campaign has 
increased. However, limited studies evaluate whether investors are willing to switch their in-
vestments from more known instruments such as bank time deposits and companies’ stocks/ 
bonds. Also, there is limited research set in developing countries such as Indonesia. This study 
used the primary data we collected using a self-filled closed questionnaire distributed online. 
After removing the unqualified data, we generated 114 data points to analyze. Data were pro-
cessed using multiple linear regression. We found that the financial return variable positively and 
significantly affects investors’ willingness to switch their investments from bank deposits and 
stocks/bonds to equity crowdfunding. We also found that the trust variable significantly affects 
investors’ intentions to switch funds from bank deposits but there is not enough evidence that 
investors will switch funds from stocks/bonds to equity crowdfunding. Meanwhile, there is not 
enough evidence that other investor-related variables (project attachment, liking, and investor 
age) affect investors’ intention to switch investments from banks’ deposits or from stock/bonds to 
equity crowdfunding.   

1. Introduction 

Indonesia’s economic recovery after the COVID-19 pandemic requires effective measures to revive the small and medium enter-
prises (SMEs) sector. In 2012, the SMEs sector was about 56 million units (about 99%), providing more than 107 million jobs or about 
93% of all employment opportunities in Indonesia. However, the sector contributes less than 60% of the Indonesian national GDP [1]. 
Moreover, the COVID-19 pandemic caused SMEs to decline from 60 million to 34 million in 2020 [2]. 

The biggest obstacle to SMEs’ recovery is limited funding availability. To overcome this obstacle, the Indonesian government 
initiated many efforts. The Indonesian government established a specific stated-owned enterprise (SOE) assigned to provide funding 
and management assistance for micro and small firms. The Indonesian Central Bank introduced Bank Indonesia Regulation Number 
17/12/PBI/2015 [3], which requires commercial banks to provide at least 20% of all their financing portfolio for SMEs. The 
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government also assigned two state-owned enterprises as credit guarantee institutions for SME loans. Furthermore, within the most 
recent action, the supervisory Indonesian financial market introduced new regulation number 57/POJK.04/2020 [4] concerning 
securities or equity crowdfunding offerings. Based on this regulation, fundraising through equity crowdfunding (ECF) is restricted only 
to SMEs. Business entities controlled by conglomerates, a corporation, or its subsidiaries and businesses with a net worth of more than 
IDR 10 billion (about $650,000) are prohibited from raising funds through equity crowdfunding. 

Crowdfunding is the practice of funding a project or business by raising a small number of funds from a large number of people. This 
concept can be seen in the VOC1 (1602) and the construction of the Statue of Liberty in 1885 (donation crowdfunding). Along with the 
development of information systems, recently, crowdfunding was conducted online using technological advancements [5]. Crowd-
funding comes in fintech form, as it is a technology-based process to raise small amounts of funds from many people online. This form 
was popularized by the donation platform Kitabisa.com, which as of May 2020 managed to reach 3,850,333 participants and raise a 
donation value exceeding Rp500 billion (about USD 33 million). Currently, crowdfunding activities in Indonesia have branched out 
into non-donation forms. Equity crowdfunding fundamentally differs from other forms of crowdfunding in that people make invest-
ment decisions rather than donations, take higher risks, and expect financial returns [6]. 

As a novel form of external financing, equity crowdfunding enables small and early-stage firms to raise capital from the public 
through an online platform [7]. Equity crowdfunding (ECF) allows SMEs to obtain funds for business through alternative methods that 
are more effective than traditional means [8]. However [9], found that only 30% of the 410 projects in Italy and the US succeeded in 
achieving the requested funding target. 

An equity crowdfunding is a high-risk investment, such as an asymmetric information problem [10]. An equity instrument has a 
high moral hazard problem, such as misreporting [11]. Nevertheless, equity crowdfunding provides investors an easy way to diversify 
their portfolios. The barrier to entry for investing in equity crowdfunding is low because the amount required tends to be small. A study 
by Ref. [12] shows that investors in equity crowdfunding understand that the investment risk is high. However, because the investment 
value tends to be minor, they can invest in various projects. Investors take risks and are satisfied to see their invested projects be 
completed and achieve their goals [13]. Otherwise [14], stated that investors might rationally delay their investment to seek new 
information regarding the project in which to invest. 

Research in this field is also relatively new. Under these conditions, current research elaborates on which factors influence 
crowdfunding success [15]. How equity crowdfunding attracts investors willing to participate is a topic that is widely discussed. 
According to Ref. [16], traditional investment criteria is not suitable to explain investors’ investment criteria for equity crowdfunding 
[7]. Although [17,18] find that financial returns are the primary motivation for investors, several studies have highlighted behavioral 
aspects determining investors’ intention and decision to participate in crowdfunding projects [15]. find that investors’ attachment to a 
project primarily influences the investors’ intent to participate. Meanwhile [19,20], highlight the importance of trust in investors’ 
decisions. Another behavioral aspect is liking the idea or the business [21]. However, according to Ref. [22], crowdfunding success and 
failure are associated with different combinations of conditions. 

Research in this field is still relatively rare, and the topics discussed are also relatively limited. The most often discussed aspect is 
which factors determine the success or failure of an ECF campaign. Very few studies discuss whether investors are willing to transfer 
their investment funds to the ECF. We conducted this study to fill this gap. Previously [23], explore the factors influencing the investor 
switching intention from deposits to investing in the fintech-type market and peer-to-peer (P2P) lending. In this study, we investigate 
how investors switch to equity crowdfunding. This study evaluates several factors determining the success of the ECF campaign based 
on previous studies. We divided those factors into project-related and investor-related factors. Project-related factors are business 
viability [15] and financial return [18,21,24], and [17]. Meanwhile, investor-related variables are trust [19,20,25]; project attachment 
[13,15,26]; liking [21,24,27]; and investor’s age [28]. This study aims to evaluate whether project-related and investor-related factors 
can explain investors’ intention to switch their investment from banks’ time deposits and shares/bonds to the ECF. This study is 
expected to contribute to the practical aspect, because understanding this will help SMEs better design their project campaigns. Several 
studies show how social networks are a factor that also influences the success of an ECF campaign [29–32]. However, the scope of this 
research does not include social network factors. 

This article is presented in five sections. The first part describes the background, objectives, and contribution to academics and 
practitioners. In the second part, we present a literature study that applies state-of-the-art research modeling. The methodology is 
presented in the third section. The fourth part presents the data processing results, followed by the fifth part related to the discussion of 
the results. The sixth section presents the conclusions before presenting the acknowledgments and references. 

2. Literature review 

2.1. Project-related variables: business viability and financial return 

Equity crowdfunding platforms in Indonesia, such as Bizhare or Santara, briefly explain the business prospects of an offer. The 
description sometimes also explains the opportunities and the importance of the business sector in which the offering operates. These 
data describe the business opportunity of the project [18]. find that investors consider those data as signals indicating the likelihood of 
a successful equity crowdfunding project. When there is a lack of information, investors tend to avoid investing because it increases risk 

1 Vereenigde Oostindische Compagnie (VOC), a Dutch company that became the leading company during the Dutch colonial era in Indonesia 
(1596–1942). 
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and uncertainty [15]. reveal that business viability significantly affects investment intentions when investors are involved in projects 
that will achieve their funding targets on time. 

Investors in equity crowdfunding make several investment decisions. As in financial investment, a person participates in equity 
crowdfunding to obtain financial returns or seek capital gains from invested capital [24]. In equity crowdfunding, investors tend to be 
motivated by financial returns [18]. find that investors are only motivated by an expectation for financial returns in equity crowd-
funding. Similarly [21], find that people invest because they anticipate the return that such an action will generate. 

Based on the above literature review, this study proposes the following hypotheses. 

H1. Business Viability affects investor’s intention to switch funds to ECF 

H2. Financial Return affects investor’s intention to switch funds to ECF 

2.2. Investors-related variables 

Trust is an important factor influencing a person’s behavioral intention [25]. Trust can be defined as the subjective probability of an 
individual assessing that another individual or group will act. There is high information asymmetry in SME financing through equity 
crowdfunding. Thus, investors should have a high level of trust to make investment decisions [19]. assert that trust affects an in-
vestment intention [25]. find that trust positively affects investment intentions [20]. surveyed equity crowdfunding investors and find 
that trust is a significant influence on willingness to support a project. 

The following investor-related variable is attachment to a project. According to Ref. [13], backers typically feel involved in creating 
the projects they support in reward-based crowdfunding. Those backers are willing to take risks to support a project that is important to 
them. Attachment can be defined as the emotional bond between an individual and an object [33]. When an individual is very attached 
to an object, he or she tends to try to build closeness and connect with that object [15]. argue that, in crowdfunding, an individual 
develops an attachment to the project that will be supported when the project character matches his or her personality [15]. find that 
attachment to a project determines the intention to support a crowdfunding project. A similar conclusion is provided by Ref. [26], who 
find that attachment positively affects the intention to continue using crowdfunding. 

Liking is another investor-related variable [21]. survey equity crowdfunding investors and find that people might invest because 
they like a business. An equity crowdfunding platform commonly displays a project description on the project’s website. The project 
description contains information such as the background, objectives, project duration, and personal entrepreneurial information. That 
information might be presented in pictures and videos [21]. Previous crowdfunding research reveals that this information has become 
the basis for the emergence of feelings of liking a project [24]. In business, liking plays an important role in angel investment for 
startups [21]. [27] surveyed equity crowdfunding investors and find that liking a project positively affects the intention to invest in 
crowdfunding projects. 

Previously, crowdfunding was a popular tool to finance non-profit projects such as humanitarian projects and environmental 
preservation. Thus, project attachment and liking determine the success or failure of a crowdfunding campaign. Project attachment is 
stronger than feeling like the project. Based on rational decision theory, emotional factors should not be considered in investment 
decision-making. However, previous studies show that project attachment and liking a project affects a backer’s decision to participate 
in a crowdfunding campaign. Thus, evaluating whether these two emotion-based factors influence one’s intention to participate in 
business equity crowdfunding is interesting. 

Based on the above literature review, this study proposes the following hypotheses. 

H3. Trust affect investor’s intention to switch funds to ECF 

H4. Project Attachment affect investor’s intention to switch funds to ECF 

H5. Liking a project affect an investor’s intention to switch funds to ECF 

2.3. Investors age 

Millennials are probably the most analyzed generation in history [34]. According to Ref. [35], millennials are those who were born 
between 1981 and 1996. Despite the fact that technological advances began in the era of Generation X, Millennials were born in the era 
of technology, causing this generation to know more about the digital world than their parents. Millennials age is known as “digital 
natives” [36]. Millennials have different values, priorities, and expectations from their predecessors. This generation is considered 
confident, independent, and goal-oriented [36]. Millennials entered the workforce and began the financial life cycle from 2000 on-
wards [34]. Millennial investors represent a crucial investor group for various investment products, including equity shares, preference 
shares, bonds, and debentures [37]. Thus, it is interesting to evaluate millennials’ investment behavior in equity crowdfunding 
compared to their predecessors. 

Based on the above literature review, this study proposes the following hypothesis. 

H6. There are differences between millennials and non-millennials regarding how they invest in ECF. In other words, the investors’ 
age affects their intention to switch funds to ECF. 
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3. Methods 

This study evaluates several previously studied factors influencing a person’s intention to invest through equity crowdfunding. 
However, in this study, further evaluation is carried out regarding whether investors are willing to move their funds from investing 
bank time deposits or stocks/bonds. As previously described, we evaluate two categories of variables here, project-related and 
investor-related variables. Project-related variables consist of business viability and financial returns. The investor-related variables 
include trust, project attachment, liking, and investor age. Indicators to measure the independent variables of the study were adapted 
from some previous studies, including business viability in Ref. [15]; financial return from Ref. [17]; trust from Refs. [19,24]; project 
attachment from Ref. [15]; liking from Refs. [21,26]; and investor’s age from Refs. [27,28]. 

Furthermore, this study uses two models with different dependent variables. The first model uses banks’ time deposits as the 
dependent variable, while the second uses stocks/bonds as the dependent variable. In other words, the first model evaluates the 
intention to move funds from bank deposits to equity crowdfunding. Meanwhile, the second model evaluates the intention to move 
from stocks/bonds to equity crowdfunding (Fig. 1). The research model is analyzed using multiple regression with the help of SPSS 
software. 

This research is a quantitative study using primary data. The sample of this research comprises investors who have or are currently 
investing in equity crowdfunding. Research variables are measured using several indicators as outlined in closed questions. Ques-
tionnaires were distributed using Google Forms and through Telegram, Line, Instagram, Facebook, and WhatsApp social media 
platforms. Respondents completed the questionnaires themselves. After removing data that did not meet the respondent criteria, 114 
were eligible for further processing. 

4. Results 

Research questionnaires were distributed to prospective respondents online. The screening question used is whether the respondent 
participates in investing in ECF. Then, we ask questions related to investors’ experience in investing in bank deposits and experience 
investing in the Indonesian capital market in stocks and bonds. After deleting invalid data, we get 114 data for further analysis. Most 
respondents are male, with 111 data (97.4%). About 68.4% of respondents are millennial generation. Table 1 shows the research 
respondents’ profiles. 

Table 2 presents regression results for Models 1 and 2. 
The first model test results show that the business viability variable’s coefficient value is 0.079 with a t-sig of 0.543 (or >0.05). This 

result indicates insufficient evidence to conclude that business viability affects investors’ intention to move their funds from bank time 
deposits to equity crowdfunding. Thus, the proposed hypothesis H1 cannot be accepted. Meanwhile, the second variable, financial 
return, shows a different result. The coefficient of the variable is 0.204 with a t-sig of 0.044 (or <0.05). Thus, the proposed hypothesis 
H2 is accepted. This result suggests that financial return significantly influences investors’ intention to move their funds from a bank’s 
time deposit to equity crowdfunding in a positive direction. The following variable is trust, with a coefficient of 0.231 and a t-sign of 
0.045 (or <0.05). Thus, the proposed hypothesis H3 is accepted. This result indicates that trust significantly and positively affects 
investors’ intention to move their funds from banks’ time deposits to equity crowdfunding. The next variable is project attachment, 
which shows a coefficient of 0.213 with a t-sig of 0.159 (>0.05), which means that the proposed hypothesis H4 cannot be accepted. 
Meanwhile, the next variable, liking the project, shows a negative coefficient (− 0.038) and a t-sig of 0.796. This result shows a negative 

Fig. 1. Research Model 
Source: made by authors. 
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effect of liking on investor intention to move funds to ECF, but the relationship is not significant. Thus, the proposed hypothesis H5 
cannot be accepted. Finally, the results show that investors’ age does not affect the intention, so hypothesis H6 is rejected. In other 
words, there is no difference between millennial and non-millennial generations regarding the intention to move their funds from 
banks’ time deposits to ECF. The model R-Square value in the model is 0.269, which indicates that the explanatory power of the model 
is 26.9%. 

The second model’s results show how the model can explain the investor’s intention to switch funds from stock/bond to ECF. The F- 
test shows that the model is valid with an explanatory power of 12.5%. The result of the t-test for each variable is as follows. First, the 
business viability shows a coefficient of 0.056 with a sig of t-value of 0.691 (or>0.05). This result means that the proposed hypothesis 
of H1 is not accepted. There is not enough evidence that business viability affects investors’ intention to move funds from stock/bonds 
to ECF. The second variable is the financial return, which shows a coefficient of 0.249 with a sig of t-value of 0.026 (<0.05). This result 
means that the proposed hypothesis of H2 is accepted. The third variable is trust. The result shows a coefficient of 0.101 with a sig of t- 
value of 0.419 (or >0.05). Thus, the proposed hypothesis H3 is not accepted. A similar result is shown for the next two variables; 
project attachment with a coefficient of − 0.006 (and sig t value of 0.976 or >0.05) and liking with a coefficient of − 0.008 (and a sing t 
value of 0.967 or >0.05). Thus, the proposed hypotheses H4, H5, and H6 are not accepted. This finding means that project attachment 
and liking did not affect investors’ intention to switch their funds from stocks/bonds to ECF. The last variable, investors’ age, shows a 
coefficient of − 0.104 and a sig t value of 0.266 (or >0.05), which means that the proposed hypothesis H6 is rejected. In other words, 
there is no difference between millennial and non-millennial generations regarding the intention to move their funds from stocks/ 
bonds to ECF. 

5. Discussion 

Project-related variables show a robust conclusion. From both models, we found that business viability has no significant effect on 
investors’ intention to switch their funds from banks’ time deposits and from bonds/stocks to equity crowdfunding. This finding differs 
from that of [15], who find that business viability significantly affected the intention to invest in projects. The differences might be 
because [15] do not examine real projects for raising funds through an equity crowdfunding platform but instead use artificial sce-
narios. Another rational explanation is that, even though business viability has a positive effect on investors’ invention to invest in ECF, 
it is not strong enough to motivate investors to switch their current investments. According to Ref. [7], investors might delay their 
investment in one ECF project and search for more information to find a better project. 

However, there is a different finding for the second variable – financial return. This study reveals that financial return significantly 
affects investors’ intention to switch funds from banks’ time deposits and from stock to equity crowdfunding in a positive direction. 
This finding is in line with the research by Ref. [18] which indicates that financial return is a factor that affects investors to invest in 
equity crowdfunding. Also, this finding confirms that the theoretical review of previous research stated that investors in equity 
crowdfunding are primarily motivated by the prospect of satisfying financial returns [18,24]. 

Table 1 
Respondents profile.  

Category Group Amount Percentage 

Gender Male 111 97.4 
Female 3 2.6 

Age Millennial’s age (21–35) 78 68.4 
Non-Millennial’s age 56 31.6 

Having Investment on Equity Crowdfunding Yes 114 100 
No 0 0 

Investment Experiences Stocks 103 90.4  
Bonds 33 28.9  
Bank’s time deposits 114 100  

Table 2 
The results of linear regressions: Models 1 and 2.   

Model 1 Model 2 

F Value-sig 0.024 0.000 

R2 0.264 0.125 

Independent Variables Standardized Coefficients Beta t-value Sig. Standardized Coefficients Beta t-value Sig. 

Project-related variables Business Viability 0.079 0.543 0.056 0.691 
Financial Return 0.204 0.044 0.249 0.026 

Investor-related variables Trust 0.231 0.045 0.101 0.419 
Project Attachment 0.159 0.213 − 0.006 0.967 
Liking − 0.038 0.796 − 0.008 0.962 
Investors’ age − 0.117 0.171 − 0.104 0.266  
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Regarding the investor-related variables, we found a relatively weak finding regarding the trust variable. Trust in this study is 
defined as trust in the project management team. There are differences in results between the first model and the second model. We 
found a significant and positive effect of trust on investors’ intention to move funds from banks’ time deposits to ECF but not from 
stock/bond. The findings in the first model follow previous theoretical reviews as found in the studies of [19,25], and [20] who found 
that trust plays a significant role in investors’ willingness to support an equity crowdfunding project. The rational explanation for the 
difference may be that the information asymmetry in the stock market is not as considerable as in equity crowdfunding. Information on 
the stock market is widely distributed. News related to the stock market is discussed daily as a result of analysis by researchers from 
securities and other institutions who publish it widely. The finding regarding the project on attachment variables also did not confirm 
[15], who find that project attachment significantly affects funding intentions. The explanation related to the difference might be 
because of differences in the crowdfunding type [15]. studied reward-based crowdfunding, while this study evaluated 
investment-based crowdfunding. This finding indicates the difference in the effect of project attachment between those who partic-
ipated in reward-based and equity-based crowdfunding. Investors in reward-based crowdfunding tend to get returns in the form of 
products or other intangible benefits, while in equity, the returns are in the form of dividends or capital gains. Moreover, reward-based 
crowdfunding tends to be related to social projects [8]. Therefore, this explains why differences arise in investor behavior between the 
two types of crowdfunding. 

The liking variable shows an insignificant effect on investors’ intention to move funds to ECF, both from banks’ time deposits and 
from stock/bonds. This finding differs from the work [21,26] who find that liking plays a role in investors’ decisions to participate. 
However, liking is a behavioral sub-construct that plays an essential role in explaining the shopping behavior of internet users [21] 
rather than investment decisions. Moreover, equity crowdfunding investors in Indonesia invest through online media and are limited 
to interacting directly with investors. Such limited interaction could reduce investors’ ability to develop a liking for the issuer. Finally, 
we find no significant difference in behavior between the millennial and non-millennial generations on crowdfunding intention. This 
finding differs from previous research [28] which reveals that age significantly influences the decision to invest in non-donation 
crowdfunding. 

6. Conclusion 

Investors in equity crowdfunding act like traditionally rational investors. The financial return is shown as the most crucial variable, 
while business viability shows a weak impact. The behavioral aspect did not significantly affect investors’ willingness to move their 
investment to equity crowdfunding unless the trust variable arises. Trust in the management team significantly affects investors’ 
intention to move funds from banks’ time deposits but not from stock/bonds. Project attachment, liking, and investors’ age variables, 
which significantly impact reward-based crowdfunding, do not show a similar result for equity crowdfunding. As an investment in-
strument, equity crowdfunding cannot be separated from the risk-return tradeoffs paradigm. Business actors who want to raise funds 
through equity crowdfunding should highlight rational, not behavioral, aspects of the campaign. 

We acknowledge that this study contains several limitations. Firstly, this study involved limited data due to difficulty reaching 
respondents who meet the study requirements. Secondly, this study did not include social network factors often analyzed in crowd-
funding studies in various countries. Thirdly, this study uses primary data, so it cannot directly explain the success or failure of an 
equity crowdfunding campaign. Those factors might be future study agendas. 
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