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Digital technological innovation is reshaping the pattern of industrial development.
Due to the shortage of digital talents and the frequent mobility of these people,
the competition for talents will be very fierce for organizations to realize digital
transformation. The digitization transformation of China’s service industry is far ahead
of that of industry and agriculture. It is of great significance to study the organizational
management and talent management of service enterprises to reduce the negative
impact of insufficient talent reserve and meet the needs of digital development. Based
on 378 valid questionnaires from China’s service industry, this paper applied polynomial
regression and a response surface model to analyze the impact of two kinds of person-
environment fit on work engagement and individual creativity. The results show that: (1)
under the combination of high morality and high talent, work engagement and individual
creativity are the highest; (2) individual creativity is stronger under the condition of high
morality and low talent than under low morality and high talent; and (3) work engagement
mediates the influence of morality and talent on individual creativity. The research reveals
the internal mechanism by which morality and talent cooperatively promote individual
creativity, which provides theoretical guidance for management practice of service firms
to improve individual creativity in the process of digital transformation.

Keywords: digital transformation, person-organization fit, work engagement, individual creativity, polynomial
regression analyses

INTRODUCTION

With the development of informatization, networking, digitization, and intelligence, the world
is entering an era characterized by digital productivity. Digital technological innovation has
accelerated the transformation of economic and social forms and operation modes. A broader
and deeper scientific and technological revolution and industrial transformation are reshaping
the global landscape of innovation and the pattern of industrial development (State Information
Center [SIC] and Jingdong Digital Technology Research Institute [JDTRI], 2020). The digital
transformation of China’s service sector is far ahead of manufacturing industry and agriculture,
which is benefited from the strong domestic consumer market and the demand for digital
transformation of the service sector. According to China Academy of Information and
Communications Technology [CAICT], 2019), digital economy, respectively, accounts for 18.3,
35.9, and 7.3% of added value in China’s industry, service industry and agriculture in 2018. And a
number of Chinese service companies such as BATJ (Baidu, Alibaba, Tencent, Jingdong), TMDP
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(Toutiao, Meituan, Didi, Pinduoduo) have entered the top
20 Internet companies in terms of market capitalization. The
application of digital technology to the service sector will cultivate
new forms of business such as smart logistics, e-commerce
and smart finance, and accelerate the high-quality and efficient
development of producer and consumer services. However, 30%
of technology jobs will be vacant by 2020 due to a shortage
of digital talents, which means the competition for talents in
the digital transformation of enterprises will be fierce (State
Information Center [SIC] and Jingdong Digital Technology
Research Institute [JDTRI], 2020). Knowledgeable talents have a
strong willingness to flow (Furusawa and Brewster, 2015) and the
turnover of this type of talents is relatively frequent. Especially in
information technology (IT) industry, the flow of talents is more
frequent than that of other industries. Therefore, it is of great
significance to study the organization and management of China’s
service industry enterprises and explore the impact of human-
environment matching on employees’ work input and creativity,
so as to adjust the human resource structure of digitalized
transformation enterprises and ensure that digital technology
professionals can meet the technical needs of digitalized
transformation enterprises. The importance of morality and
talent for organizations has always been a controversial topic,
especially in China, which is deeply influenced by traditional
culture and considers morality to be most important. Influenced
by realism, talent has received more attention in theory and
practice. In terms of personnel selection, training, inspiration,
and retention, organizations pay far more attention to the talents
of employees than other aspects. In contrast, morality is not
valued as much as it should be. The person-environment fit
theory provides a good perspective for studying how individual
behaviors contribute to the achievement of organizational goals
and has also received much attention. However, research on
person-environment fit theory mainly focuses on the fields of
health and stress (Edwards and Cooper, 1990), job adaptation,
career choice, and organizational culture (Schneider, 1987). In
an era of digital economy, in which creativity is becoming
increasingly important, the influence mechanism of person-
environment fit on individual creativity is important. The
theory of person-environment fit provides support for the
study of individual creativity. Matching theory (Schneider,
1987) suggests that matching can predict individual outcomes
(such as job satisfaction) better than any single component
(person or environment). The match between individuals and
the environment is a complex, dynamic process (Milliman et al.,
2017). Individuals are easily attracted by organizations whose
values and goals are similar to their own (Schneider, 1987).
The higher the degree of matching between individuals and
the environment, the greater individuals’ satisfaction and job
performance will be, and the lower their work pressure and
turnover intention will be. However, research on the impact of
values on creativity is insufficient.

Creativity is becoming a core competency for employees,
and most modern organizations encourage creativity.
Individual creativity is the result of the interaction between
individual characteristics and environmental factors.
Individual characteristics include intrinsic motivation

(Hannam and Narayan, 2015), cognitive style (Wu et al.,
2014), goal orientation (Miron-Spektor and Beenen, 2015),
and self-efficacy. Environmental factors include organizational
culture, group size, task characteristics, and work pressure
(Baer and Oldham, 2006). Individual creativity is an important
source for organizations to innovate and maintain competitive
advantages (Woodman et al., 1993).

Work engagement has become an important topic in the field
of human resource management (Alzyoud, 2018) and has an
important impact on the competitive advantage of organizations.
Employees with a high level of work engagement are physically,
cognitively, and emotionally attached to the organization and
engaged in work with great enthusiasm. Work engagement has
a direct impact on employee productivity, resulting in higher
customer satisfaction, higher productivity, and a lower turnover
rate, which ultimately translates into the improvement of overall
performance (Maslach et al., 2001). Training and using highly
dedicated employees is an important means for enterprises to
gain competitive advantage.

Based on matching theory, this study applies the response
surface regression method to explore how morality and talent
affect individual creativity by affecting work engagement. This
study compares the impact of different matches of morality and
talent on work engagement and individual creativity to provide
a reference for service industry organizations in the context of
digital transformation to better stimulate individual creativity.
The contribution of this study is mainly reflected in the following
aspects. First, combined with person-environment fit theory,
this study enriches research on the antecedents of individual
creativity and reveals the impact of person-environment fit on
individual creativity. Second, the paper compares and analyzes
the influence of different types of person-environment fit on
individual creativity. In this study, the effects of different states of
morality and talent on work engagement and individual creativity
are compared to better understand the influence mechanism of
the interaction between person-environment fit and Individual
Creativity. Third, this study explores the mechanism by which
morality and talent fit with individual creativity and reveals
the mediating role of work engagement in this process. This
study provides a reference for further understanding of the
relationship between person-environment fit, work engagement
and individual creativity.

This paper began with an introduction to the overarching
theory that guided the studies and contributed to the formulation
of the hypotheses to be tested. Subsequently, we describe
the overview of the analysis strategy, data collection, variable
measures, and data analysis to test the hypotheses. Finally, this
paper is concluded with a discussion of the results, implications,
limitations, and future research avenues.

LITERATURE REVIEW AND HYPOTHESIS

Person-Environment Fit Theory
Matching theory suggests that individuals have a natural need
to adapt to the environment and to find an environment that
suits their characteristics. Individuals hope to exercise control
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over their lives, reduce uncertainty, and increase their sense of
belonging. For matching theory, relevant areas of study include
person-job fit, person-subordinate fit, person-team fit, person-
organization fit, and person-environment fit. Among these,
person-job fit includes two dimensions, demand-ability fit and
need-supply fit (Cable and DeRue, 2002); person-subordinate
fit and person-team fit mainly focus on the consistency of
values between individuals and their colleagues; and person-
organization fit, or consistency fit considers individuals and
organizations in achieving the goal of the consistency of values.
Person-environment fit includes person-job fit (complementary
fit) and person-organization fit (consistency fit) (Kristof-Brown,
2000; Kristof, 2006); among these, consistency fit is the most
important factor affecting person-environment fit (Rounds et al.,
1987; O’Reilly et al., 1991; Vecchione et al., 2016).

Research on matching theory shows that matched
relationships have positive effects on employees’ mental health
(Caplan, 1987; Hogg, 2000; Deci and Ryan, 2008), personal
willingness (Chatman, 1989; Vansteenkiste et al., 2007; Shen
et al., 2018), job satisfaction (Gregory et al., 2010), organizational
commitment (Milliman et al., 2017), job performance and
organizational citizenship behavior (Nye et al., 2012; Marstand
et al., 2017), and interpersonal relationships (Hogg, 2000;
Edwards and Cable, 2009). In contrast, mismatched relationships
have a negative impact on counterproductive work behavior (Van
Iddekinge et al., 2011; Nye et al., 2017). It has also been found
that matching has the most significant effect on basic outcomes
(work attitude, such as satisfaction) (Judge et al., 2002; Steel
et al., 2008) but does not have a significant effect on behavioral
outcomes (such as performance, turnover rate, and work choice)
(Judge and Bono, 2001; Bakker et al., 2014). The weak impact
of consistent fit on performance and turnover rate often occurs
through work attitude (Arthur et al., 2006).

In reality, however, differences tend to inspire individuals to
change (Bandura, 1991; Longua et al., 2009). Therefore, optimal
fit rarely exists, and perfect fit may even impair an individual’s
ability to learn, develop, and adapt. When both personal and
environmental attributes are high, optimal results will appear
(Slocombe and Bluedorn, 1999; Hecht and Allen, 2005). Studies
have shown that changes in individuals’ attitudes and behaviors
are the result of interactions between individuals and the
environment, which cannot be explained by individuals or the
environment alone (Edwards, 1996). In previous studies on the
impact of fit on results, half of the studies have found a nonlinear
relationship between the impact of person-organization fit on
results (Lambert et al., 2012; Marstand et al., 2017). These
nonlinear relationships mainly depend on the specific attributes
of person-organization fit (Crawford et al., 2010; Newton and
Mazur, 2016).

The Influence of Morality and Talent Fit
on Individual Creativity
Values are a unique way of thinking and a code of conduct
formed by an individual, and their influence on individual
psychology and behavior is long term and fundamental. The
basic beliefs shared by all members of an organization constitute

organizational values (O’Reilly et al., 1991). Research shows
that the consistency of personal and organizational values has a
promoting effect on job satisfaction (Verplanken, 2004; Edwards
and Cable, 2009). Choi (2004) found that the consistency of
values and demand-ability fit have a positive impact on individual
innovation behavior. In terms of traditional Chinese culture,
the consistency of values can be called morality, and demand-
ability fit can be called talent. Managers hope that the members
of the organization have a high level of morality and talent.
In a state of high morality and talent, that is, consistency
of values and demand-ability fit, individuals are more likely
to accurately position their roles and engage in more extra-
role behaviors (Yaniv et al., 2010). The consistency of values
between individuals and organizations enables individuals to
perceive a stronger organizational atmosphere and generate
positive emotions, which have a positive impact on the formation
of creativity. Demand-ability fit means that an individual’s
professional skills, knowledge and experience are in line with the
requirements of the job (Kristof-Brown, 2000). Individuals feel
confident and enthusiastic in their work, which generates positive
behaviors (Chatman, 1991; Resick et al., 2007). Therefore, an
individual with demand-ability fit has more solid knowledge of
the field, a higher sense of creative self-efficacy, and a stronger
influence on creativity. Consistency of values and demand-
ability fit leads to a more creative organizational atmosphere,
more solid professional knowledge, more positive emotions,
and more powerful creative motivation and helps employees to
be more creative.

Consistency of values is different. Low consistency of values
indicates the lack of a correct evaluation of one’s role and
weak identification with organizational goals and is likely to
generate negative emotions (Vandenberghe, 1999), all of which
are not conducive to the formation of individual creativity. When
demand-ability fit is low, ability exceeds job requirements, or
the individual’s ability fails to meet the job requirements. Vianen
(2018) proved in his research that when individual characteristics
are consistent with environmental characteristics, the optimal
output can be obtained, which does not have a significant
relationship with the individual absolute level. In view of this,
individuals who have consistency of values and demand-ability
fit with an organization are more likely to show positive work
behaviors, which are conducive to the formation of individual
role cognition and creative motivation. Individuals with high
talent are more likely to break through the shackles of inherent
patterns, enhance their creative self-efficacy, and make efforts to
improve organizational creativity. In other words, when demand-
ability fit is high, individuals will be more comfortable with their
work, generate creative motivation, and use their professional
knowledge and skills to improve creativity.

With regard to the mismatch between morality and talent
when the degree of consistency of values is high and the degree
of demand-ability fit is low, the degree of consistency of values
means that individuals have high recognition of organizational
goals and norms, and these individuals are likely to achieve
better relationship performance (Kristof-Brown, 2000). When
the degree of demand-ability fit is low, individuals can improve
their abilities to meet job requirements or change their cognition
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of job requirements to improve the degree of demand-ability fit.
When the degree of consistency of values is low and the degree of
demand-ability fit is high, it is difficult for individuals to obtain a
sense of belonging and support in the organization, which is not
conducive to the formation of a creative atmosphere. Based on
the above analysis, the following hypotheses are proposed:

Hypothesis 1a: Compared with employees with a morality
and talent misfit, employees are more creative when there
is a fit between morality and talent.

Hypothesis 1b: Under the condition of morality and talent
fit, compared with the state of low morality and low talent
level, employees with high morality and high talent level
are more creative.

Hypothesis 1c: Under the condition of morality and talent
misfit, compared with the state of low morality and high
talent level, employees with high morality and low talent
level are more creative.

The Influence of Morality and Talent Fit
on Work Engagement
Under the condition of morality and talent fit, individuals
with high consistency of values are more likely to form higher
organizational identity and a sense of belonging, be clearer about
their positioning in the organization, and have more positive
work behaviors (Yaniv et al., 2010). When demand-ability fit
is high, individuals are more skilled in coping with work and
experience a sense of accomplishment and control in work. When
an individual’s ability meets work requirements, he or she will
have higher internal work motivation and work involvement
(Deci and Ryan, 2008). When there is a misfit between morality
and talent, individuals and organizations have low consistency of
values, which will lead to higher turnover intention and difficulty
in achieving work engagement. A low level of demand-ability
fit causes the self-efficacy of individuals in the organization to
be low, which affects individual behavior motivation (Bandura
and Locke, 2003). Compared with morality and talent misfit,
an individual’s work engagement is higher in the condition of
morality and talent fit.

When there is a morality and talent fit, the degree of
consistency of values and demand-ability fit is high. Individuals
can experience more enjoyment in their work and will have
higher motivation for independent work and a higher level of
work engagement. When morality is low and talent is low,
individuals’ work engagement is mostly related to organizational
incentives or punishments, and they passively engage in work.
From this point of view, when morality and talent fit, individuals’
work engagement is higher when the degree of consistency of
values is high and talent is high.

When morality is high and talent is low, due to the
identification with organizational values, individuals have a
strong sense of their membership, and they will make efforts to
align themselves with the needs of the organization and increase
their work input. However, it is difficult to feel a sense of
support and security in the organization when morality is low
and talent is high. Even if individuals’ ability meets the needs

of the organization, it is difficult to change their values, which
is not conducive to the increase of individual work input. From
this point of view, when there is a morality and talent misfit,
individuals’ work engagement is higher when morality is high
and talent is low. Based on the above analysis, the following
hypotheses are proposed:

Hypothesis 2a: Compared with a morality and talent misfit,
an individual’s work engagement is higher when there is a
morality and talent fit.

Hypothesis 2b: Under the condition of a morality and
talent fit, compared with the state of low morality level
and low talent level, an individual’s work engagement is
higher under the condition of a high morality level and a
high talent level.

Hypothesis 2c: Under the condition of morality and talent
misfit, compared with the state of a low moral level and
a high talent level, an individual’s work engagement is
higher under the condition of a high moral level and a
low talent level.

The Mediating Role of Work Engagement
According to person-environment fit theory, person-
environment fit can have a positive impact on individual
attitudes and behaviors (Chatman, 1989). For both organizations
and individuals, values play a guiding role in behavior. When
there is a high degree of consistency between organizational and
individual values, there is a close emotional connection between
the individual and the organization. Individuals’ identification
with their own organizational identity encourages them to
increase their work engagement and perform more extra-role
behaviors. When there is a high level of demand-ability fit,
individuals can skillfully deal with problems in work and obtain
a high sense of self-efficacy in practice. The higher an individual’s
self-efficacy, the higher his or her work engagement (Bandura,
1988). Studies have shown that the effects of different matching
patterns on individual attitudes and behaviors are not simply
additive, and the interaction between them can also affect
individual behavior (Kristof-Brown, 2000).

Work engagement describes the mental state of an individual
who is engaged in work (Hallberg and Schaufeli, 2006). With
a high morality and talent fit, individuals can successfully
solve difficulties at work by virtue of their professional
knowledge and skills, meet their need for autonomy, competence
and relationship in work, and increase work input. Studies
have shown that work engagement has positive effects on
organizational citizenship behavior (Kataria et al., 2013), job
satisfaction (Schaufeli et al., 2006), and low turnover intention
(Schaufeli and Bakker, 2004). Individuals with high work
engagement are consistently enthusiastic at work and are willing
to devote time and energy to things other than work. Individuals
with a high morality and talent fit have higher work input. They
can use their subjective initiative in the face of difficulties in
work, combine existing professional knowledge, cultivate creative
thinking, and improve individual creativity. Based on the above
analysis, the following hypothesis is proposed:
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TABLE 1 | Correlation coefficient matrix.

Mean value SD 1 2 3 4 5 6 7

1. Gender 1.540 0.499 1

2. Age 2.040 0.672 -0.080 1

3. Education level 1.830 0.775 0.097 0.186** 1

4. Talent 3.836 0.814 -0.013 -0.004 -0.129* 0.864

5. Morality 3.867 0.849 0.042 -0.033 -0.197** 0.657** 0.838

6. Work engagement 3.938 0.815 0.031 0.011 -0.243** 0.678** 0.787** 0.771

7. Individual creativity 3.920 0.715 -0.077 0.015 -0.069 0.551** 0.606** 0.652** 0.801

* and **, respectively, indicate significance at the level of p < 0.05 and p < 0.01.
The bold values are the square root of average variance extracted (AVE).

Hypothesis 3: Work engagement mediates the relationship
between morality and talent fit and individual creativity.

MATERIALS AND METHODS

Data Collection
In this study, a questionnaire survey was used to obtain research
data. The link to the designed questionnaire was sent to front-line
service workers in enterprises that are in digital transformation
to complete. To reduce common method variance, the following
measures were taken: (1) the questionnaire was translated into
Chinese, and then three professionals were asked to translate
it into English to ensure the accuracy of the information; (2)
the questionnaires had been tested before they were sent out;
(3) the questions were randomly ordered to reduce homologous
error; and (4) data samples with short answer time and
incomplete data were deleted. A total of 500 questionnaires
were sent out and 398 were recovered, with a recovery rate
of 79.6%. After eliminating invalid samples, a total of 378
valid questionnaires were received, with an effective rate of
95.0%. According to the results of the statistical analysis, in
terms of gender, there were 173 men, accounting for 45.8%,
and 205 women, accounting for 54.2%. In terms of age,
71 respondents were under 25, accounting for 18.8%, 228
respondents were 26–35 years old, accounting for 60.3%, 72
respondents were 36–45 years old, accounting for 19.0%, and
7 respondents were over 46 years old, accounting for 1.9%.
In terms of education level, 150 respondents had a junior
college education, accounting for 39.7%, 141 had a bachelor’s
degree, accounting for 37.3%, and 87 had a graduate degree,
accounting for 23.0%.

Measures
The survey measures included morality, talent, work engagement
and individual creativity. All of the measurement scales
were well established and drawn from the literature. The
survey was administered in Chinese. All items used the
same five-point Likert scale format (1 = strongly disagree;
5 = strongly agree).

Morality
Morality was measured by the persistence of values using a 6-
item scale developed by Cable and DeRue (2002). Example items

included “I strongly agree with the organization’s goals” and
“My values are similar to the organization’s values.” The internal
consistency Cronbach’s α was 0.951.

Talent
Talent was measured by demand-ability fit using a 3-item
scale developed by Cable and DeRue (2002). Example items
included “My abilities and training are well matched with the
job requirements” and “My personal abilities and education
level are well matched with the job requirements.” The internal
consistency Cronbach’s α was 0.921.

Work Engagement
Work engagement was measured using a 17-item scale developed
by Schaufeli et al. (2006) using a simplified version with 9
questions. Example items included “I am passionate about my
work” and “I am proud of what I do.” The internal consistency
Cronbach’s α was 0.961.

TABLE 2 | Polynomial regression results.

Variables Work engagement Individual creativity

Model 1 Model 2 Model 3 Model 4 Model 5

Constant term 3.945*** 3.963*** 4.007*** 3.909*** 2.212***

Gender 0.040 0.046 -0.140* -0.140* -0.159**

Age 0.064 0.062 0.013 0.018 -0.008

Education level -0.110** -0.115*** 0.056 0.073 0.122***

Morality, β1 0.558*** 0.576*** 0.379*** 0.415*** 0.168**

Talent, β2 0.283*** 0.255*** 0.229*** 0.247*** 0.138**

Morality2, β3 0.096** -0.015 -0.057

Morality × Talent, β4 -0.139** 0.118 0.177**

Talent2, β5 -0.029 0.019 0.032

Work engagement 0.428***

Slope: β1 + β2 - 0.781*** - 0.662*** 0.306***

Curvature: β3 + β4 + β5 - -0.072* - 0.121*** 0.152***

Slope: β1-β2 - 0.321*** - 0.168 0.030

Curvature: β3-β4 + β5 - 0.026** - -0.114 -0.202*

MR2 - 0.013** - 0.025** 0.074***

F 154.794 101.980 53.964 36.981 44.154

*, **, and ***, respectively, indicate significance at the level of p < 0.05, p < 0.01,
and p < 0.001.
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Individual Creativity
Individual creativity was measured using a 7-item scale developed
by Zhou and George (2011). Example items included “I will sell
my new ideas and ideas to other colleagues” and “I will strive
for the resources needed to realize the new ideas.” The internal
consistency Cronbach’s α was 0.958.

Correlation coefficient matrix is shown in Table 1.

Data Analysis Method
In this study, polynomial regression and response surface
methods were used to test the hypotheses. This method is
suitable for testing the degree of correlation between two
predictive variables and their mutual consistency, difference and
outcome variables (Edwards, 1994; Edwards et al., 2006). In
recent years, it has been widely valued and applied (Harris

FIGURE 1 | Effects of morality and talent on work engagement.

FIGURE 2 | Effects of morality and talent on individual creativity.

et al., 2014; Shanock et al., 2014; Lee et al., 2016; Bar-
Kalifa et al., 2017; Weidmann et al., 2017; Yang et al., 2017;
Audenaert et al., 2018; Chen et al., 2019; Qiu et al., 2020;
Jiang et al., 2021).

The regression model is : Z = b0 + b1X + b2Y + b3X2

+b4XY + b5Y2
+ ε (1)

It can be seen from Eq. (1) that the regression equation
needs to calculate the regression coefficients of X and Y, X2,
and Y2, and XY. Before analysis, the independent variables
X and Y need to be centralized to reduce multicollinearity
(Edwards and Parry, 1993).

Response surface technology has three key indicators: fixed
point, principal axis, slope and curvature. (1) The principal axis
describes the direction of the response surface on the X-Y axis.
The first and second principal axes are perpendicular to each
other and intersect at a fixed point. The shape of the response
surface can be judged according to the spindle. For a convex
surface, the curvature will be greatest along the first principal
axis, and the second principal axis will have the least curvature.
For a concave surface, the curvature downwards along the first
principal axis is the smallest, while the curvature along the
second principal axis is the largest. (2) With regard to slope and
curvature, the consistency line refers to two measurement index

TABLE 3 | Interaction effect analysis of morality and talent (N = 158).

Dependent
variable

Types Mean SD 95% Confidence Comparison

interval

Lower
limit

Upper
limit

Work
engagement

High
M-High T

4.738 0.074 4.593 4.883 High M-High
T> High

M-Low T>
Low M-High

T> Low
M-Low T

High
M-Low T

4.723 0.318 4.093 5.352

Low
M-High T

3.776 0.241 3.3 4.251

Low
M-Low T

2.926 0.075 2.777 3.074

Individual
creativity

High
M-High T

4.68 0.074 4.534 4.826 High M-High
T> High

M-Low T>
Low M-High

T> Low
M-Low T

High
M-Low T

3.965 0.32 3.334 4.596

Low
M-High T

3.694 0.242 3.217 4.172

Low
M-Low T

3.286 0.075 3.137 3.435

M, morality; T, talent.
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TABLE 4 | Mediating effect of work engagement.

Individual creativity

Model 1 Model 2 Model 3 Model 4 Model 5

Intercept 2.333[1.837, 2.830] 2.105[1.657, 2.553] 1.495[1.071, 1.918] 1.315[0.908, 1.722] 1.422[1.018, 1.826]

Gender -0.164[-0.272, -0.056] -0.148[-0.256, -0.039] -0.155[-0.265, -0.045] -0.158[-0.265, -0.051] -0.163[-0.272, -0.055]

Age -0.012[-0.093, 0.069] -0.018[-.100, 0.063] -0.022[-0.105, 0.060] -0.021[-0.102, 0.059] -0.021[-0.102, 0.061]

Education level 0.103[0.030, 0.175] 0.094[0.021, 0.168] 0.112[0.038, 0.187] 0.128[0.055, 0.201] 0.114[0.041, 0.187]

Direct effect Morality, β1 0.211[0.109, 0.312]

Talent, β2 0.165[0.076, 0.255]

Morality2, β3 0.047[0.000, 0.094]

Morality × Talent, β4 0.130[0.074, 0.186]

Talent2, β5 0.094[0.043, 0.146]

Work engagement 0.426[0.319, 0.533] 0.484[0.393, 0.576] 0.627[0.553, 0.702] 0.660[0.588, 0.732] 0.641[0.569, 0.712]

Indirect effect 0.314[0.233, 0.409] 0.319[0.235, 0.414] -.156[-.202, -.089] -0.191[-0.256, -0.088] -.148[-0.232, -0.079]

R-sq 0.469*** 0.464*** 0.451*** 0.474*** 0.464***

F 65.720 64.497 61.092 67.141 64.375

*** indicates significance at the level of p < 0.001.

values that are equal and in the same direction on the X-Y plane
(X = Y). An incongruent line is a line in the X-Y plane where
two measurement indicators are equal but opposite in direction
(X = -Y). By substituting X = Y and X = -Y into Eq. (1), the
consistency line and inconsistency line are calculated as follows:

Z = b0 + (b1 + b2)X + (b3 + b4 + b5)X2
+ ε (2)

Z = b0 + (b1 − b2)X + (b3 − b4 + b5)X2
+ ε. (3)

Along the line Y = X, the slope is (b1+ b2) and the curvature is
(b3+ b4+ b5). Along the line Y = -X, the slope is (b1-b2) and the
curvature is (b3-b4+ b5). When (b3+ b4+ b5), (b3-b4+ b5) is
positive and significant, which means that the line is concave (U-
shaped); on the contrary, when the value is negative, it is convex
(inverted U-shaped).

RESULTS

The analysis results are shown in Table 2. First, taking work
engagement as the dependent variable, the results of model 1
show the main effects of the control variables. Morality and talent
have a significant positive impact on work engagement, but the
effect of talent on work engagement is lower than that of morality
(β = 0.283 < β = 0.558).

Model 2 shows that the influence of morality and talent
on work engagement is significant on the consistency
line (β1 + β2 = 0.781, p < 0.001) and curvature
(β3 + β4 + β5 = −0.072, p < 0.05); that is, when morality
and talent are the same, the impact of the two on work
engagement is in an inverted U shape, and the size needs to be
re-examined. On the inconsistency line, the slope is significant
(β1-β2 = 0.321, p < 0.001) and the curvature is significant
(β3-β4+ β5 = 0.026, p < 0.05); that is, when morality and ability
are inconsistent, the impact of the two on work engagement is
U-shaped, and the size needs to be re-examined.

Taking individual creativity as the dependent variable, the
results of Model 3 show the main effect of the control variables.
Morality and talent have a significant positive impact on
individual creativity, but the effect of talent on work engagement
is lower than that of morality (β = 0.229 < β = 0.379). The
results of Model 4 show that the influence of morality and talent
on individual creativity is significant on the consistency line
(β1 + β2 = 0.662, p < 0.001) and the curvature is significant
(β3 + β4 + β5 = 0.121, p < 0.001); that is, when morality
and talent are the same, the impact of the two on individual
creativity is U-shaped, and the size needs to be re-examined.
On the inconsistency line, the slope is not significant (β1-
β2 = 0.168, p > 0.05) and the curvature is not significant (β3-
β4+ β5 =−0.114, p > 0.05); that is, when morality and talent are
inconsistent, their impact on individual creativity is flat.

To analyze the comprehensive influence of talent and morality
on work engagement and individual creativity, a two-way
ANOVA was conducted with morality and talent as independent
variables and work engagement and individual creativity as
dependent variables. The results show that in the model with
work engagement as the dependent variable, the interaction
between talent and morality is significant, F = 101.670, p < 0.001,
R2 = 0.658 (Figure 1). In the model with individual creativity
as the dependent variable, F = 58.75, p < 0.001, R2 = 0.525
(Figure 2). According to relevant scholars, the two groups were
divided into high and low morality and high and low talent
according to the standard of 27%. Taking morality (high and
low groups) and talent (high and low groups) as independent
variables and taking work engagement and individual creativity
as dependent variables, the simple effect was further analyzed,
and the results are shown in Table 3. Through mean comparison,
it can be seen that high morality-high talent > high morality-
low talent > low morality-high talent > low morality-low
talent, which means that the combination of high morality and
high talent can promote the transformation process of work
engagement and individual creativity. These results support
Hypotheses 1a, 1b, 1c, 2a, 2b, and 2c.
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Bootstrapping was used to test the mediating effect of work
engagement. If the confidence interval does not contain 0, the
mediating effect is significant; otherwise, it is not significant. As
shown in Table 4, the results of Model 1 and Model 2 show
that morality and talent have a significant effect on individual
creativity, and their indirect effect on individual creativity
through work engagement is significant. The results of Model 3
show that the square term of morality has no significant direct
effect on individual creativity but has a significant indirect effect
on individual creativity through work engagement. The results of
Model 4 show that the product term of morality and talent has a
significant direct effect on individual creativity and a significant
indirect effect on individual creativity through work engagement.
The results of Model 5 show that the square term of talent has a
significant direct effect on individual creativity and a significant
indirect effect on individual creativity through work engagement.
In conclusion, work engagement plays a mediating role in the
U-shaped curve of morality and talent on individual creativity.
Hypothesis 3 is supported.

DISCUSSION

Conclusion
In this study, polynomial regression and response surface analysis
were used to explore the curvilinear effect of morality and
ability fit on individual creativity and the mediating effect of
work engagement in morality and ability matching relationships
on individual creativity. The results showed the following. (1)
Morality and talent interact to influence work engagement and
individual creativity. With a combination of high morality and
high ability, employees have the highest level of work engagement
and individual creativity. (2) In the state of morality and ability fit,
employees with high morality and ability are more creative than
those with low morality and ability. (3) When there is a misfit of
morality and ability, employees with high morality and low talent
are more creative than those with low morality and high talent.
(4) Work engagement mediates the effect of morality and talent
fit on individual creativity.

Theoretical Implications
This research contributes to the current research in the following
aspects. First, by referring to the theory of person-environment
fit, a theoretical model of the influence of morality-talent fit
on individual creativity is established. The influence of different
states of morality and talent fit and morality and talent misfit on
individual creativity is compared, and the influence mechanism
of the interaction effect of person-environment fit on individual
creativity is clarified. The data obtained through a questionnaire
survey verify the reliability of the theoretical model, expand
research on the antecedent variable of creativity, and enrich the
theory of person-environment fit.

Second, this study compared and analyzed the influence of
morality-ability fit on the curve of work engagement, which
enriches research on the influencing factors of work engagement.
In the past, research on work engagement mainly considered
the aspects of leadership style, job characteristics, and employee

characteristics but did not consider the perspective of employees’
personal morality and ability fit.

Third, this paper discussed the mechanism of morality and
talent fit in the process of person-environment fit on individual
creativity and revealed the mediating role of work engagement in
this process, providing references for further understanding the
relationships among person-environment fit, work engagement
and individual creativity.

Practical Implications
A diverse workforce in organizational management is an
important prerequisite for ensuring organizational vitality. This
study emphasizes the importance of person-environment fit in
the management of work engagement and creativity in the
service industry organizations under the digital background
and provides management ideas for managers to realize digital
transformation of enterprises.

First, morality is more important than talent, and loyalty is
more important than ability. When hiring, it is necessary to
evaluate the match between the candidate and the organization’s
values. At the same time, the organization should distinguish
between those who are available and those who must be
eliminated. Behind any phenomenon in an organization is the
reflection of the way employees think and behave. A company
needs to describe what it absolutely cannot tolerate from a
cultural perspective. Based on certain principles, the enterprise
should define its own cultural standards. If an employee violates
these standards and does something the enterprise cannot
tolerate, the employee will be eliminated.

Second, it is necessary to enrich the content of incentives
to meet diversified demands. In the service enterprises in the
process of digital transformation, there are more scientific and
technological talents and knowledge talented employees, who
want to perform their duties without fear of compromising their
individuality, self-worth, and self-esteem. They usually perform
better in a supportive, nonthreatening and enjoyable work
environment. So the organization needs to provide employees
with opportunities to freely express their opinions, establish a
trust mechanism among employees, and create an atmosphere in
which employees can freely share their emotions and attitudes to
promote a high level of devotion to work among employees. In
addition, employees should be allowed to participate in decision-
making, granted freedom of work and independent decision-
making rights, motivated to contribute their talents, and given
opportunities to give full play to their values.

Third, it is necessary to provide learning opportunities to
improve the ability of employees. Industry digitization takes data
as the key element, and under the guidance and support of
the new generation of digital technology, digitization upgrading,
transformation and reconstruction are carried out for the total
elements of the upstream and downstream of the industrial chain.
Learning ability of organizations is the base of employee learning,
which could promote the growth of employees’ knowledge, skills
and attributes. When employees feel that their organization is
making a serious effort to improve their capabilities, they will
demonstrate a high level of work engagement and individual
creativity. Therefore, the organization should establish and share
a list of capabilities with all departments to better promote
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the training of cross-industry and integrated talents who are
proficient in supply demand coordination and consumption
pattern innovation in the service industry, as well as in
digital technology.

Limitations and Discussion
Like any other study, this research also has limitations. First,
the sample data are derived from cross-sectional data with
no time difference. Furthermore, the measurement of the
same subjects by self-reported survey data may have common
method deviations. Second, the research is based on samples
collected by China’s service industry groups and was not
extended to different sample groups for comparative study.
Third, the quadratic response surface regression method is an
indirect measurement strategy that is the result of a cognitive
comparison between individual and environment perception.
This process is based on the evaluation of subjective comparison
and ignores the self-evaluation of the person and environment
fit in the comparison process. The impact of these factors will
be taken into account in the future for further exploration
and improvement.

DATA AVAILABILITY STATEMENT

The original contributions presented in the study are included
in the article/supplementary material, further inquiries can be
directed to the corresponding author/s.

AUTHOR CONTRIBUTIONS

DJ was responsible for the design of the research. ZC was
responsible for the collection of data. SW was responsible for the
derivation of theory and hypothesis. TL was responsible for the
analysis and collation of data. HZ and QC were responsible for
the organization and communication. All authors contributed to
the article and approved the submitted version.

FUNDING

This research was funded by the General Research Project of
Humanities and Social Sciences of the Ministry of Education,
grant numbers 18YJA630122 and 20YJCZH209.

REFERENCES
Alzyoud, A. (2018). The influence of human resource management practices on

employee work engagement. Found. Manag. 10:19. doi: 10.2478/fman-2018-
0019

Arthur, W., Bell, S. T., Villado, A. J., and Doverspike, D. (2006). The use of
person-organization fit in employment decision making: an assessment of its
criterion-related validity. J. Appl. Psychol. 91, 786–801. doi: 10.1037/0021-9010.
91.4.786

Audenaert, M., Carette, P., Shore, L. M., Lange, T., Van Waeyenberg, T., and
Decramer, A. (2018). Leader-employee congruence of expected contributions
in the employee-organization relationship. Leadership Quart. 29, 414–422. doi:
10.1016/j.leaqua.2017.09.003

Baer, M., and Oldham, G. R. (2006). The curvilinear relation between experienced
creative time pressure and creativity: moderating effects of openness to
experience and support for creativity. J. Appl. Psychol. 91, 963–970. doi: 10.1037/
0021-9010.91.4.963

Bakker, A. B., Demerouti, E., and Sanz-Vergel, A. I. (2014). Burnout and work
engagement: The JD–R approach. Ann. Rev. Org. Psychol. Org. Behav. 1,
389–411. doi: 10.1146/annurev-orgpsych-031413-091235

Bandura, A. (1988). Organisational applications of social cognitive theory. Aust. J.
Manag. 13, 275–302. doi: 10.1177/031289628801300210

Bandura, A. (1991). Social cognitive theory of self-regulation. Org. Behav. Human
Decis. Proc. 50, 248–287. doi: 10.1016/0749-5978(91)90022-L

Bandura, A., and Locke, E. A. (2003). Negative self-efficacy and goal effects
revisited. J. Appl. Psychol. 88, 87–99. doi: 10.1037/0021-9010.88.1.87

Bar-Kalifa, E., Pshedetzky-Shochat, R., Rafaeli, E., and Gleason, M. E. J. (2017).
Daily support equity in romantic couples: Response surface analyses of monadic
and dyadic data. Soc. Psychol. Pers. Sci. 8, 1–13. doi: 10.1177/1948550617725150

Cable, D. M., and DeRue, D. S. (2002). The convergent and discriminant validity of
subjective fit perceptions. J. Appl. Psychol. 87, 875–884. doi: 10.1037/0021-9010.
87.5.875

Caplan, R. D. (1987). Person-environment fit theory and organizations:
commensurate dimensions time perspectives, and mechanisms. J. Vocat. Behav.
31, 248–267. doi: 10.1016/0001-8791(87)90042-X

Chatman, J. A. (1989). Improving interactional organizational research: a model of
person-organization fit. Acad. Manag. Rev. 14, 333–349. doi: 10.2307/258171

Chatman, J. A. (1991). Matching people and organizations: Selection and
socialization in public accounting firms. Admin. Sci. Quart. 36, 459–484. doi:
10.2307/2393204

Chen, J., Wang, H., and Gao, W. (2019). How do goal and product
knowledge specificity influence online channel choice? a polynomial regression
analysis. Elec. Commer. Res. Appl. 35, 1–6. doi: 10.1016/j.elerap.2019.1
00846

China Academy of Information and Communications Technology [CAICT]
(2019). White Paper on China’s Digital Economy and Employment. Beijing:
CAICT.

Choi, J. N. (2004). Person-environment fit and creative behavior: differential
impacts of supplies-values and demands-abilities versions of fit. Human Relat.
57, 531–552. doi: 10.1177/0018726704044308

Crawford, E. R., Lepine, J. A., and Rich, B. L. (2010). Linking job demands
and resources to employee engagement and burnout: a theoretical extension
and meta-analytic test. J. Appl. Psychol. 95, 834–848. doi: 10.1037/a001
9364

Deci, E. L., and Ryan, R. M. (2008). Facilitating optimal motivation and
psychological well-being across life’s domains. Can. Psychol. 49, 14–23. doi:
10.1037/0708-5591.49.1.14

Edwards, J. R. (1994). The study of congruence in organizational behavior research:
Critique and a proposed alternative. Org. Behav. Human Decis. Proc. 58, 51–100.
doi: 10.1006/obhd.1994.1029

Edwards, J. R. (1996). An examination of competing versions of the person-
environment fit approach to stress. Acad. Manag. J. 39, 292–339. doi: 10.5465/
256782

Edwards, J. R., and Cable, D. M. (2009). The value of value congruence. J. Appl.
Psychol. 94, 654–677. doi: 10.1037/a0014891

Edwards, J. R., Cable, D. M., Williamson, I. O., Lambert, L. S., and Shipp, A. J.
(2006). The phenomenology of fit: Linking the person and environment to the
subjective experience of person-environment fit. J. Appl. Psychol. 91, 802–827.
doi: 10.1037/0021-9010.91.4.802

Edwards, J. R., and Cooper, C. L. (1990). The person-environment fit approach
to stress: recurring problems and some suggested solutions. J. Org. Behav. 11,
293–307. doi: 10.1057/9781137310651_5

Edwards, J. R., and Parry, M. E. (1993). On the use of polynomial regression
equations as an alternative to difference scores in organizational research. Acad.
Manag. J. 36, 1577–1613. doi: 10.5465/256822

Furusawa, M., and Brewster, C. (2015). The bi-cultural option for global talent
management: The Japanese/Brazilian Nikkeijin example. J. World Business 50,
133–143. doi: 10.1016/j.jwb.2014.02.005

Gregory, B. T., Albritton, M. D., and Osmonbekov, T. (2010). The mediating
role of psychological empowerment on the relationships between P-O fit, job

Frontiers in Psychology | www.frontiersin.org 9 January 2022 | Volume 12 | Article 734941

https://doi.org/10.2478/fman-2018-0019
https://doi.org/10.2478/fman-2018-0019
https://doi.org/10.1037/0021-9010.91.4.786
https://doi.org/10.1037/0021-9010.91.4.786
https://doi.org/10.1016/j.leaqua.2017.09.003
https://doi.org/10.1016/j.leaqua.2017.09.003
https://doi.org/10.1037/0021-9010.91.4.963
https://doi.org/10.1037/0021-9010.91.4.963
https://doi.org/10.1146/annurev-orgpsych-031413-091235
https://doi.org/10.1177/031289628801300210
https://doi.org/10.1016/0749-5978(91)90022-L
https://doi.org/10.1037/0021-9010.88.1.87
https://doi.org/10.1177/1948550617725150
https://doi.org/10.1037/0021-9010.87.5.875
https://doi.org/10.1037/0021-9010.87.5.875
https://doi.org/10.1016/0001-8791(87)90042-X
https://doi.org/10.2307/258171
https://doi.org/10.2307/2393204
https://doi.org/10.2307/2393204
https://doi.org/10.1016/j.elerap.2019.100846
https://doi.org/10.1016/j.elerap.2019.100846
https://doi.org/10.1177/0018726704044308
https://doi.org/10.1037/a0019364
https://doi.org/10.1037/a0019364
https://doi.org/10.1037/0708-5591.49.1.14
https://doi.org/10.1037/0708-5591.49.1.14
https://doi.org/10.1006/obhd.1994.1029
https://doi.org/10.5465/256782
https://doi.org/10.5465/256782
https://doi.org/10.1037/a0014891
https://doi.org/10.1037/0021-9010.91.4.802
https://doi.org/10.1057/9781137310651_5
https://doi.org/10.5465/256822
https://doi.org/10.1016/j.jwb.2014.02.005
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles


fpsyg-12-734941 January 10, 2022 Time: 11:35 # 10

Jiang et al. Individual Creativity Digital Transformation Enterprises

satisfaction, and in-role performance. J. Business Psychol. 25, 639–647. doi:
10.1007/s10869-010-9156-7

Hallberg, U. E., and Schaufeli, W. B. (2006). "Same same" but different? Can
work engagement be discriminated from job involvement and organizational
commitment? Eur. Psychol. 11, 119–127. doi: 10.1027/1016-9040.11.2.119

Hannam, K., and Narayan, A. (2015). Intrinsic motivation, organizational justice,
and creativity. Creat. Res. J. 27, 214–224. doi: 10.1080/10400419.2015.1030307

Harris, T. B., Li, N., and Kirkamn, B. (2014). Leader-member exchange (LMX)
in context: How LMX differentiation and LMX relational separation attenuate
LMX’s influence on OCB and turnover intention. Leadership Quart. 25, 314–
328. doi: 10.1016/j.leaqua.2013.09.001

Hecht, T. D., and Allen, N. J. (2005). Exploring links between polychronicity and
well-being from the perspective of person-job fit: does it matter if you prefer
to do only one thing at a time? Org. Behav. Human Decis. Proc. 98, 155–178.
doi: 10.1016/j.obhdp.2005.07.004

Hogg, M. A. (2000). Subjective uncertainty reduction through self-categorization:
a motivational theory of social identity processes. Eur. Rev. Soc. Psychol. 11,
223–255. doi: 10.1080/14792772043000040

Jiang, D., Liu, T., Chen, Z., Zhang, X., Wang, S., Huang, T., et al. (2021). The effects
of congruence between person and environment on innovation performance in
ports. Front. Psychol. 12:732660. doi: 10.3389/fpsyg.2021.732660

Judge, T. A., and Bono, J. E. (2001). Relationship of core self-evaluations traits–self-
esteem, generalized self-efficacy, locus of control, and emotional stability-with
job satisfaction and job performance: A meta-analysis. J. Appl. Psychol. 86,
80–92. doi: 10.1037/0021-9010.86.1.80

Judge, T. A., Heller, D., and Mount, M. K. (2002). Five-factor model of personality
and job satisfaction: A meta-analysis. J. Appl. Psychol. 87, 530–541. doi: 10.1037/
0021-9010.87.3.530

Kataria, A., Garg, P., and Rastogi, R. (2013). Does psychological climate augment
OCBs? the mediating role of work engagement. Psychol. Manag. J. 16, 217–242.
doi: 10.1037/mgr0000007

Kristof, A. L. (2006). Person-organization fit: an integrative review of its
conceptualizations, measurement, and implications. Pers. Psychol. 49, 1–49.
doi: 10.1111/j.1744-6570.1996.tb01790.x

Kristof-Brown, A. (2000). Perceived applicant fit: distinguishing between
recruiters’ perceptions of person-job and person-organization fit. Person.
Psychol. 53, 643–671. doi: 10.1111/j.1744-6570.2000.tb00217.x

Lambert, L. S., Tepper, B. J., Carr, J. C., Holt, D. T., and Barelka, A. J. (2012).
Forgotten but not gone: An examination of fit between leader consideration
and initiating structure needed and received. J. Appl. Psychol. 97, 913–930.
doi: 10.1037/a0028970

Lee, K., Woo, H. G., and Joshi, K. (2016). Pro-innovation culture, ambidexterity
and new product development performance: polynomial regression and
response surface analysis. Eur. Manag. J. 35, 249–260. doi: 10.1016/j.emj.2016.
05.002

Longua, J., Dehart, T., Tennen, H., and Armeli, S. (2009). Personality moderates
the interaction between positive and negative daily events predicting negative
affect and stress. J. Res. Person. 43, 547–555. doi: 10.1016/j.jrp.2009.02.006

Marstand, A. F., Martin, R., and Epitropaki, O. (2017). Complementary person-
supervisor fit: An investigation of supplies-values (S-V) fit, leader-member
exchange (LMX) and work outcomes. Leadership Quart. 28, 418–437. doi: 10.
1016/j.leaqua.2016.10.008

Maslach, C., Schaufeli, W. B., and Leiter, M. P. (2001). Job burnout. Ann. Rev.
Psychol. 52, 397–422. doi: 10.1146/annurev.psych.52.1.397

Milliman, J., Gatling, A., and Bradley-Geist, J. C. (2017). The implications of
workplace spirituality for person-environment fit theory. Psychol. Relig. Spirit.
9, 1–12. doi: 10.1037/rel0000068

Miron-Spektor, E., and Beenen, G. (2015). Motivating creativity: The effects of
sequential and simultaneous learning and performance achievement goals on
product novelty and usefulness. Org. Behav. Human Decis. Proc. 127, 53–65.
doi: 10.1016/j.obhdp.2015.01.001

Newton, C. J., and Mazur, A. K. (2016). Value congruence and job-related
attitudes in a nonprofit organization: a competing values approach. Int.
J. Human Res. Manag. 27, 1013–1033. doi: 10.1080/09585192.2015.105
3962

Nye, C. D., Su, R., Rounds, J., and Drasgow, F. (2012). Vocational interests and
performance: a quantitative summary of over 60 years of research. Perspect.
Psychol. Sci. J. Assoc. Psychol. Sci. 7, 384–403. doi: 10.1177/1745691612449021

Nye, C. D., Su, R., Rounds, J., and Drasgow, F. (2017). Interest congruence
and performance: revisiting recent meta-analytic findings. J. Vocat. Behav. 98,
138–151. doi: 10.1016/j.jvb.2016.11.002

O’Reilly, C. A., Chatman, J., and Caldwell, D. F. (1991). People and organisational
culture: A profile comparison approach to assessing person-organization fit.
Acad. Manag. J. 34, 487–516. doi: 10.5465/256404

Qiu, S., Dooley, L. M., and Xie, L. (2020). How servant leadership and self-efficacy
interact to affect service quality in the hospitality industry: A polynomial
regression with response surface analysis. Tour. Manag. 78, 1–12. doi: 10.1016/
j.tourman.2019.104051

Resick, C. J., Baltes, B. B., and Shantz, C. W. (2007). Person-organization fit and
work-related attitudes and decisions: Examining interactive effects with job fit
and conscientiousness. J. Appl. Psychol. 92, 1446–1455. doi: 10.1037/0021-9010.
92.5.1446

Rounds, J. B., René, V. D., and Lofquist, L. H. (1987). Measurement of person-
environment fit and prediction of satisfaction in the theory of work adjustment.
J. Vocat. Behav. 31, 297–318. doi: 10.1016/0001-8791(87)90045-5

Schaufeli, W. B., and Bakker, A. B. (2004). Job demands, job resources, and
their relationship with burnout and engagement: A multi-sample study. J. Org.
Behav. 25, 293–315. doi: 10.1002/job.248

Schaufeli, W. B., Bakker, A. B., and Salanova, M. (2006). The measurement of work
engagement with a short questionnaire: A cross-national study. Educ. Psychol.
Measur. 66, 701–716. doi: 10.1177/0013164405282471

Schneider, B. (1987). The people make the place. Person. Psychol. 40, 437–453.
doi: 10.1111/j.1744-6570.1987.tb00609.x

Shanock, L. R., Baran, B. E., Gentry, W. A., Pattison, S. C., and Heggestad, E. D.
(2014). Erratum to: polynomial regression with response surface analysis: a
powerful approach for examining moderation and overcoming limitations of
difference scores. J. Business Psychol. 25, 543–554. doi: 10.1007/s10869-010-
9183-4

Shen, X. L., Li, Y. J., Sun, Y., and Zhou, Y. (2018). Person-environment fit,
commitment, and customer contribution in online brand community: A
nonlinear model. J. Business Res. 85, 117–126. doi: 10.1016/j.jbusres.2017.12.
007

Slocombe, T., and Bluedorn, A. C. (1999). Organizational behavior implications of
the congruence between preferred polychronicity and experienced work-unit
polychronicity. J. Org. Behav. 20, 75–99.

State Information Center [SIC] and Jingdong Digital Technology Research
Institute [JDTRI] (2020). Working together to Transcend and Reshape Growth
- Report on China’s Industry Digitization 2020. Beijing: SIC/JDTRI.

Steel, P., Schmidt, J., and Shultz, J. (2008). Refining the relationship between
personality and subjective well-being. Psychological Bulletin. 134, 138–161. doi:
10.1037/0033-2909.134.1.138

Van Iddekinge, C. H., Putka, D. J., and Campbell, J. P. (2011). Reconsidering
vocational interests for personnel selection: The validity of an interest-
based selection test in relation to job knowledge, job performance,
and continuance intentions. J. Appl. Psychol. 96, 13–33. doi: 10.1037/a0
021193

Vandenberghe, C. (1999). Organizational culture, person-culture fit, and turnover:
A replication in the health care industry. J. Org. Behav. 20, 175–184. doi: 10.
1002/(SICI)1099-1379(199903)20:23.0.CO

Vansteenkiste, M., Bart, N., Christopher, N., Soenens, B., De Witte, H.,
and Brock, A. (2007). On the relations among work value orientations,
psychological need satisfaction and job outcomes: A self-determination theory
approach. J. Occup. Org. Psychol. 80, 251–277. doi: 10.1348/096317906X11
1024

Vecchione, M., Schwartz, S., Alessandri, G., Doring, A. K., Castellani, V., and
Caprara, M. G. (2016). Stability and change of basic personal values in early
adulthood: An 8-year longitudinal study. J. Res. Person. 63, 111–122. doi: 10.
1016/j.jrp.2016.06.002

Verplanken, B. (2004). Value congruence and job satisfaction among nurses: A
human relations perspective. Int. J. Nurs. Stud. 41, 599–605. doi: 10.1016/j.
ijnurstu.2003.12.011

Vianen, V. A. (2018). Person-environment fit: a review of its basic tenets. Ann. Rev.
Org. Psychol Org. Behav. 5, 75–101. doi: 10.1146/annurev-orgpsych-032117-
104702

Weidmann, R., Schönbrodt, F., Ledermann, T., and Grob, A. (2017). Concurrent
and longitudinal dyadic polynomial regression analyses of big five traits and

Frontiers in Psychology | www.frontiersin.org 10 January 2022 | Volume 12 | Article 734941

https://doi.org/10.1007/s10869-010-9156-7
https://doi.org/10.1007/s10869-010-9156-7
https://doi.org/10.1027/1016-9040.11.2.119
https://doi.org/10.1080/10400419.2015.1030307
https://doi.org/10.1016/j.leaqua.2013.09.001
https://doi.org/10.1016/j.obhdp.2005.07.004
https://doi.org/10.1080/14792772043000040
https://doi.org/10.3389/fpsyg.2021.732660
https://doi.org/10.1037/0021-9010.86.1.80
https://doi.org/10.1037/0021-9010.87.3.530
https://doi.org/10.1037/0021-9010.87.3.530
https://doi.org/10.1037/mgr0000007
https://doi.org/10.1111/j.1744-6570.1996.tb01790.x
https://doi.org/10.1111/j.1744-6570.2000.tb00217.x
https://doi.org/10.1037/a0028970
https://doi.org/10.1016/j.emj.2016.05.002
https://doi.org/10.1016/j.emj.2016.05.002
https://doi.org/10.1016/j.jrp.2009.02.006
https://doi.org/10.1016/j.leaqua.2016.10.008
https://doi.org/10.1016/j.leaqua.2016.10.008
https://doi.org/10.1146/annurev.psych.52.1.397
https://doi.org/10.1037/rel0000068
https://doi.org/10.1016/j.obhdp.2015.01.001
https://doi.org/10.1080/09585192.2015.1053962
https://doi.org/10.1080/09585192.2015.1053962
https://doi.org/10.1177/1745691612449021
https://doi.org/10.1016/j.jvb.2016.11.002
https://doi.org/10.5465/256404
https://doi.org/10.1016/j.tourman.2019.104051
https://doi.org/10.1016/j.tourman.2019.104051
https://doi.org/10.1037/0021-9010.92.5.1446
https://doi.org/10.1037/0021-9010.92.5.1446
https://doi.org/10.1016/0001-8791(87)90045-5
https://doi.org/10.1002/job.248
https://doi.org/10.1177/0013164405282471
https://doi.org/10.1111/j.1744-6570.1987.tb00609.x
https://doi.org/10.1007/s10869-010-9183-4
https://doi.org/10.1007/s10869-010-9183-4
https://doi.org/10.1016/j.jbusres.2017.12.007
https://doi.org/10.1016/j.jbusres.2017.12.007
https://doi.org/10.1037/0033-2909.134.1.138
https://doi.org/10.1037/0033-2909.134.1.138
https://doi.org/10.1037/a0021193
https://doi.org/10.1037/a0021193
https://doi.org/10.1002/(SICI)1099-1379(199903)20:23.0.CO
https://doi.org/10.1002/(SICI)1099-1379(199903)20:23.0.CO
https://doi.org/10.1348/096317906X111024
https://doi.org/10.1348/096317906X111024
https://doi.org/10.1016/j.jrp.2016.06.002
https://doi.org/10.1016/j.jrp.2016.06.002
https://doi.org/10.1016/j.ijnurstu.2003.12.011
https://doi.org/10.1016/j.ijnurstu.2003.12.011
https://doi.org/10.1146/annurev-orgpsych-032117-104702
https://doi.org/10.1146/annurev-orgpsych-032117-104702
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles


fpsyg-12-734941 January 10, 2022 Time: 11:35 # 11

Jiang et al. Individual Creativity Digital Transformation Enterprises

relationship satisfaction: Does similarity matter? J. Res. Person. 70, 6–15. doi:
10.1016/j.jrp.2017.04.003

Woodman, R. W., Sawyer, J. E., and Griffin, R. W. (1993). Toward a theory of
organizational creativity. Acad. Manag. Rev. 18, 293–321. doi: 10.5465/amr.
1993.3997517

Wu, C. H., Parker, S. K., and De Jong, J. P. J. (2014). Need for cognition as an
antecedent of individual innovation behavior. J. Manag. 40, 1511–1534. doi:
10.1177/0149206311429862

Yang, K., Yan, X., Fan, J., and Luo, Z. (2017). Leader-follower congruence in
proactive personality and work engagement: A polynomial regression analysis.
Person. Individ. Differ. 105, 43–46. doi: 10.1016/j.paid.2016.09.033

Yaniv, E., Lavi, O. S., and Siti, G. (2010). Person-organization fit and its impact on
organizational citizenship behaviour as related to social performance. J. General
Manag. 36, 81–89. doi: 10.1177/030630701003600205

Zhou, J., and George, J. M. (2011). When job dissatisfaction leads to creativity:
Encouraging the expression of voice. Acad. Manag. J. 44, 682–696. doi: 10.5465/
3069410

Conflict of Interest: The authors declare that the research was conducted in the
absence of any commercial or financial relationships that could be construed as a
potential conflict of interest.

Publisher’s Note: All claims expressed in this article are solely those of the authors
and do not necessarily represent those of their affiliated organizations, or those of
the publisher, the editors and the reviewers. Any product that may be evaluated in
this article, or claim that may be made by its manufacturer, is not guaranteed or
endorsed by the publisher.

Copyright © 2022 Jiang, Chen, Liu, Zhu, Wang and Chen. This is an open-access
article distributed under the terms of the Creative Commons Attribution License
(CC BY). The use, distribution or reproduction in other forums is permitted, provided
the original author(s) and the copyright owner(s) are credited and that the original
publication in this journal is cited, in accordance with accepted academic practice.
No use, distribution or reproduction is permitted which does not comply with
these terms.

Frontiers in Psychology | www.frontiersin.org 11 January 2022 | Volume 12 | Article 734941

https://doi.org/10.1016/j.jrp.2017.04.003
https://doi.org/10.1016/j.jrp.2017.04.003
https://doi.org/10.5465/amr.1993.3997517
https://doi.org/10.5465/amr.1993.3997517
https://doi.org/10.1177/0149206311429862
https://doi.org/10.1177/0149206311429862
https://doi.org/10.1016/j.paid.2016.09.033
https://doi.org/10.1177/030630701003600205
https://doi.org/10.5465/3069410
https://doi.org/10.5465/3069410
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
http://creativecommons.org/licenses/by/4.0/
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org/
https://www.frontiersin.org/journals/psychology#articles

	Individual Creativity in Digital Transformation Enterprises: Knowledge and Ability, Which Is More Important?
	Introduction
	Literature Review and Hypothesis
	Person-Environment Fit Theory
	The Influence of Morality and Talent Fit on Individual Creativity
	The Influence of Morality and Talent Fit on Work Engagement
	The Mediating Role of Work Engagement

	Materials and Methods
	Data Collection
	Measures
	Morality
	Talent
	Work Engagement
	Individual Creativity

	Data Analysis Method

	Results
	Discussion
	Conclusion
	Theoretical Implications
	Practical Implications
	Limitations and Discussion

	Data Availability Statement
	Author Contributions
	Funding
	References


