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Author Correction: Response outcomes gate the
impact of expectations on perceptual decisions
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David Robbe® & Jaime de la Rocha

Correction to: Nature Communications https://doi.org/10.1038/s41467-020-14824-w, published online 26 February 2020.

The original version of the Supplementary Information file associated with this Article contained several errors in the Supplementary
Methods due to text being inadvertently removed during the revision process. The HTML has been updated to include a corrected
version of the Supplementary Information.
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