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A Corrigendum on

Service Marketing in Online Shopping Platform: Psychological and Behavioral Dimensions

by Wang, Y., Qi, M., Parsons, L., and Tsai, F.-S. (2021). Front. Psychol. 12:759445.
doi: 10.3389/fpsyg.2021.759445

In the published article, there was an error in the author list. An author namewas incorrectly spelled
asManzu Qi. The correct spelling isManci Qi.

The authors apologize for this error and state that this does not change the scientific conclusions
of the article in any way. The original article has been updated.
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