
TYPE Original Research

PUBLISHED 02 September 2022

DOI 10.3389/fpsyg.2022.952421

OPEN ACCESS

EDITED BY

Thierry Volery,

Zurich University of Applied

Sciences, Switzerland

REVIEWED BY

Sheikh Farhan Ashraf,

Jiangsu University, China

Muhammad Aamir Shafique Khan,

The University of Lahore, Pakistan

Fakhar Shahzad,

Jiangsu University, China

*CORRESPONDENCE

Hui Fu

mnsfuh@mail.sysu.edu.cn

SPECIALTY SECTION

This article was submitted to

Personality and Social Psychology,

a section of the journal

Frontiers in Psychology

RECEIVED 25 May 2022

ACCEPTED 22 July 2022

PUBLISHED 02 September 2022

CITATION

Xiao X-H and Fu H (2022) Fire

spreading across boundaries: The

positive spillover of entrepreneurial

passion to family and community

domains. Front. Psychol. 13:952421.

doi: 10.3389/fpsyg.2022.952421

COPYRIGHT

© 2022 Xiao and Fu. This is an

open-access article distributed under

the terms of the Creative Commons

Attribution License (CC BY). The use,

distribution or reproduction in other

forums is permitted, provided the

original author(s) and the copyright

owner(s) are credited and that the

original publication in this journal is

cited, in accordance with accepted

academic practice. No use, distribution

or reproduction is permitted which

does not comply with these terms.

Fire spreading across
boundaries: The positive
spillover of entrepreneurial
passion to family and
community domains

Xiong-Hui Xiao and Hui Fu*

School of Business, Sun Yat-sen University, Guangzhou, China

Passion plays a crucial role in entrepreneurial activity, while its positive spillover

to the family and community domains is scant. We proposed an integrated

enrichment framework of “work-family-community” based on the literature in

the field. Drawing upon the matching samples of entrepreneurs’ individuals,

families, and communities in the China Labor-force Dynamics Survey (CLDS)

database, we identified a significant positive spillover e�ect into the family and

community domains and explored the moderating role of the entrepreneur’s

perceived personal control. The empirical results indicate that entrepreneurs

with higher passion experience higher subjective wellbeing related to family

members and have a higher likelihood of engagement in prosocial behaviors.

Perceived personal control positively moderates the spillover of passion to

life and economic satisfaction. The spread of an entrepreneurial role model’s

peer e�ect and the contagion of entrepreneurial passion have a significant

positive impact on entrepreneurial behavior in a cluster. Synthesizing our

findings, we contribute to the literature concerning work-family enrichment,

entrepreneurial passion, and the spillover-crossovermodel and o�er important

implications for entrepreneurs’ role transition tension.

KEYWORDS

entrepreneurial passion, positive spillover, work-life balance, work-family-

community mesosystem, enrichment theory, entrepreneurial well-being, donation

behavior, cluster entrepreneurship

Introduction

Entrepreneurs’ role identities and emotional experiences differ from those of average

salaried employees (Mathias andWilliams, 2018). Entrepreneurs are required to manage

conflicts between resource acquisition and role transitions, while facing high levels

of uncertainty and heavy workloads (Farmer et al., 2011; Williamson et al., 2020;

Stephan et al., in press). It is imperative to explore the positive transferring effects of

entrepreneurs’ resources from their work domain to other domains under role conflicts

(Carlson et al., 2019). With this motivation, scholars advocate for the incorporation of

entrepreneurial research into non-work domains, such as family (Greenhaus and Powell,

2006; Xu et al., 2020) and community (Anderson and Gaddefors, 2016; Samila and

Sorenson, 2017), to assist entrepreneurs in developing more positive role images in their
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families and communities and addressing negative pressures

and conflicts from the outside world. Along with positive

emotions and identity characteristics during the entrepreneurial

process, entrepreneurs can accumulate a number of resources

in both the material and spiritual realms, thereby improving

their economic and life satisfaction (Abreu et al., 2019; Wiklund

et al., 2019; Stephan et al., in press). Due to the contagiousness

of emotion and role identity, entrepreneurs may have a higher

level of neighbor trust besides acting as role models in

the same community (Barsade, 2002; Long and Yang, 2016;

Barsade et al., 2018). Therefore, exploring the potential value

of positive emotions and identity resources in entrepreneurship

is conducive to the achievement of a higher level of work-life

balance (Casper et al., 2018; Wayne et al., 2020; Rothbard et al.,

2021).

Entrepreneurial passion refers to “intense positive feelings

experienced by engagement in entrepreneurial activities

associated with roles that are meaningful and salient to the

self-identity of the entrepreneur” (Cardon et al., 2009; Zhao

and Liu, in press). Prior studies investigating entrepreneurial

passion mainly focused on the outcomes related to performance

and mechanisms in the workplace (Li et al., 2020b; Newman

et al., 2021; Adomako and Ahsan, 2022; Ahsan et al., 2022;

Hu et al., 2022). Entrepreneurial passion plays crucial roles in

stimulating entrepreneurial behavior (Feng and Chen, 2020; Li

et al., 2020b), establishing entrepreneurial teams (Cardon et al.,

2017b; Uy et al., 2021; Fu et al., 2022), obtaining funding (Chen

et al., 2009a; Allison et al., 2022), motivating staff (Cardon, 2008;

Zhu et al., 2019), triggering creativity (Davis et al., 2017; Luu

and Nguyen, 2021; Murad et al., 2021), and achieving a venture’s

profit (Adomako et al., 2022), all of which have a direct impact

on the survival and success of entrepreneurs and the business

performance in the work domain (Drnovsek et al., 2016).

However, the understanding of whether the indirect impact

from entrepreneurial passion to non-work domains exists is

still insufficient, particularly the impact of entrepreneurial

passion on economic satisfaction, life satisfaction, neighbor

trust, donation behavior, and cluster entrepreneurship in

community. These important issues are compatible with the

features of entrepreneurs which are embedded in the family and

community domains (Tian and Zhang, 2018).

Furthermore, it is relevant to examine the impact of

entrepreneurial passion on non-work domains in a sample

from collectivist culture nations. Contextualization is of great

importance to the theoretical construction of entrepreneurship

research (Zahra, 2007; Welter, 2011). Due to the unique

cultural value of China’s context and the current stage

of its economic transformation, entrepreneurial research

in this context is still very limited (Yu et al., 2009;

Van der Zwan et al., 2012; Sengupta et al., 2018). Still,

national cultural characteristics are not only connected to

the societal acknowledgment of entrepreneurial behavior, but

also to the individual characteristics of entrepreneurship,

particularly under the dichotomous division of individualism

and collectivism (Hayton et al., 2002; Schmutzler et al., 2018).

Compared to those in individualist nations, people in collectivist

nations tend to embed themselves more in the social interaction

network of extended families and other groups (Hofstede,

1984). For example, entrepreneurs in China would like to

engage themselves in the non-work domains to achieve special

social capital, namely “guanxi”, for opportunity exploitation

and venture growth (Burt and Burzynska, 2017). People in

collectivist nations may pay more attention to the value brought

by work and less attention to the time or energy conflicts brought

by work to other non-work roles (Shenkar and Ronen, 1987;

Hsieh and Lin, 2010). They are more willing to see work as a

contribution to their families rather than competition (Spector

et al., 2007). Individuals in collectivist nations prefer to take

work, family, and community as a mesosystem (Voydanoff,

2014), so as to achieve the multiple goals of physical and

mental health, family harmony, social stability, world peace, and

equality, which are values that are supported by the concept

of human long-term development (Lin, 1938; Li and Liang,

2015). Thus, entrepreneurs in nations with a collectivist culture

face the dilemma of work-non-work domain management. It is

important to explore the specific issue of how to make the work

domain contribute more to the family and community domains

within entrepreneurial activities.

To address this issue, we investigate the positive impacts

of entrepreneurial passion across multiple domains while

considering positive emotion spillover and identity transition

in work-life activities. In this study, we take entrepreneurial

passion as a kind of psychological resource and examine

whether its positive role can spill over to the family and

community domains via the boundary cross and spillover

mechanisms. This study focuses on the following two issues:

(1) what are the positive outcomes of entrepreneurial passion

spillover to the family and community domains, and (2)

when is the positive enrichment be moderated relating to

family members’ subjective wellbeing and entrepreneurs’ pro-

social behavior in the community? Through a logistic study of

1894 entrepreneurs and 239 paired communities in China, we

found that entrepreneurs with a higher level of entrepreneurial

passion are apt to experience subjective wellbeing in life and

economic dimensions. Entrepreneurial passion promotes a

stronger perceived sense of trust in neighbors and a higher

possibility of donation. As a moderator, an entrepreneur’s

perceived control significantly enhances the main effect between

entrepreneurial passion and life satisfaction as well as economic

satisfaction. The number of community entrepreneurs and the

income gap together advance the spillover of entrepreneurial

passion, which affects other members’ entrepreneurial behavior

in the same community.

We contribute to entrepreneurial passion research in the

following three aspects. First, we introduce two novel functional

domains into the research of entrepreneurial passion’s indirect
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effect, namely the family and community domains, which

extends the scope of current research. Second, we integrate

enrichment theory (Greenhaus and Powell, 2006) into the

spillover-crossover process (Bakker and Demerouti, 2013) to

illustrate the positive effect of entrepreneurial passion from

individual level to group level research. We assume that

the perceived emotional resources between groups induced

by entrepreneurial passion have a broader impact through

the crossover between individuals when compared with the

original state. These findings contribute to the understanding

of how entrepreneurial passion can be treated as enrichment

resources and operates in non-work domains. Third, we answer

Cardon et al. (2013)’s call to explore the social antecedents

and outcomes of entrepreneurial passion in future research.

We answer this call by examining how entrepreneurial passion

affects entrepreneurial wellbeing, as well as donation behavior

and role modeling in the community. Under the positive

spillover-crossover mechanism, we find that entrepreneurs’

passion may predict their prosocial behaviors, especially when

they have the opportunity to learn from others in the

same community.

Theoretical background and
hypothesis development

It is crucial to present the theoretical background and

framework logic underpinning this research before examining

the spillover of entrepreneurial passion from the work domain

to the family and community domains. First, the main topic

of our research is entrepreneurial passion, which has been

gaining more and more attention in business and management

research during last two decades, especially in developing

economies like China (Vallerand et al., 2003; Cardon et al., 2009;

Chen et al., 2009a; Newman et al., 2021; Zhou et al., 2021;

Zhao and Liu, in press). With regard to the conceptualization

and measurement scales of entrepreneurial passion, there are

four main ways defining entrepreneurial passion. Namely,

entrepreneurs’ passion for work (Baum and Locke, 2004),

entrepreneurs’ harmonious and obsessive passion (Vallerand

et al., 2003; Ho and Pollack, 2014), perceived or observed

entrepreneurial passion (Chen et al., 2009a; Li et al., 2017), and

entrepreneurial passion toward different activities (Cardon et al.,

2013), which correspond to the measurement of passion for

work scale, dualistic model, displayed passion scale, and role-

based model, respectively (Newman et al., 2021; Zhao and Liu,

in press). The difference between the dualistic model and the

role-based model is on how the activity is internalized into one’s

life, whether it is spontaneous or caused by internal pressure,

external pressure, or an accidental event. The spontaneous

type is harmonious passion, which is controlled by the actor.

The other type is obsessive passion, which is the opposite

(Vallerand, 2015; Vallerand and Houlfort, 2019; Fu et al.,

2022). Nevertheless, the nature of entrepreneurial passion in

the two dimensions of positive feeling and identity centrality

are widely acknowledged (Zhao and Liu, in press). Newman

et al. (2021) summarized the key outcomes of entrepreneurial

passion in a recent review, which included entrepreneurs’

attitudes and behavior (Li et al., 2020b), venture creation

and funding outcomes, and others’ attitudes or behavior (i.e.,

employees or entrepreneurial teammembers). Specifically, since

entrepreneurial performance is the critical outcome variable

of entrepreneurial research (Li et al., 2020a), the causal

inference between entrepreneurial passion and entrepreneurial

performance has been widely discussed (Ho and Pollack, 2014;

Adomako and Ahsan, 2022; Allison et al., 2022). To expand

the understanding of performance on attitudes and behavior in

other domains (Cardon et al., 2017a), we focus on the positive

spillover of entrepreneurial passion outside of the workspace

while simultaneously accounting for the moderating effect of

perceived personal control among entrepreneurs.

Second, the central framework theory of our research is

enrichment theory, which specifically studies the beneficial

effects of entrepreneurial passion. This implies that the

experience in one role contributes to the quality of life

in another role and generally has a positive impact on

individuals, families, and organizations (Greenhaus and Powell,

2006). Both enrichment theory and conflict management

theory (Greenhaus and Beutell, 1985) are key subjects in

organizational behavior and human resource management that

have attracted considerable research interest (Rothbard et al.,

2021). Researchers who have written recent reviews proposed

that both conflict and enrichment constructs should be included

within the framework of work-life balance management and

imply that balance may be assessed across borders (Casper et al.,

2018; Vaziri et al., 2022). The enrichment theory of positive

spillover is set in the context of balance management. Positive

emotional resources are then treated as resources that could be

used to achieve balance in the context of enrichment. In this way,

the exploration of the positive spillover effect of entrepreneurial

passion has become a pioneering attempt to expand boundary

management research.

Third, the process mechanism created by the study of

enrichment from entrepreneurial passion is based on spillover

theory (Bolger et al., 1989; Grzywacz andMarks, 2000). Relevant

studies have shown that there is a boundary between work

and family; violation of that boundary occurs asymmetrically,

with varying frequencies or degrees of boundary penetration,

based on the needs of one domain (Clark, 2000; Jennings and

Mcdougald, 2007; Kreiner et al., 2009). Hanson et al. (2006)

defined positive spillover as “the transfer of characteristics

from one domain to the other domain, resulting in similarities

between the two domains.” Specifically, spillover can further

be delineated into four types: affect, values, skills, and

behaviors. For example, when individual needs are aligned with

organizational resources, individuals’ experiences at work can
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have a positive impact on the family domain (Chen et al., 2009b).

Scholars further divide spillover into positive and negative

spillover (Grzywacz and Marks, 2000), which diversifies the

process mechanisms. In the study of close partners’ effects

on each other, Westman and Etzion (1995) referred to the

interaction between different people in the same domain space

as crossover. By extension, Bakker and Demerouti (2013)

developed the spillover-crossover model, which shows how

the experiences of one person in the work domain affect the

experiences of other people in domains other than work. The

research hypotheses are developed in the following 3 sections.

The spillover of entrepreneurial passion
to the family domain

Greenhaus and Powell (2006) defined work-family

enrichment as “the extent to which experiences in one role

improve the quality of life in the other role”, which has an

instrumental path and an affective path in the positive effect

process. The resources derived frome the entrepreneurial

role, such as skills, knowledge, flexibility, material resources,

and social-capital resources, can be transferred into driving

factors of high performance in the family role (Greenhaus

and Powell, 2006; Powell et al., 2019). Positive affect in one

role promotes high performance in another of the same

individual’s roles (Greenhaus and Powell, 2006; Wayne et al.,

2022). For entrepreneurial passion, positive affect is an

important essential feature, which is accompanied by cognitive

and behavioral manifestations of high value (Chen et al.,

2009a). Entrepreneurial passion occurs in the work domain,

accompanied by its two-dimensional nature, namely positive

emotions and identity salience, could form a psycho-emotional

resource that has a positive spillover from the work domain to

the family domain (Bolger et al., 1989). The primary benefit

of entrepreneurial passion penetrating the family domain

is an improvement in entrepreneurs’ subjective wellbeing,

which represents an integral part of living a fulfilling and

prosperous life and is intimately related to people’s capacity to

work, positive relationships maintain, and positive emotions

experience (Ryff and Singer, 1998; Seligman, 2012). Along with

the research on entrepreneurship, scholars recently proposed

the concept of entrepreneurial wellbeing (Wiklund et al.,

2019). Entrepreneurial well-being refers to the experience of

satisfaction, positive affect, infrequent negative affect, and

psychological functioning in relation to starting and developing

an entrepreneurial venture (Wiklund et al., 2019), which

is usually categorized into job satisfaction, life satisfaction,

economic satisfaction, health satisfaction, and other dimensions

(Abreu et al., 2019). Moreover, life satisfaction refers to the

“quality of life when all things are considered” (Ferrer-i-

Carbonell, 2013), while economic satisfaction in the family

domain is mainly represented by the overall perception of the

desirability of household income and its composition (Abreu

et al., 2019). Participation in the family domain depends on the

degree of people’s good feelings and how they see themselves in

the social world. Therefore, the positive affect and social identity

of entrepreneurs have a positive effect on their role performance

in the family domain.

In light of the spiritual and material resources triggered

by entrepreneurial passion in the work domain, which can

positively affect performance in the family domain, we propose

that the spillover of entrepreneurial passion into the family

domain contributes to entrepreneurial wellbeing (economic

satisfaction and life satisfaction) in three aspects. First, work-

family enrichment is conductive to balancing the spillover

of resources (including psycho-emotional resources) from the

work domain to the family domain, and enrichment impels

people to be more effective and active as companions (Wayne

et al., 2013). Second, regarding the framework of spillover

effects (Bolger et al., 1989), individuals are more likely to invest

resources from the work domain in building their families,

and the investment of resources enhances the work-family

enrichment effect and helps individuals identify as “good family

members” (Carlson et al., 2006; Wayne et al., 2007). Third,

according to the enrichment theory (Greenhaus and Powell,

2006), psychological resources related to positive emotions and

identity salience, which are developed or nurtured in work

roles, are conducive to forming the ability to acquire additional

resources to cope with stress or conflict in family roles.

Entrepreneurial passion, as an essentially positive affect and

identity resource, contributes to wellbeing in the family domain,

which can be measured through life satisfaction and economic

satisfaction. Therefore, we propose the following hypotheses:

Hypothesis 1a: Entrepreneurial passion is positively related to

life satisfaction from work-family enrichment.

Entrepreneurs with higher passion experience

greater life satisfaction due to the positive

spillover of entrepreneurial passion to the

family domain.

Hypothesis 1b: Entrepreneurial passion is positively related

to economic satisfaction from work-family

enrichment. Entrepreneurs with higher passion

experience greater economic satisfaction due to

the positive spillover of entrepreneurial passion

to the family domain.

The spillover of entrepreneurial passion
to the community domain

Entrepreneurs are not single individuals in their work

domains, they are also the constituent individuals in their

community domains. In the process of entrepreneurial activities,
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due to the construction of entrepreneurs’ social networks, the

embedded community will not only be affected but also be

reconstructed (Jennings et al., 2013). A community is composed

of people who engage in social relationships and live in the

same area, share a common history and values, participate in

activities together (Phillips, 1993; Small and Supple, 2001) and

is generally associated with entrepreneurship as a type of social

capital (Samila and Sorenson, 2017). According to Anderson

andGaddefors (2016), entrepreneurship is not only an economic

phenomenon but also a social one that is tightly linked to society

at large. It stimulates changes in the community. For example,

it may reduce crime and increase the sense of community

security (K’nIfe and Haughton, 2013), bring novel ideas and a

sense of empowerment to the local community (Vestrum, 2014),

and regulate the relationship between community culture and

socioeconomic development (Huggins and Thompson, 2014).

Entrepreneurial passion and neighbor trust

Due to the contagious characteristics of entrepreneurial

passion (Cardon, 2008; Newman et al., 2021), it can be

observed by employees and the team members in the same

venture and perceived by individuals in the same community.

Communities can be considered as a microsystem of non-

work domains, where communities merge with work or family

to form work-community mesosystems and community-family

mesosystems (Bronfenbrenner, 1992; Voydanoff, 2014). The

links and interactions between domains are the basic channels

of spillover. Voydanoff (2001) proposed joint, moderating, and

mediating roles between the work domain and the community

domain, with psychological influences predominating. People

in the same community with a high level of positive affect

may predict harmony in the community (Aleem and Bano,

2014; Lomas, 2021), which, in the entrepreneurial context,

may enhance the trust of the neighbors. The entrepreneur’s

instrumental and affective resources could facilitate the positive

outcome of being a member in the community. The resources

obtained from the work domain are essential for encouraging

community involvement in specific activities such as donation

and volunteer work. A positive view of the entrepreneur

and trust from the community are the primary spillover

effects of active participation from the work domain to the

community domain (Wilson and Musick, 1997; Wilson, 2000).

The main mechanisms that promote community development

and harmony are influenced by socialization, peer comparison,

and role modeling. Community identity, mutual trust, collective

efficacy, and community norms are some of the main effects

that spill over from the work domain to the community domain

(Small and Supple, 2001). Notably, a community member’s self-

direction in decisions regarding his or her career and other

areas is related to the society and organization to which he or

she belongs. This is particularly clear in occupations with high

social status (Wilson and Musick, 1997). Samila and Sorenson

(2017) found that individuals with high levels of social trust in

the community are more likely to choose entrepreneurship as a

career, and those who join organizations closely related to the

community have a higher rate of self-employment. Thus, we

propose that:

Hypothesis 2a: Entrepreneurial passion is positively associated

with work-community enrichment in trust

among neighbors. Entrepreneurs with higher

entrepreneurial passion experience greater trust

in their neighbors as a result of the positive

spillover of entrepreneurial passion into the

community domain.

Entrepreneurial passion and donation behavior

From the perspective of enrichment, work-community

enrichment enables psychological resources and social

identity to flow into communities where entrepreneurs

reside. For entrepreneurs, the pursuit of positive values and

acknowledgment of one’s identity will not only increase their

commitment to the community, but it will also help cultivate a

feeling of belonging among the community’s members (Putnam,

2007; Greenaway et al., 2015). Statistical indicators from the

Global Entrepreneurship Monitor Global Report show that

an average of 65.8% of Chinese adults surveyed in 2016–2018

consider entrepreneurship a good career, and 73.7% consider

successful entrepreneurs to have high social status (GEM, 2019),

which explains the high vitality of entrepreneurship in China

to a certain degree. The high degree of congruence between

identity recognition from entrepreneurs themselves and from

society makes it more likely for entrepreneurial passion to

generate higher work-community enrichment in a collectivist

society. Therefore, we propose that:

Hypothesis 2b: Entrepreneurial passion is positively associated

with work-community enrichment in

donation behavior. Entrepreneurs with

higher entrepreneurial passion are more likely

to engage in donation behaviors due to the

positive spillover of entrepreneurial passion

into the community domain.

Entrepreneurial passion and cluster
entrepreneurship in the community

As with the embeddedness of entrepreneurs in communities,

recent studies demonstrate that people who live in communities

with a higher proportion of entrepreneurs aremore likely to start

up their own businesses (Bird and Wennberg, 2014; Nikolaev

and Wood, 2018). On the one hand, the affective clues of

entrepreneurial passion in enrichment theory can be contagious

in the spillover-crossover process (Greenhaus and Powell, 2006;

Bakker and Demerouti, 2013). The spillover of entrepreneurial
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passion from the work domain to the community domain results

in crossover effects among community members with strong

positive emotions and identity through emotional contagion

mechanisms (Barsade, 2002; Cardon, 2008; Barsade et al., 2018)

to which community members are subjected. On the other hand,

the functional clues of entrepreneurial passion in enrichment

theory can be learned by other members in the same community

(Greenhaus and Powell, 2006), which then leads to a cluster

of entrepreneurs in the community. The two-dimensional

clues also allow entrepreneurial knowledge to spill over,

which lowers the threshold and creates entrepreneurial clusters

(Anderson and Gaddefors, 2016; Samila and Sorenson, 2017).

The crossover of entrepreneurial passion leads to behavioral

changes that are modified by social comparison mechanisms

following emotional contagion (Festinger, 1954; Sullins, 1991).

Specifically, the positive emotional experience and identity

created by entrepreneurial passion spill over into the community

domain. On this basis, community members will make social

comparisons in entrepreneurial business performance, family

living standards, entrepreneurial knowledge, and industry

thresholds with those who have entrepreneurial passion so that

they can make decisions that meet their own expectations in

entrepreneurship and in the choice of career. This spillover-

crossover effect is especially important in China, which is

a collectivist society. Entrepreneurial passion spills over and

crosses over into the community domain, affecting neighbors or

relatives andmaking themwant to become entrepreneurs. Based

on the above discussion, we propose the following hypothesis:

Hypothesis 3: The greater the number and better the

performance of community entrepreneurs,

the more likely that entrepreneurial passion

spillover will drive the development of

entrepreneurial clusters in a community.

The moderating e�ects of perceived
personal control

Entrepreneurial passion and perceived personal
control

The perceived personal control is considered as a belief

in one’s ability to exert control over a situation or event

and is an important predictor of physical and mental health

(Rothbaum et al., 1982; Lang and Heckhausen, 2001). We

intend to explore the positive spillover effects of entrepreneurial

passion within a theoretical framework of work-non-work

enrichment. However, “changing the world is closely linked

to changing oneself ” (Rothbaum et al., 1982). To achieve a

systematic balance in the work domain, family domain, and

community domain, individuals must have a sense of control

over their entire system, manage their involved domains and

boundaries (Edwards and Rothbard, 2000), and then employ

balanced resources to address conflicts between domains, the

promotion of a domain, and the support of a domain (Duxbury

et al., 1994; Bisconti and Bergeman, 1999; Wynn and Rao,

2020). According to the dualistic model, entrepreneurial passion

and the personal sense of control have an intrinsic moderate

connection. If the entrepreneur can better deal with the level

of passion, he or she will experience harmonious passion, on

the contrary, obsessive passion arises (Vallerand et al., 2003; Ho

and Pollack, 2014). Prior literature indicates that harmonious

passion plays a positive role in entrepreneurial performance,

while obsessive passionwould affect it negatively (Newman et al.,

2021; Zhao and Liu, in press). Thus, it’s relevant to investigate

the impact of perceived personal control on the performance of

entrepreneurial passion’s spillovers into other domains.

Under the framework of enrichment theory, the perceived

personal control may not only mitigate work-non-work conflict

(Thomas and Ganster, 1995; Kelly and Moen, 2007), but also

enhance the individual’s enrichment experience (Carlson et al.,

2011). Since the entrepreneur’s high perceived personal control

over work issues can be viewed as a resource (Kossek et al., 2006),

the flexibility provided by the entrepreneur’s vocational identity

may strengthen the entrepreneur’s ties to family and community

(Kirkwood and Tootell, 2008; Kossek and Michel, 2011). As

entrepreneurs shift roles among work, family, community,

and other domains, they necessarily need to draw boundaries

(Ashforth et al., 2000). Appropriately allocating time to multiple

roles and avoiding conflict require a better sense of control to

deal with the conflicts associated with role transitions (Wynn

and Rao, 2020).

Specifically, the most indirect impact of entrepreneurial

passion’s spillover is into the family. Work-family enrichment

can improve satisfaction when crossing domain borders

(Daniel and Sonnentag, 2016). In accordance with the

affective path of enrichment theory, entrepreneurs with passion

would experience lower levels of stress (Baron et al., 2016),

morality (Toivanen et al., 2016), and a higher level of health

capital (Torrès and Thurik, 2019) than paid employees. The

relationship between entrepreneurial passion and subjective

wellbeing (including life satisfaction and economic satisfaction)

would be strengthened under the role of perceived personal

control due to the harmonious passion process. Another aspect

of entrepreneurial passion’s spillover is into the community.

Work-community enrichment can consolidate the identity

salience of entrepreneurs when crossing domain borders

(Voydanoff, 2001). According to the functional cognitive path

of enrichment theory, entrepreneurs tend to embed themselves

in the communities to get social support (Jack and Anderson,

2002; Wang and Altinay, 2012; Wigren-Kristoferson et al.,

2022). In the process of entrepreneurs’ engagement in social

activities (Zimmeran and Rappaport, 1988), maintaining a better

neighbor identity (Greenaway et al., 2015), and exhibiting more

prosocial behavior (Long and Yang, 2016), a sense of perceived

control enables them to switch among their multiple identities
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more freely (Chasserio et al., 2014; Oo et al., 2019). If an

entrepreneur has a strong sense of perceived personal control, he

or she would gain an augmented inclination for neighbor trust

and donation behavior. The following hypotheses are proposed

based on the prior discussion.

Hypothesis 4: The positive spillover effects of entrepreneurial

passion are positively moderated by

perceived personal control. This includes

the following hypotheses.

Hypothesis 4a: Perceived personal control positively moderates

the positive spillover effects of entrepreneurial

passion into the family domain in terms of

life satisfaction.

Hypothesis 4b: Perceived personal control positively moderates

the positive spillover effects of entrepreneurial

passion into the family domain in terms of

economic satisfaction.

Hypothesis 4c: Perceived personal control positively moderates

the positive spillover effects of entrepreneurial

passion into the community domain in terms of

neighborhood trust.

Hypothesis 4d: Perceived personal control positively moderates

the positive spillover effects of entrepreneurial

passion into the community domain in terms of

donation behavior.

Based on the inferences and hypotheses of the above three parts,

the overall theoretical model of this study is as shown in Figure 1.

Methods

Data and sample

The data used in this study are drawn from the China

Labor-force Dynamics Survey (CLDS), a nationwide large-scale

interdisciplinary follow-up survey focusing on the labor force

in rural and urban villages in China; the purpose of the CLDS

is to study the current situation and changes in the levels

of education, employment, occupational mobility, occupational

satisfaction, and happiness of the labor force. The CLDS has

established a comprehensive database with tracking and cross-

sectional data for three levels of the labor force; the study

subjects are the individual, family, and community. The CLDS

database possesses the following advantages: First, the sample

is nationally representative, encompassing 29 Chinese provinces

and cities. The subjects of the survey are employees of sample

households and located communities. Second, the database

includes longitudinal monitoring data, which is more suited to

assessing entrepreneurs’ families, communities, and emotional

states. The CLDS has over 21,000 samples, including over 2,000

samples from entrepreneurs.

The key variable of this study, the spillover effect test of

entrepreneurial passion, relies on whether participants trust

their surroundings. We use the latest data in CLDS 2016, which

includes information on workers’ trust degrees of different

groups and their emotional states toward family. Moreover, the

spillover-crossover effect test of the number of entrepreneurs

and industry choices of the same community members uses

longitudinal tracking data after combining data from 2014

and 2016. The data of CLDS 2016 contains 21,086 individuals

from 14,226 households and 401 communities, including

entrepreneurs and non-entrepreneurs. To ensure the rationality

and validity of the data samples, strict screening is carried

out according to the following procedures: (1) We merge the

data from individual level, family level, and community level.

Main continuous variables are subjected to tail reduction at the

1% level to limit the influence of outliers; (2) The individual’s

current occupational status is used to identify the entrepreneur

sample, and the sample whose occupational status is self-

employed or employer is retained. In total 2,076 samples of

entrepreneurs are obtained in this stage; (3) Samples with

missing values of key variables are removed for accuracy. After

these steps, the number of effective samples of entrepreneurs is

1,894 and that of the matching tracking community is 239.

Variables

Dependent variables

Life satisfaction

In line with our theoretical principles and prior studies

(Binder and Coad, 2013; Abreu et al., 2019), life satisfaction

is evaluated by the entrepreneur’s overall judgment on living

standards, which shows how happy one’s family life is at the

material and spiritual levels. According to the CLDS question

items, the respondent selects an option from “the unhappiest

(Score 1)” to “the happiest (Score 5).”

Economic satisfaction

To measure the entrepreneur’s economic satisfaction based

on the material dimension of the family, he or she provides

an overall judgment of the situation of the family’s income

situation, which is used to determine how happy one’s family

life is at the economic level (Carter, 2011; Abreu et al., 2019).

According to the CLDS survey question items, the respondent

selects an option from “the unhappiest (Score 1)” to “the

happiest (Score 5).”

Neighbor trust

Neighbor trust, which is evaluated by the entrepreneur’s

trust in the relationship between members of the community

(including rural villages), is a positive perception of the

community (Kwon et al., 2013; Xiong et al., 2018). This study

referred to the evaluation of neighbor trust in CLDS and
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FIGURE 1

The theoretical model of entrepreneurial passion spillover study.

scored entrepreneurs and communities from “completely

untrustworthy (Score 1)” to “completely trustworthy

(Score 5).”

Donation behavior

According to prior studies, entrepreneurs’ donation

behavior, which is considered a community-friendly action,

is evaluated based on whether they have donated to the

community (Long and Yang, 2016; Xu et al., in press). The

CLDS is designed to gather information on whether a person

has made charitable gifts or not, with donations being coded as

2 and no donations as 1.

Cluster entrepreneurship in community

Cluster entrepreneurship in the community is mainly

focused on the number of cluster entrepreneurs and industry

choices in the community, which belong to the outcome

of crossover expansion analysis after spillover. According to

Nikolaev and Wood (2018), the contagion effects of cluster

entrepreneurship in the community are analyzed by the

following three indicators: the growth rate of the entrepreneurial

population, the ratio in the overall population and industry

clusters. They are calculated in the following manner: the

growth rate of entrepreneurial population = (2016–2014)/2014

× 100%; Growth rate of the ratio in overall population

= (proportion of community entrepreneurial population in

2016-proportion of community entrepreneurial population in

2014)/proportion of community entrepreneurial population in

2014 × 100%; Growth rate of industry cluster = (industry

convergence in 2016 - that in 2014)/industry convergence in

2014 × 100%. More specifically, the industry convergence

rate equals the entrepreneurial population in the top three

industries divided by the population of the community, and

its ranking is based on the number of entrepreneurs in

that industry.

Independent variables

Entrepreneurial passion

Referring to the measurement of an entrepreneur’s passion

by Cardon et al. (2013), Ho and Pollack (2014), combined

with the questionnaire items designed by CLDS, this study

comprehensively characterized entrepreneurial passion from

four dimensions: sense of job value, respect, hard work,

and mental and physical exhaustion. Specifically, four proxy

measures of the expression of entrepreneurial passion are used,

such as “I feel that I have created a lot of value,” “even if I

need to rest for illness or other reasons, I will still work hard to

complete my tasks,” “I am satisfied with the respect that others

give to my work,” and “It has made me feel exhausted, physically

and mentally.” Our measure captures both harmonious and

obsessive aspects of entrepreneurial passion. Compared to the

dualistic model of passion used in Ho and Pollack (2014), the

consistency of proxy expression is acceptable when dealing with

large-scale national data (Nikolaev et al., 2020).
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Entrepreneurial income disparity

Entrepreneurial income disparity includes the difference

between entrepreneurs’ average income and per capita income,

which is mainly determined by the difference between the

entrepreneur’s average income and the whole community’s

average income. Entrepreneurs’ average income is derived

from the operational income variable in CLDS, while the

community’s average income is derived from the average

income of community owners, including operational income

and wage. The income difference is used to indirectly evaluate

entrepreneurs’ business performance, which is used to correct

the benchmark for decision-making in the social comparison

of entrepreneurial passion spillover-crossover (Hagerty, 2000;

Cheung and Lucas, 2016).

Moderating variable

Perceived personal control

Perceived personal control is measured by how much the

entrepreneur is in control of work, family, and community (Lang

and Heckhausen, 2001; Greenaway et al., 2015). To determine

an individual’s life control level, he or she responds by choosing

an option from “no choice at all (Score 1)” to “a lot of choice

(Score 10).”

Control variables

On the path of positive spillover of entrepreneurial passion,

the entrepreneurs’ marriage and family income affects their

feelings about wellbeing (Abreu et al., 2019), and their monthly

working hours are related to their family outcomes, while

income, education level, and age affect their levels of donation

and trust in neighbors. Therefore, the control variables include

gender, age, marriage, education, family income, and working

hours per month.

Analytical strategy

We conduct a separate module analysis between

entrepreneurial passion’s spillover and crossover into the

family and community domains. For the spillover, life

satisfaction, economic satisfaction, neighbor trust, and donation

behavior are ordered multiclassification variables. The following

logit model is constructed to test hypothesis H1a, hypothesis

H1b, hypothesis H2a, hypothesis H2b, and hypothesis H4

(including hypothesis H4a, hypothesis H4b, hypothesis H4c,

and hypothesis H4d).

oLogit
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k=1 P(yi=k|Xi)
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∑j

k=1 P(yi=k|Xi)
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For the crossover, the following model is constructed to test

hypothesis H3:

OLS
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where Etrepassion represents the entrepreneurial passion

of entrepreneurs, Etretotalincome represents the difference

between the average income and per capita income of

entrepreneurs, Lifecontrol is the perceived personal control of

moderating variables, ε are all control variables, and βj are

residual items and initial values at different levels of dependent

variables j.

Results

Non-response bias

The sample screening process in this paper excluded 182

samples with missing values, which may bias the study results.

In order to determine whether non-response bias was an issue in

this study, we used the approach recommended by Armstrong

and Overton (1977). A t-test was conducted to compare the

gender and age of the excluded 182 samples with the retained

1,894 samples. The results showed that there were no significant

differences (P < 0.05) between the two datasets in terms of

gender and age. Therefore, this paper excludes the potential

threat of non-response bias.

Common method variance

Despite the fact that this study used data from three different

sources—individuals, households, and communities—common

method variance may still be a concern because the data are

cross-sectional (Podsakoff et al., 2012). We checked the current

data for potential issues with common method bias using

Harman’s single factor test. If one component accounts for

more than 50% of the total variance, there is a strong risk

of common method bias (Podsakoff et al., 2003, 2012). The

results of exploratory factor analysis revealed that the study’s

primary four factors explained 62.829 percent of the cumulative

variance, but the largest factor only explained 27.177 percent of

the variance, falling short of the threshold value of 50 percent,

indicating that this paper is free of common method bias issues.

Descriptive statistics

The descriptive statistical results of this study are shown

in Table 1 below. Table 1 shows that the average level of
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TABLE 1 Descriptive statistics and correlation analysis.

Variable name Mean valueStandard deviation 1 2 3 4 5 6 7 8 9 10 11 12

1. Entrepreneurial passion 12.4 2.33 1

2. Life satisfaction 3.71 0.96 0.30*** 1

3. Economic satisfaction 3.25 1.08 0.26*** 0.64*** 1

4. Neighbor trust 3.7 0.79 0.13*** 0.20*** 0.18*** 1

5. Donation behavior 0.26 0.44 0.08*** 0.04* 0.06** −0.01 1

6. Perceived personal control 6.95 2.21 0.23*** 0.30*** 0.26*** 0.06*** 0.03 1

7. Monthly working hours 216.12 115.45 −0.04 −0.02 −0.02 −0.03 −0.03 −0.06*** 1

8. Gender 1.38 0.49 −0.03 0.01 0.03 −0.08*** 0.03 −0.04* 0.03 1

9. Age 42.58 10.24 −0.07*** −0.02 −0.02 0.11*** −0.02 0.02 −0.07***−0.05** 1

10. Marital status 2.05 0.62 −0.04* −0.04*−0.07*** −0.03 −0.02 −0.01 0.01 0.09*** 0.22*** 1

11. Education level 3.64 1.98 0.16*** 0.05** 0.10*** −0.07*** 0.12*** 0.08*** −0.03 −0.04 −0.31***−0.11*** 1

12. Family income 77630.82 76536.26 0.12*** 0.16*** 0.24*** −0.04* 0.18*** 0.11*** 0.02 0.01 −0.09***−0.08*** 0.28*** 1

*P < 0.1, **P < 0.05, ***P < 0.01

entrepreneurial passion of entrepreneurs is 12.4, which is

at the medium level in the range of 0–20. The average

value of donation behavior is 0.26, indicating that 26% of

entrepreneurs have donated. The average gender is 1.38,

indicating that there are more male entrepreneurs in the

statistical sample, with an average age of 42.58 years. From

the correlation coefficient result, the correlation coefficients

between entrepreneurial passion and dependent variables such

as life satisfaction, economic satisfaction, neighbor trust, and

donation behavior are 0.30 (P < 0.01), 0.26 (P < 0.01), 0.13

(P < 0.01) and 0.08 (P < 0.01), indicating that entrepreneurial

passion is significantly positively correlated with entrepreneurs’

life satisfaction, economic satisfaction, neighbor trust, and

donation behavior.

Hypothesis testing

Tests of the main spillover e�ect

Table 2 shows the hypothesized test result of the relationship

between entrepreneurial passion and life satisfaction, economic

satisfaction, neighbor trust, and donation behavior. Model 1 and

Model 2 are used to test the spillover of entrepreneurial passion

into the family domain, testing the relationship between the

positive spillover of entrepreneurial passion and life satisfaction

and economic satisfaction, respectively; and Model 3 and Model

4 are used to test the spillover of entrepreneurial passion into

the community domain, testing the relationship between the

positive spillover of entrepreneurial passion and neighbor trust

and donation behavior, respectively.

Table 2 shows that the positive spillover of entrepreneurial

passion to the family domain is significant. The results of

Model 1 show that there is a significant positive correlation

between entrepreneurial passion and life satisfaction (beta =

TABLE 2 The spillover test of entrepreneurial passion with life

satisfaction, economic satisfaction, neighbor trust, and donation

behaviour.

Model 1 Model 2 Model 3 Model 4

Gender 0.099 0.178** −0.247*** 0.162

(0.089) (0.087) (0.091) (0.111)

Age −0.002 0.004 0.018*** 0.006

(0.005) (0.004) (0.005) (0.006)

Marital status −0.096 −0.169** −0.139* −0.020

(0.073) (0.071) (0.073) (0.091)

Education level −0.052** −0.004 −0.071*** 0.082***

(0.024) (0.023) (0.024) (0.028)

Family income 0.000*** 0.000*** −0.000* 0.000***

(0.000) (0.000) (0.000) (0.000)

Monthly working hours 0.000 −0.000 −0.000 −0.000

(0.000) (0.000) (0.000) (0.000)

Entrepreneurial passion 0.217*** 0.176*** 0.111*** 0.052**

(0.020) (0.020) (0.020) (0.024)

Perceived personal control 0.226*** 0.184*** 0.036* −0.005

(0.021) (0.020) (0.021) (0.025)

N 1,894 1,894 1,894 1,894

Log likelihood −2,371.3009 −2,617.4721 −2,151.436 −1,048.7902

chi2 332.547 323.888 83.487 76.416

*P < 0.1, **P < 0.05, ***P < 0.01; Inside parentheses is the standard error of a

coefficient estimate.

0.217, P < 0.01). Entrepreneurs with high entrepreneurial

passion experience higher life satisfaction, and hypothesis

H1a is verified. The results of Model 2 show that there

is a significant positive correlation between entrepreneurial

passion and economic satisfaction (beta = 0.176, P < 0.01).

Entrepreneurs with high entrepreneurial passion experience
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TABLE 3 The moderating e�ect test of perceived personal control.

Model 5 Model 6 Model 7 Model 8

Gender 0.098 0.178** 0.162 −0.247***

(0.089) (0.087) (0.111) (0.091)

Age −0.002 0.004 0.006 0.018***

(0.005) (0.004) (0.006) (0.005)

Marital status −0.103 −0.179** −0.019 −0.140*

(0.073) (0.071) (0.092) (0.074)

Education level −0.054** −0.006 0.082*** −0.071***

(0.024) (0.023) (0.028) (0.024)

Family income 0.000*** 0.000*** 0.000*** −0.000*

(0.000) (0.000) (0.000) (0.000)

Monthly working hours 0.000 0.000 0.000 0.000

(0.000) (0.000) (0.000) (0.000)

Entrepreneurial passion 0.107* 0.056 0.060 0.097

(0.059) (0.056) (0.072) (0.059)

Perceived personal

control

0.036 −0.026 0.01000 0.013

(0.098) (0.093) (0.120) (0.097)

Perceived personal

control×

Entrepreneurial passion

0.016** 0.017** −0.001 0.002

(0.008) (0.008) (0.010) (0.008)

N 1,894 1,894 1,894 1,894

Log likelihood −2,369.3373 −2,614.8165 −1,048.7828 −2,151.4055

chi2 336.47400 329.19900 76.43100 83.54800

*P < 0.1, **P < 0.05, ***P < 0.01; Inside parentheses is the standard error of a

coefficient estimate.

higher economic satisfaction. Hypothesis H1b is verified.

Furthermore, from the results of Model 3 and Model 4,

we can see that the spillover of entrepreneurial passion

to the community domain is significant, and there is a

significant positive correlation between entrepreneurial passion

and neighbor trust and donation behavior (beta = 0.111, P <

0.01; beta= 0.052, P< 0.05), indicating that after controlling for

other variables, entrepreneurs with high entrepreneurial passion

perceive stronger neighbor trust and have a greater likelihood

of donation behavior. Hypothesis H2a and hypothesis H2b are

verified.

Tests of the moderating e�ect

We tested the moderating effects of entrepreneurs’ perceived

control on life satisfaction, economic satisfaction, neighbor trust

and donation behavior. The specific tests are shown in Table 3:

It can be seen from Table 3 that the relationship between the

interaction term and the first two result variables is significant;

that is, moderation is significant, and thus, hypotheses H4a and

H4b have been verified (see Figures 2, 3 for specific moderating

effects); the relationship with the last two result variables is

not significant; that is, moderation is not significant, and thus,

hypotheses H4c and H4d have not been verified.

Further analysis of the significant moderating effect on

the spillover to the family domain and that of insignificant

to the community domain. We can take a closer look at this

empirical test result in terms of the willingness to invest positive

resources in the process of entrepreneurs’ transitions between

roles. Specifically, entrepreneurs tend to spend more energy

in their roles in the meso-level combined domain of work-

family, where the transition of different roles occurs in a closely

connected network. The spillover of entrepreneurs from the

work domain into the family domain will require more positive

psychological resources, and a greater sense of control can better

moderate the relationship between them. However, the meso-

level combined domain of the work community requires less

energy from entrepreneurs in their roles. In this combined

domain, role transition occurs in a loosely connected network,

which leads to insignificant moderation.

Tests of the spillover-crossover e�ect

According to the analysis of spillover-crossover effects

in the community, this study divides the community into

entrepreneurial and non-entrepreneurial communities based on

the number of entrepreneurs in the community, which echoes

the data of GEM (2019). The specific proportion is 10%; that is,

those whose entrepreneurial population accounts for more than

10% (inclusive) are entrepreneurial communities; otherwise,

they are non-entrepreneurial communities. It is easy to tell that

the level of entrepreneurial passion is higher in entrepreneurial

communities than in non-entrepreneurial communities because

of the higher proportion of entrepreneurs. The following results

(Tables 4–6) are obtained by classifying and testing the growth

rates of the entrepreneurial population, the growth rate of the

proportion of the entrepreneurial population, and the growth

rate of industry agglomeration in the two communities.

From the results of Tables 4–6, we can see that among

the 239 tracked communities, there are 152 entrepreneurial

communities and 87 non-entrepreneurial communities. The

t tests of the growth rate of the entrepreneurial population,

the growth rate of the proportion of the entrepreneurial

population, and the growth rate of industry clusters in the two

communities are significant at the levels of 0.01, 0.01, and 0.05,

respectively, which shows that there are significant differences

between entrepreneurial communities and non-entrepreneurial

communities. The mean values of the three indicators are all

positive, indicating that the effect of community entrepreneurs

driving entrepreneurship is positive. That is, entrepreneurial

passion is conducive to community-driven entrepreneurship,

which is in line with the initial assessment.

However, it is worth noting that the mean values of the

growth rate of the entrepreneurial population, the growth

rate of the entrepreneurial proportion of the population, and
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FIGURE 2

The moderating e�ect of perceived personal control on entrepreneurial passion and life satisfaction.

FIGURE 3

The moderating e�ect of perceived personal control on entrepreneurial passion and economic satisfaction.

the growth rate of industry clusters in non-entrepreneurial

communities are all higher than those in entrepreneurial

communities. This finding is inconsistent with the first

half of H3 of this study, “The greater the number of

community entrepreneurs, the more likely that entrepreneurial

passion spillover will drive the development of entrepreneurial

clusters in a community.” Because this hypothesis is not

only a simple positive correlation but is based on growth

indicators such as the growth rate of the entrepreneurial

population and the growth rate of the proportion of the

entrepreneurial population, it is necessary to make in-depth

analyses and judgments to determine why this interesting

phenomenon occurs.

Combined with the theoretical inference, emotional

contagion is altered by the social comparison mechanism, so we

performed a comparative analysis between entrepreneurial

operating income (mainly related to entrepreneurial

performance) and the per capita income of the community

(including the operating income of entrepreneurs and the wage

income of non-entrepreneurs), as follows:

Table 7 shows that in 87 non-entrepreneurial communities,

the correlation coefficient between the independent variable and

the dependent variable is 0.0508, which is positive, and the

growth of the proportion of the entrepreneurial population in

the representative community has a positive correlation with the

difference between the per capita income of the entrepreneurial
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TABLE 4 T test results of the growth rate of entrepreneurial population in community.

Group Obs Mean Std. Err. Std. Dev. [95% Conf. Interval]

Non-entrepreneurial community 87 0.7051724 0.1489417 1.389236 0.4090861 1.001259

Entrepreneurial community 152 0.0830395 0.0676411 0.833936 −0.0506058 0.2166848

Combined 239 0.3095063 0.0716978 1.108422 0.1682629 0.4507497

Diff 0.6221329 0.1437542 0.3389336 0.9053322

Diff=mean (Non-entrepreneurial community)–mean(Entrepreneurial community) t= 4.3278

Ho:diff= 0 Degrees of freedom= 237

Ha:diff < 0 Ha:diff!= 0 Ha:diff > 0

Pr(T<t)= 1.0000 Pr(|T|>|t|)= 0.0000 Pr(T>t)= 0.0000

TABLE 5 T test results of the growth rate of the proportion of entrepreneurial population in the community.

Group Obs Mean Std. Err. Std. Dev. [95% Conf. Interval]

Non-entrepreneurial community 87 0.6548069 0.1280922 1.194764 0.4001681 0.9094456

Entrepreneurial community 152 0.0492421 0.0520244 0.6414001 −0.0535477 0.1520319

combined 239 0.2696778 0.0600582 0.9284766 0.1513644 0.3879913

diff 0.6055648 0.1187383 0.3716474 0.8394821

Diff=mean(Non-entrepreneurial community)–mean(Entrepreneurial community) t= 5.1000

Ho:diff= 0 Degrees of freedom= 237

Ha:diff < 0 Ha:diff!= 0 Ha:diff > 0

Pr(T<t)= 1.0000 Pr(|T|>|t|)= 0.0000 Pr(T>t)= 0.0000

TABLE 6 T test results of the growth rate of community entrepreneurial industry cluster.

Group Obs Mean Std. Err. Std. Dev. [95% Conf. Interval]

Non-entrepreneurial community 87 1.060486 0.4877133 4.549087 0.0909438 2.030028

Entrepreneurial community 152 0.2475364 0.0845676 1.04262 0.0804478 0.414625

combined 239 0.5434636 0.1865909 2.884625 0.1758829 0.9110442

diff 0.8129493 0.385012 0.0544664 1.571432

Diff=mean (Non-entrepreneurial community)–mean (Entrepreneurial community) t= 2.1115

Ho:diff= 0 Degrees of freedom= 237

Ha:diff < 0 Ha:diff!= 0 Ha:diff > 0

Pr(T<t)= 0.9821 Pr(|T|>|t|)= 0.0358 Pr(T>t)= 0.0179

population and the per capita income of the community. The p

value is 0.068, which means that the correlation is significant at

the level of 0.1, and the R2 is 0.1183.

The difference between the per capita income of

entrepreneurs in this community and the per capita income

of the community under the condition of a large income

gap in the same community, specifically, when the income

of entrepreneurs is 1.3 times that of non-entrepreneurs, was

analyzed. Table 8 shows that the correlation coefficient between

the independent variable and the dependent variable is 0.0678,

which is positive, and the growth of the proportion of the

entrepreneurial population of the representative community

has a positive correlation with the difference between the per

capita income of the entrepreneurial population and the per

capita income of the community. The p value is 0.054, which

means that the correlation is significant at the level of 0.1, and

the R2 is 0.1652. At the same time, the coefficient between the

number of entrepreneurs and the growth rate of the proportion

of entrepreneurs is−0.1212, which, to a certain extent, indicates

that there is a negative correlation trend between them. It can

be considered that entrepreneurial passion’s spillover-crossover

effect driving entrepreneurship has marginal diminishing utility.

Combined with the above analysis, under the condition

of a large income gap, the correlation and model stability are

more obvious. Therefore, hypothesis H3 proposed in this study

has been partially verified. We can draw a modified hypothesis

that “The number of entrepreneurs in the community

and the income gap jointly predict the spillover-crossover

of entrepreneurial passion into entrepreneurial behavior in

the community.”
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TABLE 7 The analysis of the correlation between the growth rate of

the proportion of entrepreneurial population and the di�erence

between entrepreneurial income and community per capita income in

non-entrepreneurial communities.

Source SS df MS Number of obs = 87

Model 14.5176 3 4.8392 F (3 83)= 3.71

Prob > F= 0.0147

Residual 108.2440 83 1.3041 R-squared= 0.1183

Adj R-squared= 0.0864

Total 122.761673 86 1.4275 Root MSE= 1.1420

entre_propor_

growthrate

Coef. Std. Err. t P>|t| [95% Conf. Interval]

all_population_

2014

−0.0055 0.0095 −0.58 0.564 −0.0244 0.0134

entre_population_

2014

−0.2117 0.1173 −1.81 0.075 −0.4449 0.0216

entre_total_

income_ new

0.0508 0.0274 1.85 0.068 −0.0038 0.1053

_cons 1.2793 0.3263 3.92 0 0.6303 1.9283

TABLE 8 The analysis of the correlation between the growth rate of

the proportion of entrepreneurial population and the di�erence

between entrepreneurial income and community per capita income

under the condition of large income.

Source SS df MS Number of obs = 58

Model 15.3013 3 5.1004 F(3 54)= 3.56

Prob > F= 0.0200

Residual 77.3275 54 1.4320 R-squared= 0.1652

Adj R-squared= 0.1188

Total 92.6288 57 1.6251 Root MSE= 0.1967

entre_propor_

growthrate

Coef. Std. Err. t P>|t| [95% Conf. Interval]

all_population_

2014

−0.0149 0.0118 −1.27 0.210 −0.0385 0.0087

entre_population_

2014

−0.1212 0.1496 −0.81 0.421 −0.4212 0.1788

entre_total_

income_new

0.0678 0.0344 1.97 0.054 −0.0011 0.1367

_cons 1.3033 0.4519 2.88 0.006 0.3972 2.2093

Robustness check

PSM analysis

We chose propensity score matching (PSM) to address

endogenous problems (Caliendo and Kopeinig, 2008). Referring

to extant research (Binder and Coad, 2013; Hill et al., 2021),

we divided entrepreneurs into two groups according to their

level of passion and regarded those whose entrepreneurial

passion level was higher than 10 as the treatment group

TABLE 9 Balance test of PSM.

Variable Matching

status

Mean

value

of

treatment

group

Mean

value of

control

group

Standard

error

(%)

Standard

error

reduction

Gender U 1.3765 1.3871 −2.2

M 1.3773 1.3648 2.6 −18.0

Age U 42.067 44.68 −25.8

M 42.099 41.181 9.1 64.9

Marital status U 2.0394 2.1129 −11.1

M 2.0396 2.0092 4.6 58.7

Education level U 3.7661 3.1263 34.6

M 3.7513 3.7368 0.8 97.7

Family income U 81277 62713 25.9

M 80273 74670 7.8 69.8

and those whose entrepreneurial passion level was lower than

10 (including 10) as the control group. From the treatment

group and the control group of entrepreneurial passion to life

satisfaction (Table 9), results show that the balance is acceptable.

At the same time, the results of the average treatment effect

of the treatment group (Table 10) combined with the p value

controlling heteroscedasticity (ATT = 7.08 > 1.96, p = 0.000),

the life satisfaction of high entrepreneurial passion spillover

is significantly better than that of low entrepreneurial passion

spillover, which further verifies Hypothesis 1. Similarly, PSM

is used to test for the endogeneity of economic satisfaction,

neighbor trust, and donation behavior, and the same results

are obtained, which shows that the spillover path of this study

is robust.

Endogeneity test

We used the instrumental variables method to prevent

the endogenous problems caused by the mutual causality

of entrepreneurial passion, life satisfaction, and economic

satisfaction. Based on the practice of Yin et al. (2015), the

average level of entrepreneurial passion of other members of

the same community is selected as the instrumental variable

of this study. Tables 11, 12 show the specific test results of the

instrumental variables.

Furthermore, the effectiveness and weak identification of

instrumental variables are tested. The results of the Durbin-

Wu-Hausman test show that there is no problem with weak

instrumental variables and reject the original hypothesis that

entrepreneurial passion does not exist endogenously at the

level of 1.9% (Heckman, 1979; Wooldridge, 2010), indicating

that the selected variables are strong instrumental variables.

Similarly, in the instrumental variable test to explain economic
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TABLE 10 Results of PSM treatment.

Variable Sample Treatment group Control group Difference S.E. T-stat

Life satisfaction Unmatched 3.80289093 3.31989247 0.48299846 0.054627475 8.84

ATT 3.80145119 3.26297274 0.538478452 0.076025611 7.08

ATU 3.31989247 3.77491039 0.455017921

ATE 0.522033898

TABLE 11 Instrumental variable testing results (life satisfaction).

Variable (1) First stage (2) Second stage

Average entrepreneurial

passion of other

community members

0.198*** (0.045)

Entrepreneurial passion 0.330***(0.101)

Control variables Controlled

N 1,894 1,894

***P < 0.01; Inside parentheses is the standard error of a coefficient estimate.

TABLE 12 Instrumental variable testing results (economic

satisfaction).

Variable (1) First stage (2) Second stage

Average entrepreneurial

passion of other

community members

0.198*** (0.045)

Entrepreneurial passion 0.274***(0.106)

Control variables Controlled

N 1,894 1,894

***P < 0.01; Inside parentheses is the standard error of a coefficient estimate.

satisfaction, the same robust test results are obtained. Therefore,

the regression results of the instrumental variables show that the

positive spillover effect of entrepreneurial passion has a robust

causal relationship.

Reselect test samples

Referring to the existing research (Naminse and Zhuang,

2018; Miao et al., 2021), for the robustness test, we selected

entrepreneurs whose registered residence was an agricultural

residence. After screening, there are 1,529 entrepreneurs with

agricultural residences in the 1,894 samples of all entrepreneurs.

The test results indicate that our study has good robustness.

Discussion and implications

In this study, we took an enrichment perspective to develop

our theoretical model and investigate the positive spillover

effect of entrepreneurial passion into the family and community

domains. For H1a and H1b, we found that entrepreneurs with a

high level of passion aremore likely to experience life satisfaction

and economic satisfaction in the family domain. Our findings

are in line with prior studies (Greenhaus and Powell, 2006;

Powell et al., 2019), which argued that positive affect in the work

domain would promote high performance in the family domain.

Concerning H2a andH2b, the results also confirmed the positive

and significant effect of entrepreneurial passion on neighbor

trust and donation behavior in the community domain. The

results are similar to those reported in existing studies (Aleem

and Bano, 2014; Lomas, 2021), suggesting that positive affect has

a significant impact on social harmony, including the neighbor

relationship and pro-social behavior.

Regarding H3, it was proposed that entrepreneurial

passion significantly influences cluster entrepreneurship in

a community, which was modified supported. Focusing on

entrepreneurial passion, this finding extends the triggering

factor of previous research (Nikolaev and Wood, 2018), which

implied that there are contagion effects of entrepreneurial

activity on self-employment attitudes and choices in the

regional dimension. Through the spillover-crossover process,

entrepreneurial passion could spread its influence beyond the

work domain and impact others in a non-work domain.

Communities with a high level of entrepreneurial passion have a

higher proportion of entrepreneurs.

Relating to H4, perceived personal control moderates

the relationship between entrepreneurial passion and positive

outcomes in the family and community domains. Our results

indicated that perceived personal control partially moderates

the positive spillover of entrepreneurial passion. These are

expanded findings in the entrepreneurial context of the extant

research (Lang and Heckhausen, 2001; Greenaway et al., 2015),

demonstrating that perceived personal control has a positive

effect on subjective wellbeing and individual development.

Furthermore, our results revealed that the moderating role

of perceived personal control is significant for the positive

outcomes in the family domain but not in the community

domain. Therefore, identifying the boundary conditions of

the moderating effects of perceived personal control on the

family and community domains could help entrepreneurs gain a

deeper andmore rational understanding of their entrepreneurial

passion’s spillovers.
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Theoretical implications

Our research makes four primary contributions to the

extant literature. First, our findings contribute to a broader

understanding of entrepreneurial passion’s boundary of

influence in the non-work domains. The prior literature has

already conducted relatively rich research on the entrepreneurial

performance of entrepreneurial passion in the work domain

(Newman et al., 2021; Zhao and Liu, in press). However, most

of them have ignored the related effect on entrepreneurs’

other embedded environments, such as family and community

domains, in the research design. By taking entrepreneurial

passion spillover as the key research theme and considering the

outcomes in the family and community domains, namely, life

satisfaction, economic satisfaction, neighbor trust, donation

behavior, and cluster entrepreneurship in the community in the

research process, we explore the comprehensive mechanisms

that predict positive spillover and crossover effects. Our findings

provide novel theoretical insights contributing to the body of

knowledge regarding the effects of entrepreneurial passion in

the non-work domains.

The second contribution is the use of entrepreneurial

passion as an antecedent variable of the work-non-work

enrichment theoretical framework. Specifically, literature on

enrichment theory has mentioned the instrumental path and

affective path for role performance promotion across different

domains (Greenhaus and Powell, 2006; Powell et al., 2019).

While much of the attention has focused on the conflict of

roles in the context of entrepreneurship (Shelton, 2006; Jennings

and Mcdougald, 2007; Eddleston and Powell, 2012; Leung

et al., 2020), the research on positive mechanisms is still very

limited. The investigation of entrepreneurial passion’s positive

spillover enables us to broaden the research scope of enrichment

theory. Entrepreneurial passion is transmitted in the work-

family-community mesosystem through the positive emotional

resources spiral and the spillover-crossover model, which makes

the enrichment mechanism more specific and the measurement

of positive balance resources in work-non-work domains more

focused. The transfer of affective resources that are derived from

passion could help an entrepreneur achieve work-life balance

across different domains.

Third, our study illustrates the relevance of perceived

personal control in the positive spillover of entrepreneurial

passion. Previous studies mainly used perceived personal

control as a determinant variable related to personal benefits

and social identities (Greenaway et al., 2015; Cichocka et al.,

2018), while the interaction effects with other variables are still

unclear in the entrepreneurship context. Our study combined

perceived personal control with the spillover-crossover model

of entrepreneurial passion. The evidence from the moderating

test implies that perceived personal control would strengthen

the positive relationship between entrepreneurial passion and

subjective wellbeing (life satisfaction and economic satisfaction)

in the family domain. By examining the moderating role

of perceived personal control, we contribute to enhancing

the boundary comprehension of entrepreneurial passion

spillover theory.

Practical implications

Our study offers some practical implications for

entrepreneurs, family members of entrepreneurs, and

community committees. First, it is important for entrepreneurs

to recognize that their entrepreneurial passion may help them

achieve work-life balance in multiple ways. Entrepreneurs

should display their entrepreneurial passion and identities

to those in non-work domains with personal control.

Entrepreneurs could perceive a higher level of life satisfaction,

economic satisfaction, and neighbor trust as a result of positive

feedback. Second, family members of entrepreneurs are

supposed to give entrepreneurs support for their business and

emotional acknowledgment. The positive outcomes brought

by the spillover of entrepreneurial passion would facilitate the

functioning of the family. Third, it is advisable for community

committees to endorse the entrepreneur’s passion such that they

are more inclined to engage in pro-social activities and share

their relevant knowledge with other community members.

Limitations and future research

Despite our attempts to perform an empirical analysis,

due to the limitations of the existing second-hand data, this

study still has the following limitations. First, the measurement

of entrepreneurial passion is based on the association and

causal analysis of the items in the existing scale, and further

exploration of its causal relationship can be considered using

an experimental design. Second, this study takes samples from

a single country. However, situations may vary according

to different countries and national cultures, families, and

community cultures, especially the comparison before and

after COVID-19. Therefore, this study hopes to continue to

carry out a cross-border comparison of the spillover effect and

its moderating factors of entrepreneurial passion in different

cultural situations. Thus, we ask scholars to pay attention

to entrepreneurs in different countries and the spillover of

entrepreneurial passion into other non-work domains in the

future. This will help improve research on entrepreneurs’

enrichment within the work-family-community mesosystem.

Conclusion

Passion is the fuel for entrepreneurial activities, which

is crucial for both entrepreneurs and their related actors.
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There is a lack of positive spillover into the family and

community domains. We propose an integrated “work-family-

community” framework based on various prior studies. Using

the matched samples of entrepreneurs’ individuals, families,

and communities from the CLDS database, we examine

the positive spillover impact. According to the results of

our empirical study, entrepreneurs with a greater level of

entrepreneurial passion are more likely to assess positively their

subjective wellbeing in life and economic aspects. A passion

for entrepreneurship would increase the perceived level of trust

among neighbors and the likelihood of donations. We hope

that future research takes a broader view of entrepreneurship

in order to provide a new avenue for treating work-non-work

conflict in entrepreneurial life and, as a result, make the world a

better place.

Data availability statement

The raw data supporting the conclusions of this article will

be made available by the authors, without undue reservation.

Ethics statement

This study was carried out in accordance with the

recommendations of the Ethical Principles of Psychologists and

Code of Conduct of the American Psychological Association

(APA). The studies involving human participants were reviewed

and approved by the Ethics Committee of the CLDS, Sun Yat-

sen University. The participants provided their written informed

consent to participate in this study.

Author contributions

X-HX was in charge of investigation, methodology,

writing—original draft, and editing. HF was in charge of

conceptualization, methodology, writing—review and editing,

and funding acquisition. All authors contributed to the article

and approved the submitted version.

Funding

This work was supported by the National Natural Science

Foundation of China (Grant Nos: 72172165; 71772192).

Conflict of interest

The authors declare that the research was conducted in

the absence of any commercial or financial relationships

that could be construed as a potential conflict

of interest.

Publisher’s note

All claims expressed in this article are solely those

of the authors and do not necessarily represent those

of their affiliated organizations, or those of the publisher,

the editors and the reviewers. Any product that may be

evaluated in this article, or claim that may be made

by its manufacturer, is not guaranteed or endorsed by

the publisher.

References

Abreu, M., Oner, O., Brouwer, A., and Leeuwen, E. V. (2019). Well-being
effects of self-employment: a spatial inquiry. J. Bus. Ventur. 34, 589–607.
doi: 10.1016/j.jbusvent.2018.11.001

Adomako, S., and Ahsan, M. (2022). Entrepreneurial passion and SMEs’
performance: Moderating effects of financial resource availability and resource
flexibility. J. Bus. Res. 144, 122–135. doi: 10.1016/j.jbusres.2022.02.002

Adomako, S., Mole, K. F., Franklin, R. J., and Murnieks, C. Y. (2022).
Entrepreneurial passion and venture profit: Examining the moderating effects of
political connections and environmental dynamism in an emerging market. Int.
Small Bus. J. Res. Entrepreneurship. (In Press) doi: 10.1177/02662426221085182

Ahsan, M., Adomako, S., Donbesuur, F., and Mole, K. F. (2022). Entrepreneurial
passion and product innovation intensity in new ventures: mediating
effects of exploration and exploitation activities. Br. J. Manage. (In press).
doi: 10.1111/1467-8551.12627

Aleem, S., and Bano, S. (2014). Positive affect and social harmony. Indian J.
Positive Psychol. 5, 317–321.

Allison, T. H., Warnick, B. J., Davis, B. C., and Cardon, M. S. (2022).
Can you hear me now? Engendering passion and preparedness perceptions
with vocal expressions in crowdfunding pitches. J. Bus. Ventur. 37, 106193.
doi: 10.1016/j.jbusvent.2022.106193

Anderson, A., and Gaddefors, J. (2016). Entrepreneurship as a community
phenomenon: Reconnecting meanings and place. Int. J. Entrepreneurship Small
Bus. 28, 504–518. doi: 10.1504/IJESB.2016.077576

Armstrong, J. S., and Overton, T. S. (1977). Estimating nonresponse bias in mail
surveys. J. Market. Res. 14, 396–402. doi: 10.1177/002224377701400320

Ashforth, B. E., Kreiner, G. E., and Fugate, M. (2000). All in a day’s
work: boundaries and micro role transitions. Acad. Manage. Rev. 25, 472–491.
doi: 10.2307/259305

Bakker, A. B., and Demerouti, E. (2013). “The spillover-crossover model,” in
Current issues in work and organizational psychology,” in New frontiers in work
and family research, eds. J.G. Grzywacz and E. Demerouti (New York: NY, US:
Psychology Press), 55–70.

Baron, R. A., Franklin, R. J., and Hmieleski, K. M. (2016). Why entrepreneurs
often experience low, not high, levels of stress: the joint effects of selection and
psychological capital. J. Manage. 42, 742–768. doi: 10.1177/0149206313495411

Barsade, S. G. (2002). The ripple effect: emotional contagion and its influence on
group behavior. Adm. Sci. Quarterly 47, 644–675. doi: 10.2307/3094912

Barsade, S. G., Coutifaris, C. G. V., and Pillemer, J. (2018). Emotional
contagion in organizational life. Res. Organ. Behav. 38, 137–151.
doi: 10.1016/j.riob.2018.11.005

Frontiers in Psychology 17 frontiersin.org

https://doi.org/10.3389/fpsyg.2022.952421
https://doi.org/10.1016/j.jbusvent.2018.11.001
https://doi.org/10.1016/j.jbusres.2022.02.002
https://doi.org/10.1177/02662426221085182
https://doi.org/10.1111/1467-8551.12627
https://doi.org/10.1016/j.jbusvent.2022.106193
https://doi.org/10.1504/IJESB.2016.077576
https://doi.org/10.1177/002224377701400320
https://doi.org/10.2307/259305
https://doi.org/10.1177/0149206313495411
https://doi.org/10.2307/3094912
https://doi.org/10.1016/j.riob.2018.11.005
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org


Xiao and Fu 10.3389/fpsyg.2022.952421

Baum, J. R., and Locke, E. A. (2004). The relationship of entrepreneurial traits,
skill, and motivation to subsequent venture growth. J. Appl. Psychol. 89, 587–598.
doi: 10.1037/0021-9010.89.4.587

Binder, M., and Coad, A. (2013). Life satisfaction and self-
employment: a matching approach. Small Bus. Econ. 40, 1009–1033.
doi: 10.1007/s11187-011-9413-9

Bird, M., and Wennberg, K. (2014). Regional influences on the prevalence
of family versus non-family start-ups. J. Bus. Ventur. 29, 421–436.
doi: 10.1016/j.jbusvent.2013.06.004

Bisconti, T. L., and Bergeman, C. S. (1999). Perceived social control as a mediator
of the relationships among social support, psychological weil-being, and perceived
health. Gerontologist 39, 94–104. doi: 10.1093/geront/39.1.94

Bolger, N., DeLongis, A., Kessler, R. C., and Wethington, E. (1989). The
contagion of stress across multiple roles. J. Marriage Fam. 51, 175–183.
doi: 10.2307/352378

Bronfenbrenner, U. (1992). “Ecological systems theory,” in Six theories of child
development: revised formulations and current issues, ed. R. Vasta. (London,
England: Jessica Kingsley Publishers), 187–249.

Burt, R. S., and Burzynska, K. (2017). Chinese entrepreneurs, social networks,
and guanxi.Manage. Organ. Rev. 13, 221–260. doi: 10.1017/mor.2017.6

Caliendo, M., and Kopeinig, S. (2008). Some practical guidance for the
implementation of propensity score matching. J. Econ. Surv. 22, 31–72.
doi: 10.1111/j.1467-6419.2007.00527.x

Cardon, M. S. (2008). Is passion contagious? The transference of
entrepreneurial passion to employees. Hum. Resour. Manag. Rev. 18, 77–86.
doi: 10.1016/j.hrmr.2008.04.001

Cardon, M. S., Glauser, M., and Murnieks, C. Y. (2017a). Passion for what?
Expanding the domains of entrepreneurial passion. J. Bus. Ventur. Insights 8,
24–32. doi: 10.1016/j.jbvi.2017.05.004

Cardon, M. S., Gregoire, D. A., Stevens, C. E., and Patel, P. C. (2013). Measuring
entrepreneurial passion: conceptual foundations and scale validation. J. Bus.
Ventur. 28, 373–396. doi: 10.1016/j.jbusvent.2012.03.003

Cardon,M. S., Post, C., and Forster,W. R. (2017b). Team entrepreneurial passion
(TEP): Its emergence and influence in new venture teams. Acad. Manage. Rev. 42,
283–305. doi: 10.5465/amr.2014.0356

Cardon, M. S., Wincent, J., Singh, J., and Drnovsek, M. (2009). The nature
and experience of entrepreneurial passion. Acad. Manage. Rev. 34, 511–532.
doi: 10.5465/amr.2009.40633190

Carlson, D. S., Ferguson, M., Kacmar, K. M., Grzywacz, J. G., and Whitten, D.
(2011). Pay it forward: the positive crossover effects of supervisor work—family
enrichment. J. Manage. 37, 770–789. doi: 10.1177/0149206310363613

Carlson, D. S., Kacmar, K. M., Wayne, J. H., and Grzywacz, J. G. (2006).
Measuring the positive side of the work–family interface: development and
validation of a work–family enrichment scale. J. Vocat. Behav. 68, 131–164.
doi: 10.1016/j.jvb.2005.02.002

Carlson, D. S., Thompson, M. J., Crawford, W. S., and Kacmar, K. M.
(2019). Spillover and crossover of work resources: a test of the positive flow
of resources through work–family enrichment. J. Organ. Behav. 40, 709–722.
doi: 10.1002/job.2363

Carter, S. (2011). The rewards of entrepreneurship: exploring the incomes,
wealth, and economic well–being of entrepreneurial households. Entrepr. Theory
Pract. 35, 39–55. doi: 10.1111/j.1540-6520.2010.00422.x

Casper, W. J., Vaziri, H., Wayne, J. H., DeHauw, S., and Greenhaus, J.
(2018). The jingle-jangle of work-nonwork balance: a comprehensive and meta-
analytic review of its meaning and measurement. J. Appl. Psychol. 103, 182–214.
doi: 10.1037/apl0000259

Chasserio, S., Verduyn, P. D. D. T., Caroline Essers, K., Pailot, P., and Poroli,
C. (2014). When entrepreneurial identity meets multiple social identities. In. J.
Entrepr. Behav. Res. 20, 128–154. doi: 10.1108/IJEBR-11-2011-0157

Chen, X.-P., Yao, X., and Kotha, S. (2009a). Entrepreneur passion
and preparedness in business plan presentations: a persuasion analysis
of venture capitalists’ funding decisions. Acad. Manage. J. 52, 199–214.
doi: 10.5465/amj.2009.36462018

Chen, Z., Powell, G. N., and Greenhaus, J. H. (2009b). Work-to-family conflict,
positive spillover, and boundary management: a person-environment fit approach.
J. Vocat. Behav. 74, 82–93. doi: 10.1016/j.jvb.2008.10.009

Cheung, F., and Lucas, R. E. (2016). Income inequality is associated with stronger
social comparison effects: the effect of relative income on life satisfaction. J. Pers.
Soc. Psychol. 110, 332–341. doi: 10.1037/pspp0000059

Cichocka, A., de Zavala, A. G., Marchlewska, M., Bilewicz, M., Jaworska, M.,
and Olechowski, M. (2018). Personal control decreases narcissistic but increases
non-narcissistic in-group positivity. J. Pers. 86, 465–480. doi: 10.1111/jopy.12328

Clark, S. C. (2000). Work/family border theory: a new theory of work/family
balance. Hum. Relat. 53, 747–770. doi: 10.1177/0018726700536001

Daniel, S., and Sonnentag, S. (2016). Crossing the borders: the relationship
between boundary management, work–family enrichment and job satisfaction. Int.
J. Hum. Resource Manage. 27, 407–426. doi: 10.1080/09585192.2015.1020826

Davis, B. C., Hmieleski, K. M., Webb, J. W., and Coombs, J. E. (2017). Funders’
positive affective reactions to entrepreneurs’ crowdfunding pitches: the influence
of perceived product creativity and entrepreneurial passion. J. Bus. Ventur. 32,
90–106. doi: 10.1016/j.jbusvent.2016.10.006

Drnovsek,M., Cardon,M. S., and Patel, P. C. (2016). Direct and indirect effects of
passion on growing technology ventures. Strategic Entrepreneurship J. 10, 194–213.
doi: 10.1002/sej.1213

Duxbury, L., Higgins, C., and Lee, C. (1994). Work-family conflict: a comparison
by gender, family type, and perceived control. J. Fam. Issues 15, 449–466.
doi: 10.1177/019251394015003006

Eddleston, K. A., and Powell, G. N. (2012). Nurturing entrepreneurs’ work-
family balance: a gendered perspective. Entrepr. Theory Pract. 36, 513–541.
doi: 10.1111/j.1540-6520.2012.00506.x

Edwards, J. R., and Rothbard, N. P. (2000). Mechanisms linking work and family:
Clarifying the relationship between work and family constructs. Acad. Manage.
Rev. 25, 178–199. doi: 10.2307/259269

Farmer, S. M., Yao, X., and Kung-Mcintyre, K. (2011). The
behavioral impact of entrepreneur identity aspiration and prior
entrepreneurial experience. Entrepreneurship Theory Practice 35, 245–273.
doi: 10.1111/j.1540-6520.2009.00358.x

Feng, B., and Chen, M. (2020). The impact of entrepreneurial passion
on psychology and behavior of entrepreneurs. Front. Psychol. 11, 1733
doi: 10.3389/fpsyg.2020.01733

Ferrer-i-Carbonell, A. (2013). Happiness economics. SERIEs 4, 35–60.
doi: 10.1007/s13209-012-0086-7

Festinger, L. (1954). A theory of social comparison processes. Hum. Relat. 7,
117–140. doi: 10.1177/001872675400700202

Fu, Y., Tietz, M. A., and Delmar, F. (2022). Obsessive passion and the venture
team: When co-founders join, and when they don’t. J. Bus. Ventur. 37, 106219.
doi: 10.1016/j.jbusvent.2022.106219

GEM (2019). “Global entrepreneurship monitor 2018/2019 global report“, in
GEM. Babson Park: Global Entrepreneurship Research Association (GERA).

Greenaway, K. H., Haslam, S. A., Cruwys, T., Branscombe, N. R., Ysseldyk,
R., and Heldreth, C. (2015). From ”we“ to ”me“: group identification enhances
perceived personal control with consequences for health and well-being. J. Pers.
Soc. Psychol. 109, 53–74. doi: 10.1037/pspi0000019

Greenhaus, J. H., and Beutell, N. J. (1985). Sources of conflict between work and
family roles. Acad. Manage. Rev. 10, 76–88. doi: 10.2307/258214

Greenhaus, J. H., and Powell, G. N. (2006). When work and family are
allies: a theory of work-family enrichment. Acad. Manage. Rev. 31, 72–92.
doi: 10.5465/amr.2006.19379625

Grzywacz, J. G., and Marks, N. F. (2000). Reconceptualizing the work–
family interface: an ecological perspective on the correlates of positive and
negative spillover between work and family. J. Occup. Health Psychol. 5, 111–126.
doi: 10.1037/1076-8998.5.1.111

Hagerty, M. R. (2000). Social comparisons of income in one’s community:
Evidence from national surveys of income and happiness. J. Pers. Soc. Psychol. 78,
764–771. doi: 10.1037/0022-3514.78.4.764

Hanson, G. C., Hammer, L. B., and Colton, C. L. (2006). Development and
validation of a multidimensional scale of perceived work-family positive spillover.
J. Occup. Health Psychol. 11, 249–265. doi: 10.1037/1076-8998.11.3.249

Hayton, J. C., George, G., and Zahra, S. A. (2002). National culture and
entrepreneurship: a review of behavioral research. Entrepr. Theory Pract. 26, 33–52.
doi: 10.1177/104225870202600403

Heckman, J. J. (1979). Sample selection bias as a specification error. Econometrica
47, 153–161. doi: 10.2307/1912352

Hill, A. D., Johnson, S. G., Greco, L. M., O’Boyle, E. H., and Walter,
S. L. (2021). Endogeneity: a review and agenda for the methodology-
practice divide affecting micro and macro research. J. Manage. 47, 105–143.
doi: 10.1177/0149206320960533

Frontiers in Psychology 18 frontiersin.org

https://doi.org/10.3389/fpsyg.2022.952421
https://doi.org/10.1037/0021-9010.89.4.587
https://doi.org/10.1007/s11187-011-9413-9
https://doi.org/10.1016/j.jbusvent.2013.06.004
https://doi.org/10.1093/geront/39.1.94
https://doi.org/10.2307/352378
https://doi.org/10.1017/mor.2017.6
https://doi.org/10.1111/j.1467-6419.2007.00527.x
https://doi.org/10.1016/j.hrmr.2008.04.001
https://doi.org/10.1016/j.jbvi.2017.05.004
https://doi.org/10.1016/j.jbusvent.2012.03.003
https://doi.org/10.5465/amr.2014.0356
https://doi.org/10.5465/amr.2009.40633190
https://doi.org/10.1177/0149206310363613
https://doi.org/10.1016/j.jvb.2005.02.002
https://doi.org/10.1002/job.2363
https://doi.org/10.1111/j.1540-6520.2010.00422.x
https://doi.org/10.1037/apl0000259
https://doi.org/10.1108/IJEBR-11-2011-0157
https://doi.org/10.5465/amj.2009.36462018
https://doi.org/10.1016/j.jvb.2008.10.009
https://doi.org/10.1037/pspp0000059
https://doi.org/10.1111/jopy.12328
https://doi.org/10.1177/0018726700536001
https://doi.org/10.1080/09585192.2015.1020826
https://doi.org/10.1016/j.jbusvent.2016.10.006
https://doi.org/10.1002/sej.1213
https://doi.org/10.1177/019251394015003006
https://doi.org/10.1111/j.1540-6520.2012.00506.x
https://doi.org/10.2307/259269
https://doi.org/10.1111/j.1540-6520.2009.00358.x
https://doi.org/10.3389/fpsyg.2020.01733
https://doi.org/10.1007/s13209-012-0086-7
https://doi.org/10.1177/001872675400700202
https://doi.org/10.1016/j.jbusvent.2022.106219
https://doi.org/10.1037/pspi0000019
https://doi.org/10.2307/258214
https://doi.org/10.5465/amr.2006.19379625
https://doi.org/10.1037/1076-8998.5.1.111
https://doi.org/10.1037/0022-3514.78.4.764
https://doi.org/10.1037/1076-8998.11.3.249
https://doi.org/10.1177/104225870202600403
https://doi.org/10.2307/1912352
https://doi.org/10.1177/0149206320960533
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org


Xiao and Fu 10.3389/fpsyg.2022.952421

Ho, V. T., and Pollack, J. M. (2014). Passion isn’t always a good thing: examining
entrepreneurs’ network centrality and financial performance with a dualistic model
of passion. J. Manage. Stud. 51, 433–459. doi: 10.1111/joms.12062

Hofstede, G. (1984). Culture’s Consequences: International Differences in Work-
Related Values. California and London: Sage.

Hsieh, Y.-C. J., and Lin, Y.-H. P. (2010). Bed and breakfast operators’ work and
personal life balance: a cross-cultural comparison. Int. J. Hospital. Manage. 29,
576–581. doi: 10.1016/j.ijhm.2009.10.018

Hu, W., Xu, Y., Zhao, F., and Chen, Y. (2022). Entrepreneurial passion and
entrepreneurial success-The role of psychological capital and entrepreneurial
policy support. Front. Psychol. 13, 792066. doi: 10.3389/fpsyg.2022.792066

Huggins, R., and Thompson, P. (2014). Culture, entrepreneurship and uneven
development: a spatial analysis. Entrepreneurship Regional Develop. 26, 726–752.
doi: 10.1080/08985626.2014.985740

Jack, S. L., and Anderson, A. R. (2002). The effects of embeddedness
on the entrepreneurial process. J. Bus. Ventur. 17, 467–487.
doi: 10.1016/S0883-9026(01)00076-3

Jennings, J. E., and Mcdougald, M. S. (2007). Work-family interface experiences
and coping strategies Implications for entrepreneurship research and practice.
Acad. Manage. Rev. 32, 747–760. doi: 10.5465/amr.2007.25275510

Jennings, P. D., Greenwood, R., Lounsbury, M. D., and Suddaby, R. (2013).
Institutions, entrepreneurs, and communities: a special issue on entrepreneurship.
J. Bus. Ventur. 28, 1–9. doi: 10.1016/j.jbusvent.2012.07.001

Kelly, E. L., and Moen, P. (2007). Rethinking the clockwork of work: why
schedule control may pay off at work and at home. Adv. Develop. Hum. Resources
9, 487–506. doi: 10.1177/1523422307305489

Kirkwood, J., and Tootell, B. (2008). Is entrepreneurship the answer
to achieving work–family balance? J. Manage. Organ. 14, 285–302.
doi: 10.5172/jmo.837.14.3.285

K’nIfe, K. A., and Haughton, A. (2013). Social entrepreneurship: Reducing crime
and improving the perception of police performance within developing countries.
Int. J. Entrepreneurship 17, 61–76.

Kossek, E. E., Lautsch, B. A., and Eaton, S. C. (2006). Telecommuting,
control, and boundary management: Correlates of policy use and practice,
job control, and work?family effectiveness. J. Vocat. Behav. 68, 347–367.
doi: 10.1016/j.jvb.2005.07.002

Kossek, E. E., and Michel, J. S. (2011). “Flexible work schedules,” in APA
Handbook of Industrial and Organizational Psychology, ed. S. Zedeck (American
Psychological Association), 535–572.

Kreiner, G. E., Hollensbe, E. C., and Sheep, M. L. (2009). Balancing borders and
bridges: negotiating the work-home interface via boundary work tactics. Acad.
Manage. J. 52, 704–730. doi: 10.5465/amj.2009.43669916

Kwon, S.-W., Heflin, C., and Ruef, M. (2013). Community social capital and
entrepreneurship. Am. Sociol. Rev. 78, 980–1008. doi: 10.1177/0003122413506440

Lang, F. R., and Heckhausen, J. (2001). Perceived control over development and
subjective well-being: Differential benefits across adulthood. J. Pers. Soc. Psychol.
81, 509–523. doi: 10.1037/0022-3514.81.3.509

Leung, Y. K., Mukerjee, J., and Thurik, R. (2020). The role of family support
in work-family balance and subjective well-being of SME owners. J. Small Bus.
Manage. 58, 130–163. doi: 10.1080/00472778.2019.1659675

Li, C., Ashraf, S. F., Syed, N., Shahzad, F., and Riaz, M. (2020a). Influence
of knowledge management practices on entrepreneurial and organizational
performance: a mediated-moderation model. Front. Psychol. 11, 577106.
doi: 10.3389/fpsyg.2020.577106

Li, C., Murad, M., Shahzad, F., Khan, M. A. S., Ashraf, S. F., and Dogbe,
C. S. K. (2020b). Entrepreneurial passion to entrepreneurial behavior: role of
entrepreneurial alertness, entrepreneurial self-efficacy and proactive personality.
Front. Psychol. 11, 1611. doi: 10.3389/fpsyg.2020.01611

Li, J. J., Chen, X.-P., Kotha, S., and Fisher, G. (2017). Catching fire and spreading
it: a glimpse into displayed entrepreneurial passion in crowdfunding campaigns. J.
Appl. Psychol. 102, 1075–1090. doi: 10.1037/apl0000217

Li, X.-H., and Liang, X. (2015). A Confucian social model of political
appointments among Chinese private-firm entrepreneurs. Acad. Manage. J. 58,
592–617. doi: 10.5465/amj.2012.1067

Lin, Y. (1938). The wisdom of Confucius. New York: Random House.

Lomas, T. (2021). Life balance and harmony: Wellbeing’s golden thread. Int. J.
Wellbeing 11, 50–68. doi: 10.5502/ijw.v11i1.1477

Long, C., and Yang, J. (2016). What explains Chinese private entrepreneurs’
charitable behaviors?—A story of dynamic reciprocal relationship between firms
and the government. China Econ. Rev. 40, 1–16. doi: 10.1016/j.chieco.2016.05.001

Luu, N., and Nguyen, H. (2021). Entrepreneurial passion and a firm’s innovation
strategies. J. Small Bus. Manage. 59, 794–818. doi: 10.1080/00472778.2020.1729026

Mathias, B. D., and Williams, D. W. (2018). Giving up the hats?
Entrepreneurs’ role transitions and venture growth. J. Bus. Ventur. 33, 261–277.
doi: 10.1016/j.jbusvent.2017.12.007

Miao, S., Chi, J., Liao, J., and Qian, L. (2021). How does religious belief
promote farmer entrepreneurship in rural China? Econ. Model. 97, 95–104.
doi: 10.1016/j.econmod.2021.01.015

Murad, M., Li, C., Ashraf, S. F., and Arora, S. (2021). The influence
of entrepreneurial passion in the relationship between creativity and
entrepreneurial intention. Int. J. Global Bus. Competitive. 16, 51–60.
doi: 10.1007/s42943-021-00019-7

Naminse, E. Y., and Zhuang, J. (2018). Does farmer entrepreneurship alleviate
rural poverty in China? Evidence from Guangxi province. PLoS ONE 13, e0194912.
doi: 10.1371/journal.pone.0194912

Newman, A., Obschonka, M., Moeller, J., and Chandan, G.G. (2021).
Entrepreneurial passion: a review, synthesis, and agenda for future research. Appl.
Psychol. 70, 816–860. doi: 10.1111/apps.12236

Nikolaev, B., Boudreaux, C. J., and Wood, M. (2020). Entrepreneurship
and subjective well-being: The mediating role of psychological functioning.
Entrepreneurship Theory Practice 44, 557–586. doi: 10.1177/1042258719830314

Nikolaev, B. N., and Wood, M. S. (2018). Cascading ripples: contagion effects
of entrepreneurial activity on self-employment attitudes and choices in regional
cohorts. Strategic Entrepreneurship J. 12, 455–481. doi: 10.1002/sej.1286

Oo, P. P., Allison, T. H., Sahaym, A., and Juasrikul, S. (2019). User entrepreneurs’
multiple identities and crowdfunding performance: effects through product
innovativeness, perceived passion, and need similarity. J. Bus. Ventur. 34, 105895.
doi: 10.1016/j.jbusvent.2018.08.005

Phillips, D. L. (1993). Looking Backward: A Critical Appraisal of Communitarian
Thought. Princeton: NJ: Princeton University Press.

Podsakoff, P. M., MacKenzie, S. B., Lee, J.-Y., and Podsakoff, N. P.
(2003). Common method biases in behavioral research: A critical review
of the literature and recommended remedies. J. Appl. Psychol. 88, 879–903.
doi: 10.1037/0021-9010.88.5.879

Podsakoff, P. M., MacKenzie, S. B., and Podsakoff, N. P. (2012). Sources of
method bias in social science research and recommendations on how to control
it. Annu. Rev. Psychol. 63, 539–569. doi: 10.1146/annurev-psych-120710-100452

Powell, G. N., Greenhaus, J. H., Allen, T. D., and Johnson, R. E.
(2019). Introduction to special topic forum: advancing and expanding work-
life theory from multiple perspectives. Acad. Manage. Rev. 44, 54–71.
doi: 10.5465/amr.2018.0310

Putnam, R. D. (2007). E pluribus unum: diversity and community in the twenty-
first century the 2006 Johan Skytte Prize lecture. Scan. Polit. Stud. 30, 137–174.
doi: 10.1111/j.1467-9477.2007.00176.x

Rothbard, N. P., Beetz, A. M., and Harari, D. (2021). Balancing the scales: a
configurational approach to work-life balance. Annu. Rev. Organ. Psychol. Organ.
Behav. 8, 73–103. doi: 10.1146/annurev-orgpsych-012420-061833

Rothbaum, F., Weisz, J. R., and Snyder, S. (1982). Changing the world and
changing the self: a two-process model of perceived control. J. Pers. Soc. Psychol.
42, 5–37. doi: 10.1037/0022-3514.42.1.5

Ryff, C. D., and Singer, B. (1998). The contours of positive human health. Psychol.
Inq. 9, 1–28. doi: 10.1207/s15327965pli0901_1

Samila, S., and Sorenson, O. (2017). Community and capital in
entrepreneurship and economic growth. Am. Sociol. Rev. 82, 770–795.
doi: 10.1177/0003122417711699

Schmutzler, J., Andonova, V., and Diaz-Serrano, L. (2018). How context
shapes entrepreneurial self-efficacy as a driver of entrepreneurial intentions: A
multilevel approach. Entrepr. Theory Pract. 43, 880–920. doi: 10.1177/104225871
7753142

Seligman, M. (2012). Flourish: A Visionary New Understanding of Happiness And
Well-Being. New York: Simon and Schuster.

Sengupta, S., Sahay, A., and Croce, F. (2018). Conceptualizing social
entrepreneurship in the context of emerging economies: An integrative review
of past research from BRIICS. Int. Entrepreneurship Manag. J. 14, 771–803.
doi: 10.1007/s11365-017-0483-2

Shelton, L. M. (2006). Female entrepreneurs, work–family conflict, and venture
performance: New insights into the work–family interface. J. Small Bus. Manage.
44, 285–297. doi: 10.1111/j.1540-627X.2006.00168.x

Shenkar, O., and Ronen, S. (1987). Structure and importance of work goals
among managers in the People’s Republic of China. Acad. Manage. J. 30, 564–576.
doi: 10.5465/256015

Frontiers in Psychology 19 frontiersin.org

https://doi.org/10.3389/fpsyg.2022.952421
https://doi.org/10.1111/joms.12062
https://doi.org/10.1016/j.ijhm.2009.10.018
https://doi.org/10.3389/fpsyg.2022.792066
https://doi.org/10.1080/08985626.2014.985740
https://doi.org/10.1016/S0883-9026(01)00076-3
https://doi.org/10.5465/amr.2007.25275510
https://doi.org/10.1016/j.jbusvent.2012.07.001
https://doi.org/10.1177/1523422307305489
https://doi.org/10.5172/jmo.837.14.3.285
https://doi.org/10.1016/j.jvb.2005.07.002
https://doi.org/10.5465/amj.2009.43669916
https://doi.org/10.1177/0003122413506440
https://doi.org/10.1037/0022-3514.81.3.509
https://doi.org/10.1080/00472778.2019.1659675
https://doi.org/10.3389/fpsyg.2020.577106
https://doi.org/10.3389/fpsyg.2020.01611
https://doi.org/10.1037/apl0000217
https://doi.org/10.5465/amj.2012.1067
https://doi.org/10.5502/ijw.v11i1.1477
https://doi.org/10.1016/j.chieco.2016.05.001
https://doi.org/10.1080/00472778.2020.1729026
https://doi.org/10.1016/j.jbusvent.2017.12.007
https://doi.org/10.1016/j.econmod.2021.01.015
https://doi.org/10.1007/s42943-021-00019-7
https://doi.org/10.1371/journal.pone.0194912
https://doi.org/10.1111/apps.12236
https://doi.org/10.1177/1042258719830314
https://doi.org/10.1002/sej.1286
https://doi.org/10.1016/j.jbusvent.2018.08.005
https://doi.org/10.1037/0021-9010.88.5.879
https://doi.org/10.1146/annurev-psych-120710-100452
https://doi.org/10.5465/amr.2018.0310
https://doi.org/10.1111/j.1467-9477.2007.00176.x
https://doi.org/10.1146/annurev-orgpsych-012420-061833
https://doi.org/10.1037/0022-3514.42.1.5
https://doi.org/10.1207/s15327965pli0901_1
https://doi.org/10.1177/0003122417711699
https://doi.org/10.1177/1042258717753142
https://doi.org/10.1007/s11365-017-0483-2
https://doi.org/10.1111/j.1540-627X.2006.00168.x
https://doi.org/10.5465/256015
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org


Xiao and Fu 10.3389/fpsyg.2022.952421

Small, S., and Supple, A. (2001). ”Communities as systems: is a community more
than the sum of its parts?,“ in Does it take a village?, eds. A. Booth, A. C. Crouter.
(Mahwah, NJ: Lawrence Erlbaum), 161–173.

Spector, P. E., Allen, T. D., Poelmans, S. A. Y., Lapierre, L. M., Cooper, C. L.,
O’Driscoll, M., et al. (2007). Cross-national differences in relationships of work
demands, job satisfaction, and turnover intentions with work-family conflict. Pers.
Psychol. 60, 805–835. doi: 10.1111/j.1744-6570.2007.00092.x

Stephan, U., Rauch, A., and Hatak, I. (in press). Happy entrepreneurs?
Everywhere? A meta-analysis of entrepreneurship and wellbeing. Entrepreneurship
Theory Practice. doi: 10.1177/10422587211072799

Sullins, E. S. (1991). Emotional contagion revisited: effects of social comparison
and expressive style on mood convergence. Pers. Soc. Psychol. Bull. 17, 166–174.
doi: 10.1177/014616729101700208

Thomas, L. T., and Ganster, D. C. (1995). Impact of family-supportive work
variables on work-family conflict and strain: a control perspective. J. Appl. Psychol.
80, 6–15. doi: 10.1037/0021-9010.80.1.6

Tian, L., and Zhang, Y.-L. (2018). Work-family conflict in an entrepreneurship
context: a role transition perspective. J. Manage. Sci. China 21, 90–110.

Toivanen, S., Griep, R. H., Mellner, C., Vinberg, S., and Eloranta, S. (2016).
Mortality differences between self-employed and paid employees: a 5-year follow-
up study of the working population in Sweden. Occup. Environ. Med. 73, 627–636.
doi: 10.1136/oemed-2015-103472

Torrès, O., and Thurik, R. (2019). Small business owners and health. Small Bus.
Econ. 53, 311–321. doi: 10.1007/s11187-018-0064-y

Uy, M. A., Jacob, G. H., Gielnik, M. M., Frese, M., Antonio, T., Wonohadidjojo,
D. M., et al. (2021). When passions collide: passion convergence in entrepreneurial
teams. J. Appl. Psychol. 106, 902–920. doi: 10.1037/apl0000812

Vallerand, R. J. (2015). The Psychology of Passion: A Dualistic Model. New York,
NY: Oxford University Press. doi: 10.1093/acprof:oso/9780199777600.001.0001

Vallerand, R. J., Blanchard, C., Mageau, G. A., Koestner, R., Ratelle, C., Leonard,
M., et al. (2003). Les passions de l’ame: on obsessive and harmonious passion. J.
Pers. Soc. Psychol. 85, 756–767. doi: 10.1037/0022-3514.85.4.756

Vallerand, R. J., and Houlfort, N. (2019). Passion for Work: Theory,
Research, and Applications. New York, NY: Oxford University Press.
doi: 10.1093/oso/9780190648626.001.0001

Van der Zwan, P., Verheul, I., and Thurik, A. R. (2012). The entrepreneurial
ladder, gender, and regional development. Small Bus. Econ. 39, 627–643.
doi: 10.1007/s11187-011-9334-7

Vaziri, H., Wayne, J. H., Casper, W. J., Lapierre, L. M., and Li, Y. (2022). A meta-
analytic investigation of the personal and work-related antecedents of work–family
balance. J. Organ. Behav. 43, 662–692. doi: 10.1002/job.2594

Vestrum, I. (2014). The embedding process of community ventures: creating
a music festival in a rural community. Entrepreneurship Regional Develop. 26,
619–644. doi: 10.1080/08985626.2014.971076

Voydanoff, P. (2001). Incorporating community into work and family
research: a review of basic relationships. Human Relations 54, 1609–1637.
doi: 10.1177/00187267015412003

Voydanoff, P. (2014).Work, family, and community: Exploring interconnections.
New York and Hove: Psychology Press. doi: 10.4324/9781315820903

Wang, C. L., and Altinay, L. (2012). Social embeddedness, entrepreneurial
orientation and firm growth in ethnic minority small businesses in the UK. Int.
Small Bus. J. Res. Entrepr. 30, 3–23. doi: 10.1177/0266242610366060

Wayne, J. H., Casper, W. J., Matthews, R. A., and Allen, T. D. (2013).
Family-supportive organization perceptions and organizational commitment: the
mediating role of work-family conflict and enrichment and partner attitudes. J.
Appl. Psychol. 98, 606–622. doi: 10.1037/a0032491

Wayne, J. H., Grzywacz, J. G., Carlson, D. S., and Kacmar, K. M.
(2007). Work–family facilitation: a theoretical explanation and model of
primary antecedents and consequences. Hum. Resour. Manag. Rev. 17, 63–76.
doi: 10.1016/j.hrmr.2007.01.002

Wayne, J. H., Matthews, R., Crawford, W., and Casper, W. J. (2020). Predictors
and processes of satisfaction with work family balance: examining the role of

personal, work, and family resources and conflict and enrichment. Hum. Resour.
Manage. 59, 25–42. doi: 10.1002/hrm.21971

Wayne, J. H., Michel, J. S., and Matthews, R. A. (2022). Balancing work
and family: a theoretical explanation and longitudinal examination of its
relation to spillover and role functioning. J. Appl. Psychol. 107, 1094–1114.
doi: 10.1037/apl0001007

Welter, F. (2011). Contextualizing entrepreneurship—Conceptual
challenges and ways forward. Entrepreneurship Theory Practice 35, 165–184.
doi: 10.1111/j.1540-6520.2010.00427.x

Westman, M., and Etzion, D. (1995). Crossover of stress, strain and
resources from one spouse to another. J. Organ. Behav. 16, 169–181.
doi: 10.1002/job.4030160207

Wigren-Kristoferson, C., Brundin, E., Hellerstedt, K., Stevenson,
A., and Aggestam, M. (2022). Rethinking embeddedness: a review
and research agenda. Entrepreneurship Regional Develop. 34, 32–56.
doi: 10.1080/08985626.2021.2021298

Wiklund, J., Nikolaev, B., Shir, N., Foo, M.-D., and Bradley, S. (2019).
Entrepreneurship and well-being: Past, present, and future. J. Bus. Ventur. 34,
579–588. doi: 10.1016/j.jbusvent.2019.01.002

Williamson, A. J., Drencheva, A., and Battisti, M. (2020). Entrepreneurial
disappointment: let down and breaking down, a machine-learning study. Entrepr.
Theory Pract. (In press). doi: 10.1177/1042258720964447

Wilson, J. (2000). Volunteering. Annu. Rev. Sociol. 26, 215–240.
doi: 10.1146/annurev.soc.26.1.215

Wilson, J., and Musick, M. A. (1997). Work and volunteering: the long arm of
the job. Social Forces 76, 251–272. doi: 10.2307/2580325

Wooldridge, J. M. (2010). Econometric Analysis of Cross Section and Panel Data.
Massachusetts and London: The MIT Press.

Wynn, A. T., and Rao, A. H. (2020). Failures of flexibility: how perceived control
motivates the individualization of work–life conflict. Indus. Labor Relat. Rev. 73,
61–90. doi: 10.1177/0019793919848426

Xiong, L., Tang, B., Xu, K., and Wu, G. (2018). Risk awareness of
interpersonal trust and entrepreneurship in China: evidence from survey data.
Emerg. Markets Finance Trade 54, 2278–2295. doi: 10.1080/1540496X.2018.14
71595

Xu, F., Kellermanns, F. W., Jin, L., and Xi, J. (2020). Family support as social
exchange in entrepreneurship: Its moderating impact on entrepreneurial stressors-
well-being relationships. J. Bus. Res. 120, 59–73. doi: 10.1016/j.jbusres.2020.
07.033

Xu, Z., Liu, Z., and Wu, J. (in press). Buddhist entrepreneurs, charitable
behaviors, and social entrepreneurship: evidence from China. Small Bus. Econ..
doi: 10.1007/s11187-021-00570-w

Yin, Z., Song, Q., Wu, Y., and Peng, C. (2015). Financial knowledge,
entrepreneurial decision-making and entrepreneurial motivation. Manage. World
1, 87–98. doi: 10.19744/j.cnki.11-1235/f.2015.01.00

Yu, J., Stough, R. R., and Nijkamp, P. (2009). Governing technological
entrepreneurship in China and the West. Public Adm. Rev. 69, S95–S100.
doi: 10.1111/j.1540-6210.2009.02095.x

Zahra, S. A. (2007). Contextualizing theory building in entrepreneurship
research. J. Bus. Ventur. 22, 443–452. doi: 10.1016/j.jbusvent.2006.04.007

Zhao, H., and Liu, Q. (in press). Entrepreneurial passion: a meta-analysis of three
measures. Entrepreneurship Theory Practice. doi: 10.1177/10422587211069858

Zhou, Y., Li, H., and Shahzad, F. (2021). Does college education promote
entrepreneurship education in China? SAGE Open 11, 21582440211031616.
doi: 10.1177/21582440211031616

Zhu, X., Wei, T., Liu, Y., and Li, K. (2019). Frontier research on entrepreneurial
passion contagion and future prospects. Foreign Econ. Manage. 41, 41–56.
doi: 10.16538/j.cnki.fem.20190816.001

Zimmeran, M. A., and Rappaport, J. (1988). Citizen participation, perceived
control, and psychological empowerment.Am. J. Community Psychol. 16, 725–750.
doi: 10.1007/BF00930023

Frontiers in Psychology 20 frontiersin.org

https://doi.org/10.3389/fpsyg.2022.952421
https://doi.org/10.1111/j.1744-6570.2007.00092.x
https://doi.org/10.1177/10422587211072799
https://doi.org/10.1177/014616729101700208
https://doi.org/10.1037/0021-9010.80.1.6
https://doi.org/10.1136/oemed-2015-103472
https://doi.org/10.1007/s11187-018-0064-y
https://doi.org/10.1037/apl0000812
https://doi.org/10.1093/acprof:oso/9780199777600.001.0001
https://doi.org/10.1037/0022-3514.85.4.756
https://doi.org/10.1093/oso/9780190648626.001.0001
https://doi.org/10.1007/s11187-011-9334-7
https://doi.org/10.1002/job.2594
https://doi.org/10.1080/08985626.2014.971076
https://doi.org/10.1177/00187267015412003
https://doi.org/10.4324/9781315820903
https://doi.org/10.1177/0266242610366060
https://doi.org/10.1037/a0032491
https://doi.org/10.1016/j.hrmr.2007.01.002
https://doi.org/10.1002/hrm.21971
https://doi.org/10.1037/apl0001007
https://doi.org/10.1111/j.1540-6520.2010.00427.x
https://doi.org/10.1002/job.4030160207
https://doi.org/10.1080/08985626.2021.2021298
https://doi.org/10.1016/j.jbusvent.2019.01.002
https://doi.org/10.1177/1042258720964447
https://doi.org/10.1146/annurev.soc.26.1.215
https://doi.org/10.2307/2580325
https://doi.org/10.1177/0019793919848426
https://doi.org/10.1080/1540496X.2018.1471595
https://doi.org/10.1016/j.jbusres.2020.07.033
https://doi.org/10.1007/s11187-021-00570-w
https://doi.org/10.19744/j.cnki.11-1235/f.2015.01.00
https://doi.org/10.1111/j.1540-6210.2009.02095.x
https://doi.org/10.1016/j.jbusvent.2006.04.007
https://doi.org/10.1177/10422587211069858
https://doi.org/10.1177/21582440211031616
https://doi.org/10.16538/j.cnki.fem.20190816.001
https://doi.org/10.1007/BF00930023
https://www.frontiersin.org/journals/psychology
https://www.frontiersin.org

	Fire spreading across boundaries: The positive spillover of entrepreneurial passion to family and community domains
	Introduction
	Theoretical background and hypothesis development
	The spillover of entrepreneurial passion to the family domain
	The spillover of entrepreneurial passion to the community domain
	Entrepreneurial passion and neighbor trust
	Entrepreneurial passion and donation behavior
	Entrepreneurial passion and cluster entrepreneurship in the community

	The moderating effects of perceived personal control
	Entrepreneurial passion and perceived personal control


	Methods
	Data and sample
	Variables
	Dependent variables
	Life satisfaction
	Economic satisfaction
	Neighbor trust
	Donation behavior
	Cluster entrepreneurship in community

	Independent variables
	Entrepreneurial passion
	Entrepreneurial income disparity

	Moderating variable
	Perceived personal control

	Control variables

	Analytical strategy

	Results
	Non-response bias
	Common method variance
	Descriptive statistics
	Hypothesis testing
	Tests of the main spillover effect
	Tests of the moderating effect
	Tests of the spillover-crossover effect

	Robustness check
	PSM analysis
	Endogeneity test
	Reselect test samples


	Discussion and implications
	Theoretical implications
	Practical implications
	Limitations and future research

	Conclusion
	Data availability statement
	Ethics statement
	Author contributions
	Funding
	Conflict of interest
	Publisher's note
	References


