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In this third presentation, the NA representatives Roberta Papa
(Regional Health Agency Marche Region, Italy) and Zdislav
Dolecek (University Hospital Olomouc, Czech Republic), will
present the Local interventions and action plans they
developed during the pre-implementation phase, pre-final
results of their implementation phase and preliminary lessons
learned from the implementation.
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In this group discussion, all speakers will participate in a group
discussion. The moderator will launch questions to speakers,
and attendees will be encouraged to make contributions to the
group discussion.

8.K. Workshop: Pillars of health promotion and
the role of Health literacy in the life course
approach
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Three pillars are considered today for the development of
Health Promotion: Good Governance, Healthy Cities and
Health Literacy (HL) (The Shanghai Declaration, WHO 2016).
Good Governance and policies to make healthy choices
accessible and affordable to all, will ensure that all have the
right to health. Sustainable environments are critical to make
whole of society collaboration real and it is relevant that Cities
become healthier settings. For this, increasing knowledge and
social skills to help people make healthiest choices and
decisions, i.e. Health Literacy (HL), emerges as the third
pillar of the health promotion agenda today. The 10th WHO
World conference in 2021 emphasized the role of HL in Health
Governance (Stewarding for a flourishing future) that ‘‘...
builds on co-design and makes full use of the digital
transformation to achieve equitable benefits across popula-
tions, ensuring access and meaningful participation. This
includes a high priority assigned to health literacy along the life
course’ (WHO 2021). This workshop discusses how this third
pillar (i.e. HL) may be translated into the everyday practice of
Health Promotion ‘‘ensuring that people can cope with the
challenges they face, through health literacy, ... to lead lives ...
in harmony with Nature’’ (WHO 2021). From the public
health perspective the aim of this workshop is to share with the
audience an opportunity to immerse in four different social
contexts and explore their HL practices as tracer approaches.
The first context is set in Brazil and the emphasis is on HL role
in increasing health knowledge. The authors share the results
of a large research and an ethnographic analysis of the role of
HL in the development of health decisions in the context of
public libraries. The second presentation will unveil one of the
topics that is influencing health and well-being today: the
struggle to counter misleading information. Therefore, a study
case from Portugal will focus on HL impact of nutritional
marketing on the preferences, attitudes and consumption of
children from 6 to 10 years old. A third presentation will
consider food sustainability & health, and how HL may be

expanded using simple and integrative pedagogical strategies in
usual kindergarten dynamics to promote legumeś consump-
tion. Understand how children construct their HL and how
influenced they are in this process is the aim of the 4th
presentation, where an analysis will be proposed in the quest of
exploring HL on those in the first years of schooling. This
workshop offers a forum for researchers, practitioners and
policy-makers interested in health promotion pillars (e.g. like
health literacy). By dialogue and two-way communication
lively interaction and vivid discussions will be facilitated. This
will allow discussing results regarding their benefit for
improving policy research, practice, and policy-making,
support further synergies, facilitate networking and collabora-
tion, and support international capacity building.
Key messages:
� Refinement of concepts and practices (e.g. on health

literacy) from south-north cultural contexts is needed for
wider health promotion implementation strategies.

� The third pillar of Health Promotion (i.e. health literacy)
demands a wider reflection of theoretical integrative
approaches of health paradigms like salutogenesis.
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Introduction:
Health Literacy (HL) has received recognition of its role and is
proposed as a key element of incrementing wellbeing in public
health. In the south, this discussion is engaged but a dialogue
north-south needs to be incremented to allow further
comprehension and implementation of HL best practices.
The BiblioSUS Network in Brazil engaged in this discussion
while it aims to expand and democratize access to health
promotion & HL best practices, disseminated through the
virtual health libraries (BVS). As a distribution model of
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content production by the Ministry of Health in Brazil it
reaches a large audience in the country.
Methods:
The target of this research includes BiblioSUS workers,
representing the most diverse areas of knowledge and the
community served by the Network. Data collection included
an online survey on HL using the HLS-EU-BR instrument.
Results:
The study involved 717 members of the Network and
community users of cooperating libraries. Inadequate (12%)
and problematic (36%) HL levels revealed that 48% had low
levels of HL. The analysis of the 12 variables to assess
community’s health information needs, showed that 83% of
participants do not use the network for health promotion
needs, 70.4% do not use for quality of life purposes, but that
41.4% use it for related diseases issues.
Discussion:
This research is the first of its kind and emphasize the need to
promote health promotion and HL by several means (e.g. like
BiblioSUS Network libraries). Communities need to be
reached out to help them make decisions favorable to health
in everyday life and settings (e.g. home, community, work).
While health promotion and disease prevention are targeted,
the Brazilian population need to have easier access to reliable
health promotion information, in order to contribute to
citizens’ empowerment in health.
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Introduction:
Childhood obesity is a natural response to the modern food
environment. A daily consumption of sugar that exceeds the
WHO recommendation by 40.7% of Portuguese children
influence this condition. It is recognized that children spend
more time watching television and youtube, absorbing
commercials about food, being susceptible to these messages
and negative health literacy. Nutrition marketing is involved in
these ads and most of them promote foods high in fat, sugar
and salt through persuasive techniques.
Purpose:
Assess implications of exposure to nutritional marketing
through television and YouTube on preferences, attitudes
and consumption of children from 6 to 10 years old and
contribute to the increment of health literacy.
Materials and methods:
Data collection through two online questionnaires about
television and youtube habits and children’s food preferences,
developed by the research team. Statistical analysis was
performed using IBM SPSS Statistics software.
Results:
Forty-two students who were attending a private school, aged
between 6 and 10 were evaluated. Access to youtube has led to
less healthy choices for breakfast in 95% of students
(p = 0.038). It was found that most children do not have TV
in their room and have a more balanced breakfast (81%).
Cereals, soft drinks and biscuits are foods groups that children
see the most in the tv commercials (p = 0.001).
Conclusions:
Exposure to nutritional marketing influences children’s
preferences, consumption and preferences. An active strategy

should be encourage to increment health literacy levels at the
family level influencing therefore children’s healthier choices.
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Introduction:
Eating habits are a key aspect of a healthy lifestyle. This study
focuses on the importance of consuming legumes - rich and
accessible source of protein, and a healthy and sustainable
option, in environmental terms - contributing to increment
health literacy levels at the population level.
Objectives:
To design, implement and evaluate a program to promote the
consumption of legumes - Beans4Life. Specifically, to assess its
impact on the knowledge and frequency of consumption of the
eight legumes (beans, grain, peas, beans, beans, lentils,
chickpeas and lupins).
Methods:
Pre-test post-test analytical study, with three evaluation
moments: 1) before the intervention; 2) after the intervention
with the children and 3) after the intervention with the
guardians (end of the intervention). Participants: 90 children
from 3 to 6 years old (54.4% male) and their guardians.
Instruments: questionnaire to assess knowledge and food
preferences, questionnaire on eating habits and a questionnaire
to evaluate sessions. The intervention had two components,
the first with the children (4 food education sessions) and the
second with the families (activities that facilitate the inclusion
of recipes with legumes in the family’s daily life).
Results:
Before the intervention, the results obtained show low levels of
knowledge and frequency of consumption of legumes,
influencing low health literacy. Peas and beans are the best
known legumes (81.1% and 55.6%) and also preferred (77.8%
and 73.3%). The results obtained in the second and third
assessments show that there was a significant increase
(p < 0.05) in the knowledge and frequency of consumption
of most legumes.
Conclusions:
The objectives initially proposed were achieved and it will be
pertinent to continue the present study, with larger samples, in
order to increase health literacy awareness and the consump-
tion of this food group in childhood, and provide more robust
results that help to clarify the relationships found.
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Introduction:
Health Literacy (HL) is the third pillar of Health Promotion
and contributes to the sustainability agenda set earlier in Rio
de Janeiro and latter in Shangai (e.g. WHO Shanghai
Declaration, 2016). Nevertheless HL per se lacks consistency
and structural modus faciendi implementation and practice.
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