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Introduction

Physicians’ presence on social media
platforms has become more prominent,
especially since the COVID-19 (coronavirus
disease 2019) pandemic. Numerous stud-
ies have documented the benefits for
physicians’ own personal and professional
growth as well as for their patients’ ben-
efit. However, these benefits come with
potential risks for providers and patients.
The aim of this article is to discuss the
benefits and challenges associated with
physician social media use, and for der-
matologists specifically, in allowing them
to better understand potential impacts of
their online presence.

This is new

As social media has become a mainstay in
peoples’ lives, the need for physicians on
these information-sharing platforms has
increased as well. The use of social me-
dia by physicians comes with numerous
personal and professional growth bene-
fits such as networking, sharing research,
and even learning from patients. These
benefits do not come without risks, how-
ever, as physicians can be misinterpreted,
held accountable for messages deemed
inappropriate, and be at risk for causing
breaches of privacy. In this article, we
discuss reasons physicians should adopt
social media, roles for their effective use,
and potential challenges they may face in
the process.

One factor that contributes to achieve-
ment of personal and professional goals

for physicians is reputation. Regardless of
a physician’s attitude to their reputation,
it will exist nonetheless, and social media
may prove a useful tool for intentionally
shaping reputation, rather than it being
defined by others’ perceptions. By strate-
gizing and intentionally focusing on the
messaging utilized, physicians can foster
their own reputation, which can support
them in achieving their own goals. For ex-
ample, onestudydemonstrated the impor-
tance of social media for dermatologists
building their own practices; select groups
of patients, such as younger patients, of-
ten reported valuing a dermatologist’s so-
cial media in selecting their provider [1].
Similarly, another study of dermatologists
located in New York City found that the
presence of a physician on social media
was associated with increased ratings of
physicians by patients [2].

Beyond using social media to establish
their reputations, physicians can also be
active in public and private group conver-
sations and build their reputation around
their specific expertise. For example, if
a dermatologist is consistently active on
social media, reads articles, and engages
with patients, providers, professional so-
cieties, and manufacturers regarding new
studies on emerging systemicmedications
being introduced into the market, if well
argued, they can position themselves as
experts on the topic. Anecdotally, der-
matologist colleagues have reported that
such social media reputation building has
led to speakingopportunities and research
collaborations.
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The benefits of social media may de-
pendonhowactivearoledoctorsadopt. In
one survey study of four health systems in
the United States, approximately 70–80%
ofhealthcare-associatedsocialmediausers
used platforms to passively read and in-
form themselves of educational materi-
als, hence “lurking” and receiving content,
rather than creating content [3]. These
users benefited from following conference
highlights, keeping updated with medical
agency posts, and readingmedical articles
shared by other users. On the other hand,
approximately 30–50% of healthcare-as-
sociated social media users in this study
reportedbeingmoreactiveandwouldpost
information themselves. The role of these
so-called informers could be to increase
awareness for certainmedical issues, share
research, and teach trainees. In another
study, researchers found that the presence
of a Twitter feed contributed to a higher
impact factor for urological and pediatric
journals from 2012 to 2016 [4]. Although
this study was not at the provider level,
it did suggest that social media can con-
tribute to an increased audience for med-
ical research, which is often siloed within
the academic community. Perhaps the
most active users (approximately 10%) are
those that use social media for networking
andresearchcollaboration. Theseusersac-
tively seek and connect with other users
with similar interests or complementary
skills, provide feedback on others’ ideas,
and discuss future research directions for
example.

Physicians have also engaged in aca-
demic and didactic conversations in so-
cial media. For instance, many tweetori-
als, or threaded tweets combining educa-
tional points, linked articles, and teaching,
have become a preferred method of med-
ical teaching on Twitter [5]. Other active
users, including dermatologists with the
#dermtwitter hashtag, have created Twit-
ter-based journal clubs [6]. Typically, at
a set time, physicianswho are part of these
journal clubs discuss a selected research
article and share their own knowledge and
experiences. One of the first dermatology-
related journal clubs was #dermpathJC;
over the span of October 2017 to July
2018, this community and their posts gar-
neredover7million impressions [6]. Unlike
the collaboration that occurs at medical

conferences, Twitter-based journal clubs
include a greater number of perspectives,
including those from patients, trainees,
scientists, and providers at every level
across specialties. In addition to advanc-
ing research via collaboration, these jour-
nal clubs also are sessions through which
trainees can be introduced to potential
physician mentors [7]. Particularly in the
COVID-19 era, trainees have turned to vir-
tual opportunities to network and learn
more about the field.

The path of information from physician
to public is not unidirectional. Patients
not only consume medical information,
but they also produce content. Data re-
searchers can analyze these posts to assess
patients’ knowledge, attitudes, and be-
haviors outside of the clinical encounter.
A recent study of Reddit (the sixth largest
American social media platform) derma-
tology posts demonstrated that 84% of
posts were from individuals requesting di-
agnoses of their dermatologic conditions
[8]. In this study and in others, researchers
note that patients turn to medical forums
to discuss their diagnoses, treatments, ex-
periences, and own knowledge. Undoubt-
edly, as a medical community, further re-
search in thesenatural and anonymous en-
vironments can serve as opportunities to
learn what patients are discussing regard-
ing caring for their medical ailments, and
perhaps also as an opportunity to discover
potential areas for research [9]. Addition-
ally, health misinformation on the internet
remains a concern. In one study, only 3%
of dermatology influencers on Instagram
were found to be board-certified derma-
tologists, and approximately one third of
dermatologic educational videos onTikTok
(Culver City, CA, USA) were posted by pa-
tients and differed significantly (p< 0.001)
in their reliability compared to informa-
tion from board-certified dermatologists
[10, 11]. Strategies to combat any misin-
formation ormaterial driven by promotion
may include active physician engagement,
oreventheuseofartificial intelligence[12].
Researchers can identify knowledge gaps,
attitudes, and experiences that may never
have come up during a clinical encounter
and which could now be addressed either
in person or in online settings.

Despite the benefits of social media,
there are certainly risks and challenges

that come along with increasing the num-
ber of providers on social media. At the
most basic level are risks that all social
media users face, such as wasted time,
privacy breaches, or unwanted negative
interactions. However, more specific to
providers is the potential for harming their
own reputations, by posting inappropriate
or poorly received content, or even to be
simply misunderstood despite any good
intentions. As scientists, physicians are
trained to update guidelines and practice
patterns according toevidence, whichmay
change over time. During the COVID-19
era especially, physicians were targeted
or misquoted when their advice regard-
ing mask wearing changed according to
newly released evidence [13].

Social media adoption in the health-
care realm is certainly increasing and has
the potential for numerous benefits for
patients and providers alike [14]. Despite
challenges that providers may face in im-
plementing socialmedia into theirmedical
practice routine, judicioususeof socialme-
dia in alignment with institutional social
media use guidelines may expand career
growth and opportunities while minimiz-
ing any possible negatives.

Conclusion for practice

Physicians can adopt social media and be
active on platforms and may help con-
tribute to developing their own brand
and in achievingpersonal and professional
goals. Researchers should consider using
social media posts as a data source for
assessing patients’ knowledge, attitudes,
behaviors, etc. in future research, and fur-
ther studies on the impact of physician
social media use on professional and pa-
tient-centered outcomes are necessary.
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Buchbesprechung

U. Pleyer (Hrsg.)
Entzündliche Augenerkran-
kungen

Springer 2021, 2. Auflage, 905 S.,

(ISBN: 978-3-662-60398-7), Hardco-

ver 179,99 EUR

Das Buch vermittelt, mit Herrn Professor

Pleyer an der Spitze, umfangreiches Exper-
tenwissen über Pathophysiologie, Diagno-

stik, Differentialdiagnostik und Therapie

entzündlicher Augenerkrankungen.
Es ist auf die praktischenBedürfnisse der in

Praxis oder Klinik tätigen Ophthalmologen

ausgerichtet und behandelt eine Vielzahl
an entzündlichen Augenerkrankungen,

die infektiös oder nichtinfektiös, akut oder
chronisch sein können.

Kompakt und übersichtlich werden patho-

physiologische Grundlagen, Leitfäden zur
Diagnostik und aktuelle Therapieempfeh-

lungen erläutert. Zahlreiche Flussdiagram-

me, Praxistipps und farbige Abbildungen
machen dieses Buch zu einem diagnos-

tischen und therapeutischen Wegweiser
durch das Spektrum der entzündlichen

Augenerkrankungen.

Für alle Ophthalmologen, aber auch inter-
essierte Internisten, Pädiater und Derma-

tologen.

In eigener Sache

Haben Sie anderes Papier
bei Ihrer Zeitschrift be-
merkt?

Eine Mitteilung von Springer

Nature / SpringerMedizin

Wie viele andere Industriezweige hatte

auch die Papierherstellung in den letzten
Monaten mit Problemen in der Lieferkette

zu kämpfen. Darüber hinaus stellten ei-
nige Papierfabriken von der Herstellung

von Druckpapier auf die profitableren Ver-

packungsmaterialien um, insbesondere
Karton wegen des boomenden Online-

Handels. Das verfügbare Papiervolumen

ging Anfang dieses Jahres weiter zurück,
da mehrere große Papierfabriken, darunter

auch eine, auf die Springer Nature ange-
wiesen ist,wegeneines Streiksgeschlossen

wurden.

Papierknappheit wird anhalten

Der Krieg in der Ukraine hat die ohnehin
schon angespannte Lage auf dem globalen

Papiermarkt, insbesondere in Europa, noch
verschärft. Embargos für Holzexporte und

Energielieferungen aus Russland werden

die Papierknappheitweiter befeuern.

Druckbetrieb bleibt unverändert

In diesem Umfeld setzt Springer Nature

seinen Druckbetrieb unverändert fort,

ist aber mit Beschaffungsschwierigkeiten
konfrontiert, die eine Flexibilität bei der

Papiersorte für jede einzelne Zeitschrift
erfordern. Wenn Sie also anderes Papier als

bisher bei Ihrer Zeitschrift entdecken, so

kennen Sie jetzt den Hintergrund. Springer
Nature wird die gewohnten Sorten liefern,

wenn der Papiermarkt dies zulässt. Wir

bitten um Ihr Verständnis.
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