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A B S T R A C T

To ensure the sustainable development, the sustainable capital market comes into picture as companies require
substantial amount to develop or implement the green initiatives. The main purpose of this study is to examine the
motivational factors to trust and trust to the intention to invest in the green initiatives companies among Malaysia
retail investors. Partial least square modelling technique is employed to perform the data analysis. The findings
suggested that the greater control as perceived by investors, the greater the trust towards investing in green
initiatives companies. The element of trust appeared to be critical to encourage investors to invest in companies
with green initiatives. In other words, trust has become the key component to ensure the sustainable capital
among the green initiatives companies. Hence, the finding suggested the companies’ management to promote the
green incentive activities to create awareness among the investors. Finally, collaboration between companies and
policy makers played an importance role in encouraging investment among investors towards green initiatives
companies.
1. Introduction

Due to Covid-19 crisis, it is expected to have a drastic drop in the
foreign direct investment (FDI) in the year 2021 (United Nations Con-
ference on Trade and Development [UNCTAD], 2020). The current
health crisis is said to be the supply, demand and policy shock for FDI
(OECD, 2020). Specifically in Malaysia, Malaysia is experiencing a
drastic drop of net inflow for foreign direct investment in the percentage
of the country's gross domestic product. It has dropped 85.27% from its
peak on 1992 to the recent year, 2020 (The World Bank, 2022).

The continuous lockdown measures are slowing down existing in-
vestment projects. Thus, it is important for countries to look ahead on the
projects which will attract FDI. This is to ensure the sustainable growth.
According to UNCTAD (2020), they found that the investments in the
global capital markets’ sustainable themed fund are growing rapidly. In
Malaysia, Bursa Malaysia (2021) stated that the participation among
retail investors is accounted 34% in the year 2020 and still, the partici-
pation showing a positive momentum which Bursa Malaysia has seen the
significant growth in the retail investors due to Covid-19 pandemic.
Thus, this study appeared to be critical to better understand the moti-
vational factors which affecting the retail investors to invest in the green
gmail.com (K.H. Chan).
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initiatives companies, which it will ensure the vital of capital market with
the active participation of institutional and retail investors.

In this study, green initiatives are recognised as a pathway for sus-
tainable developments and aims to examine motivational factors to trust
and trust to the intention of investors to invest in companies with green
initiatives. This type of study is scant thus far. As addressed by United
Nations Environment Programme (2017), a substantial amount of in-
vestments are required to bring about changes in environment, which in
turn calls for the effective resources allocation. Looking at this, this study
aims to investigate the motivational factors that to invest in companies
with green initiatives to ensure the sustainable FDI which aligned with
the introduction of Sustainable Development Goal (SDG) 8 to achieve
sustainable decent work and economic growth. The goal is aimed to
promote sustainable economic growth which with the increase of FDI,
more technology advancements and job opportunities will be created.
With these, sustainable economic growth is achievable. Zahan and Shuai
(2021) and Khan et al. (2018) found that investment in the green ini-
tiatives companies is critical to ensure the sustainable economic growth.

Uniquely, this study incorporated the construct, trust as the imme-
diate antecedent to the behavioural intention to invest in the green ini-
tiatives companies among Malaysian retail investors. Specifically,
uly 2022
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personal attitudes on trust, subjective norm on trust and perceived
behavioural control on trust are examining to the willingness of investors
towards green initiatives companies. With the increased participation
rate among retail investors in the Malaysian capital market, to what
extend it motivates the retail investors to invest in the companies with
green initiatives.

2. Literature review

2.1. Personal attitudes, subjective norm and perceived behavioural control
on trust

This study is grounded on Theory of Planned Behaviour which sug-
gested by Ajzen (1991) to develop the research framework. Theory of
planned behaviour has been commonly used in examine the
pro-environmental behaviour. This is because the main purpose of this
study is to examine the motivational factors which lead to the personnel
trust to be willing to invest in companies with green initiatives. The TPB
model has been tested by Wang et al. (2017) who suggested that this
model is appropriate for use since it has good explanatory power in
predicting the intention. Also, the TPB model is a well-recognised theory
that has been widely adopted in environmental studies (Barba-S�anchez
et al., 2022; Ogiemwonyi, 2022; Luu, 2019). As suggested by Ajzen
(1991), attitude, subjective norm, and perceived behavioural control are
the significant determinants of the behavioural intention.

As per the Theory of Planned Behaviour, the intention is the assess-
ment of all advantages and disadvantages concerning the consequences
of the performed behaviour. It is also the measurement of the efforts that
he/she is ready to execute the behaviour (Ajzen, 1991). This appeared to
be relatively important to investigate because it will ensure the sufficient
capital market. Uniquely, this study integrated the construct, trust which
the antecedents of trust are personal attitude, subjective norm and
perceived behavioural control and trust is being viewed as the motivator
to the intention. This is because trust is the preliminary element needed
to purchase a certain product (Castaldo et al., 2010). Study by Ibrahim
et al. (2020) showed that trust played a significant role in influencing the
attitude and perceived behavioural control among users to use
Park-and-Ride Facilities in Malaysia. Attitude, subjective norm and
perceived behavioural control appeared to be the internal factors which
influencing the intention as proposed by Ajzen (1991). Bettman (1979)
stated that most of the time, consumers purchased based on their
perception arise from the past experiences. Thus, this suggested that
attitude, subjective norm, and perceived behavioural control contrib-
uting to the element of trust. Given the limited studies, this study aims to
plague the gap between the linkage of attitude, subjective norm and
perceived behavioural control on trust. The hypotheses are proposed as
below:

H1. Personal attitude is positively influencing the trust.

H2. Subjective norm is positively influencing the trust.

H3. Perceived behavioural control is positively influencing the trust.
2.2. Trust to intention

Trust is important in determining the willingness of investors to
invest in companies with green initiatives. This is further supported by
the study conducted by Skalkos et al. (2021) in which their study
examine the trust as the variables of safety, healthiness, sustainability,
authenticity and taste, assessing consumers' confidence and satisfaction.
Their findings show that a positive relationship between the trust and
their satisfaction. Besides, Chao (2019) conducted a cross sectional study
and collected 1562 useable responses from ten universities in Taiwan.
His finding shows that trust is positively influencing the behavioural
intention to use mobile learning. Furthermore, Kennedy et al. (2001) also
suggested that customer's trust is positively affecting the customer
2

satisfaction. Through the previous studies, it implied that trust played an
important role to ensure the customer's willingness to buy the said
products. Thus, in this study, trust is treated as the immediate antecedent
to the intention to invest in companies with green initiatives. Thus, the
hypothesis 4 is suggested below:

H4. Trust is positively influencing the intention to invest in companies
with green initiatives.

3. Research framework

The framework for this study as presented in Figure 1. The entire
framework consisted few constructs from the original TPBmodel, namely
personal attitude, subjective norm and perceived behavioural control. To
have the better comprehend the behavioural intention, trust is integrated
as the immediate antecedent to the behavioural intention. This study
employed the Partial Least Square – Structural Equation Modelling (PLS-
SEM) because the method has the ability to run the highly complex effect
relationship model with latent variables (Hair et al., 2014). Therefore,
the findings will be reliable and statistically proven.

3.1. Data collection

A non-probability sampling, purposive sampling method is employed
for this study. This is because all the respondents were targeted to retail
investors to better reflect their point of view towards green initiatives
companies. According to Tongco (2007), purposive sampling technique
is a type of non-probability sampling that is most effective when one
needs to study a certain cultural domain with knowledgeable experts
within. A standardised questionnaire with the filtering only responses
with investors was distributed via goggle form. The questionnaire is
designed to only accepting the responses from respondents who have the
investment experience. To ensure the timely analysis on the responses,
the data collection period for this study is given two months (September
2021 to November 2021). The disclaimers are stated in the cover page of
questionnaire and the respondents would have to agree and participate
the survey voluntarily. In addition, they had given the written consent to
publish their responses. Lastly, this study received the ethical approval
from the Multimedia University Research Ethics Committee with the
ethical approval number (EA0382021).

4. Data analysis

4.1. Demographic analysis

The demographic analysis for the 476 useable data is presented in
Table 1. Among them, there are 221 (46.43%) respondents are male and
255 (53.57%) respondents are female. Besides, the majority of the re-
spondents aged between 31 and 40 (221, 46.43%). In term of races, the
majority of the respondents are Chinese (374, 78.57%). Last but not least,
majority of the respondents (204, 42.86%) fall in the salary range be-
tween RM 5,001.00 and RM 8000.00.

4.2. Assessment of measurement model

SmartPLS 3.0 is employed to perform the data analysis. Technically,
previous studies such as Berki-Kiss and Menrad (2022); Ogiemwonyi
(2022); Moon (2021) and Baber (2020) also employed SmartPLS 3.0 to
determine the explanatory model with the adoption of Theory of Planned
Behaviour. To access the constructs’ validity and reliability, the threshold
of the factor loading (0.708), construct reliability (0.70) and average
variance extracted (0.50) are employed (Hair et al., 2019).

The item, T1 is removed due to failure to meet the threshold of the
factor loadings. Subsequently, PCB1 is also removed because it failed to
meet the criterion of Heterotrait-Monotrait (HTMT) (<0.90) (Henseler
et al., 2015). Table 2 tabulated the final measurement model and



Figure 1. Research frameworks.

Table 1. Demographic analysis.

Frequency Percentage

Gender Male 221 46.43

Female 255 53.57

Total 476 100.00

Age 21 to 30 34 7.14

31 to 40 221 46.43

41 to 50 153 32.14

51 and above 68 14.29

Total 476 100.00

Race Malay 85 17.86

Chinese 374 78.57

Indian 17 3.57

Total 476 100.00

Salary Range RM 2,001.00 to RM 5,000.00 153 32.14

RM 5,001.00 to RM8,000.00 204 42.86

Above RM 8,0001.00 119 25.00

Total 476 100.00

Table 2. Measurement model.

Items Loadings Composite
Reliability (CR)

Average
Variance
Extracted (AVE)

1. Personal Attitude ATT1 0.874 0.969 0.86

ATT2 0.951

ATT3 0.959

ATT4 0.936

ATT5 0.915

2. Subjective Norm SN1 0.931 0.966 0.85

SN2 0.947

SN3 0.946

SN4 0.88

SN5 0.903

3. Perceived Behavioural
Control

PBC2 0.922 0.934 0.78

PBC3 0.891

PBC4 0.919

PBC5 0.793

4. Trust T2 0.92 0.952 0.768

T3 0.922

T4 0.922

T5 0.848

T6 0.78

T7 0.856

5. Intention to invest in
companies with green
initiatives

INT1 0.951 0.97 0.865

INT2 0.954

INT3 0.925

INT4 0.938

INT5 0.881
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suggested that the model is reliable and has adequate convergent val-
idity. Furthermore, to assess the content and substance of constructs,
discriminant validity test is conducted. Table 3 presented the satisfactory
HTMT criterion (<0.90) of the model (Henseler et al., 2015).

4.3. Assessment of structural model

The structural model is shows in Figure 2. Several assessments are
employed to assess the structural model. With regards to the lateral
collinearity, assessment with the threshold of the inner VIF with a value
lower than 5 is employed (Hair et al., 2021). Table 4 showed none of the
inner VIF was lower than 5, hence it was concluded that all the constructs
in the study had no lateral collinearity issue. Whereas, the assessment of
the model's explanatory power is shows in Table 5. The R2 value for trust
is 0.676 which indicated that the exogenous constructs (personal atti-
tude, subjective norm and perceived behavioural control) are able to
explain 67.60% of the endogenous construct (trust). Particularly, the R2

value for intention to invest in companies with green initiatives is 0.602,
which means that the exogenous construct (trust) is able to explain
60.20% of the endogenous construct (intention to invest in companies
with green initiatives). Both of the R2 value suggested that the model is
moderately useful in predicting the trust and trust to intention to invest in
companies with green initiatives.

The findings also suggested that perceived behavioural control is
contributing to the largest effect size among the antecedents to the trust,
3

whereas trust also contributing large effect to the intention to invest in
companies with green initiatives (Hair et al., 2021). Table 6 summarise
the effect size, f2 of the constructs.

Finally, evaluation of the path estimates of the structural model is by
applying bootstrap analysis which the statistical significance of the path
coefficients is further determined. In this study, 5000 resamples to pro-
duce path coefficient and corresponding t-values (Streukens and
Leroi-Werelds, 2016). Table 7 summarises the hypothesis testing and the
findings showed that all the tested hypotheses (H1, H2, H3 and H4) are
significant which have t-value � 1.645 and are significant at the signif-
icant level of 0.05. The H1, H2 and H3 concluded that personal attitude,
subjective norm and perceived behavioural control are positively influ-
ence trust. While, H4 suggested that Trust is positively influence the
intention to invest in companies with green initiatives.



Table 3. Discriminant validity.

1 2 3 4 5

1. Personal Attitude

2. Subjective Norm 0.503

3. Perceived Behavioural Control 0.782 0.675

4. Trust 0.758 0.566 0.858

5. Intention to invest in companies with green
initiatives

0.876 0.715 0.86 0.81

Figure 2. Structural model.

Table 6. Effect Size, f2.

1. 2. 3. 4. 5.

1. Personal Attitude 0.135

2. Subjective Norm 0.009

3. Perceived Behavioural Control 0.318

4. Trust 1.513
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5. Conclusion, implication and limitations

Due to the health crisis, people are now well aware of the importance
of being sustainable. This is because sustainable investment will provide
the sustainable income. Thus, this study appeared to be unique as it ex-
amines the motivational factors which will influence the investors to-
wards their intention to invest in companies with green initiatives.
Table 4. Lateral collinearity.

1. 2. 3. 4. 5.

1. Personal Attitude 2.14

2. Subjective Norm 1.656

3. Perceived Behavioural Control 2.696

4. Trust 1

Table 5. Assessment of explanatory power.

R Square

4. Trust 0.676

5. Intention to invest in companies with green initiatives 0.602

4

Notably, this study contributed to enrich the original theory of planned
behaviour by integrating the construct, trust as the immediate antecedent
to invest in companies with green initiatives among retail investors.
5.1. Theoretical implication

Theoretically, this study provides the empirical evidence that the
construct, trust as the immediate antecedent to the behavioural inten-
tion. The findings suggested that the antecedents of trust, personal atti-
tude, subjective norm and perceived behavioural control are positively
influence the trust. At the same time, trust is positively influencing the
Table 7. Summary of hypothesis testing.

Hypothesis Relationship Beta Standard Error t-value

H1 ATT -> T 0.306 0.026 11.835***

H2 SN -> T 0.069 0.038 1.829**

H3 PBC -> T 0.526 0.03 17.53***

H4 T -> INT 0.776 0.03 25.625***

Note: ATT ¼ Personal attitude, SN ¼ Subjective norm, PBC ¼ Perceived behav-
ioural control, T ¼ Trust, INT ¼ Intention to invest in companies with green
initiatives *** p-value < 0.01 ** p-value < 0.05.
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intention to invest in companies with green initiatives. Uniquely, this
study observes the element of trust as the important element to examine
the willingness among investors to invest in the companies with green
initiatives.

5.2. Practical implication

The findings may suggest the companies' managers to focus more on
promoting their companies' green initiatives activities so that it will
create a positive attitude and trust among the retail investors towards the
companies. Aside, the managers also should perform the frequent update
on the companies' green initiatives activities so that retail investors will
perceive better control in the companies' financial and environmental
performance and trust may also be create with the better control in the
information related to companies’ green initiatives activities.

The policy maker also played an important role in promoting the
companies’ green activities among the retail investors. The participation
of the retail investors will ensure the sustainable capital market. By
promoting, the policy maker may also attract the foreign direct invest-
ment to invest in the companies with green initiatives activities. Also, the
policy maker may provide giving more incentives such as tax exemption
among the investors to encourage more investment in the green initia-
tives companies.

Indirectly, this may promote and stimulate the trust element among
the investors. Aside, the findings also suggested that the likelihood for
investors to be able to control the intention to invest in green companies,
the greater the contribution to trust. The positive relationship between
trust and the behavioural intention to invest in green initiatives com-
panies has outlined the construct, trust as the key element to the
behavioural intention. Hence, it is important to stimulate the trust
element to ensure the sustainable capital market among the green ini-
tiatives companies. The finding as such may due to the age group of re-
spondents where majority of them aged between 31 and 40 which they
are looking for the greater future prospects of the companies. The com-
panies’ management should promote their green incentive activities to
the public to create awareness among the investors. Organising cam-
paigns, road show, and exhibitions are among the suggestions to foster
the element of trust among investors. Aside, more collaboration between
companies and policy maker in the policy setting will encourage the
investment in the green incentive companies. Policy such as tax exemp-
tion will foster the investment in green incentive companies.

5.3. Limitations and recommendations

To construct an explanatory model with regards to the retail in-
vestors’ perception towards their willingness to invest in public listed
companies with green initiatives is the main objective of this study.
Nonetheless, this study do suffers several limitations. Firstly, the static
motivational factors adopted from the theory of planned behaviour
remained without considering other motivational factors may not be
holistic to identify the factors (McEachan et al., 2011). The external
factors such as government incentives, tax exemption are suggested for
future research in order to identify both the internal and external moti-
vational factors which affecting the retail investors intention to invest.
Secondly, the allocation of two months to collect the responses may not
be sufficient to cover the different types of respondents in term of lo-
cality. Therefore, it is suggested to have longer time to be allocated to
collect more responses. Finally, distribution of online questionnaire may
not be reaching the respondents with limited network coverage. It is
suggested that future research may cover both physical and online dis-
tribution questionnaire.

5.4. Conclusion

All in all, the climate change remains the most challenging issue
which has impacted the global economic. Objectively, this study aimed
5

adds value to SDG 8 to promote the sustainable economic growth with
increasing FDI, technology advancement and job creation. Empirically,
this study has pointed the importance to embrace the element of trust to
ensure the sustainable capital market. Previous studies also found
consistent with the results analysed from this study where the element of
trust is positively influencing the intention (Muhammad et al., 2022;
Meng et al., 2020). Thus, it showed the importance of trust in ensuring
the sustainable capital for companies with green initiatives. Furthermore,
promoting trust among investors; personal attitude, subjective norm and
perceived behavioural control had found positively influencing trust.
Studies conducted earlier also found similar results (Roh et al., 2022;
Sembada and Koay, 2021; Al-Debei et al., 2015; Sumaedi et al., 2015).
The findings have further suggested that retail investors are motivated
internally and trusted to invest in companies with green initiatives.
Therefore, to promote the investment among the green companies, it is
crucial to clinch the element of trust among investors by organising more
companies and investors related green publicity activities. This is
because the findings showed that the greater control as perceived by
investors, the greater trust to invest in companies with green initiatives.
Hence, investors should be given more information to perceive better
control in the companies’ performance. Besides that, the policy maker
may also consider providing additional incentives to those who invest in
the green initiatives companies so that the companies may have sufficient
fund for the green activities and achieving the sustainable environment
without compromising the well-being of human.
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